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Radio  Poor  War  News  Source 
or  Wire  Services,  Dailies 


f 


Little  News  of  Real  Value  Produced  by  Constant 
Checking  of  European  and  U.  S.  Stations  .  .  . 
"Backstop"  Staffs  at  Short  Wove  Sets  Reduced 
By  WALTER  E.  SCHNEIDER 


lONG  VIGILS  at  short  wave  sets  in 
I !  New  York  in  the  early  days  of  the 
*  '  furopean  War  produced  so  little  ad- 
jitional  news  from  Europe  of  real 
falue  to  the  three  major  newsgather- 
i  g  organizations  and  the  metropolitan 
ewipduti'S  t  six  of  seven  special 
affs  manning  radio  sets  have  been 
^uced  considerably  or  discontinued. 
As  the  war  entered  its  third  month 
lis  week,  radio  had  yet  to  prove 
ielf  as  a  serious  competitor  of  the 
ress  associations  and  newspapers,  if 
r;e  is  to  believe  the  record  of  the  air 
aves  to  date. 

Used  Mainly  as  Backstop 

i  Despite  the  handicap  of  slower  com- 
^unication  channels,  the  news  ser- 
fices  and  dailies  consistently  have 
jelivered  dispatches  on  developments 
broad  to  cable  desks  far  ahead  of 
)se  from  the  special  staffs  stationed 
it  short  wave  sets,  according  to  these 
Jien.  And  radio,  as  a  distinct  entity, 
•ey  emphasize,  has  scored  no  out- 
lunding  beat  since  the  spot  broad- 
^tof  Chamberlain’s  speech  on  Sept.  3 
Jnnouncing  tliat  England  was  at  war. 
American  broadcasts,  likewise 
.ccked  carefully  at  first  as  a  possible 
arce  of  important  news  breaks,  are 
Idom  tapped  now  by  newspaper 
pening  posts  because  the  hours  spent 
'ting  endless  reports  filling  the  air 
■rodueed  nothing  but  chaff,  according 
“hie  desk  executives.  Important 
— etins  extracted  from  the  news- 
sts  had  their  origin  in  press  sources 
^d  had  reached  the  cable  desks  min- 
•«  and  in  many  cases  hours  before 
^  were  broadcast,  it  was  learned. 
Now  that  the  first  flurry  of  excite- 
.ent  over  the  unexplored  possibilities 
[  a  source  of  war  news  has 

coverage  of  the  air  waves 
become  almost  perfunctory.  Pro- 
^^ring^  little  more  than  occasional 
nn.Rcted  inserts  such  as,  “In  London 
r*  «nnan  radio  assertions  attribut- 
'K^the  rumors  to  British  inspiration 
t'e  called  ‘fantastic,’  ”  or  brief  fol- 
°J_®**l®hghts,  the  voluminous  re- 
■•is  from  the  listening  posts  serve 
^  a  backstop  for  a  possible  radio 
■^p.  at  the  same  time  keeping  cable 
what  the  European 
piials  are  broadcasting. 

of  Listening  Staffs  Cut 

after  the  war  started, 
KVuf  V  1  ^  and  all  of  the 

WorU  T  1  except  the  Suv, 

and  Mirror  created 
**  ^  listen  to  radio  reports, 

-f*  ®ree  shifts  of  listeners  were 
f  ^^J^'iring  the  first  hectic  days 
delays,  but  these  staffs 
were  cut  in  size  and  the 
t  th*  w  ™  slfrfts  were  reduced,  except 
•  ^’’ihunc,  which  this  week 
Its  coverage. 

o*f  experimented  for  three 


weeks,  then  transferred  back  to  the 
staff  the  two  men  who  had  been  used 
on  radio  listening  posts  ‘‘because  it 
didn’t  pay,”  Paul  Tierney,  assistant 
managing  editor,  informed  Editor  & 
Publisher.  “It  was  a  succession  of 
rumors  and  reports.  We  got  the  same 
thing  from  eight  or  nine  different 
places,”  Mr.  Tierney  explained.  He 
admitted,  however,  that  the  Post  might 
use  its  short  wave  sets  “if  the  war  got 
hot  again.” 

The  three  wire  services  turned  to 
radio  “purely  as  a  matter  of  protect¬ 
ing  ourselves,  because  communica¬ 
tions  were  bad  at  that  time,”  to  use 
the  words  of  Joe  Alex  Morris,  U.P.’s 
foreign  news  editor.  Mr.  Morris,  sum¬ 
ming  up  the  results  of  two  months  of 
listening,  said  U.P.  had  “carried  five 
or  six  little  stories  but  never  any¬ 
thing  important  that  I  recall.” 

“Our  whole  idea.”  he  said,  “is  in¬ 
forming  ourselves.  What  the  foreign 
stations  are  saying  is  of  interest,  but 
we’ve  found  that  most  of  it  is  rather 
worthless.  As  far  as  being  a  source 
of  news  is  concerned,  it’s  of  no  value 
at  all.” 

"Hasn't  Proved  Worthwhile,"  Says  AP 

Substantially  the  same  evaluation 
of  radio’s  productiveness  was  given 
by  the  AP  and  INS.  “I  haven’t  seen 
anything  important  that  we  haven’t 
had  as  news,  usually  hours  before,” 
said  Barry  Paris,  editor-in-chief  of 
INS. 

The  AP  formerly  had  four  men 
posted  at  radios.  Now  only  one  listens 
“with  an  ear  cocked  for  hot  stuff,” 
according  to  Max  Hill,  New  York  chief 
of  bureau,  because  the  experiment 
“hasn’t  proved  worth  while.”  INS 
still  uses  two  or  three  men  on  shifts 
to  check  up  on  foreign  newscasts,  but 
instead  of  being  on  the  job  full  time 
as  formerly  they  also  have  other 
duties  now.  Several  King  Features 
Syndicate  men  are  used  to  translate 
foreign  language  pickups.  The  U.P. 
formerly  had  six  or  seven  men  on 
shifts  around  the  clock  and  has  re¬ 
duced  this  staff  to  one  or  two  men  in 
New  York,  part  time,  and  one  on  full 
time  at  a  listening  station  near  New 
York,  selected  because  it  provided 
better  reception.  A  direct  line  con¬ 


nects  it  with  the  U.P.  news  room. 

Columbia  Broadcasting  System,  the 
only  radio  chain  now  sampling  the  in¬ 
ternational  air  waves,  on  Oct.  21  began 
to  service  the  press  associations  with 
a  500-word  digest  of  what  it  termed 
“the  war  of  words”  being  waged  by 
radio  stations  of  the  belligerent  na¬ 
tions.  INS  and  U.P.  sent  out  the  first 
release  as  a  feature.  Little  has  been 
used  from  subsequent  releases. 

The  wire  services  said  they  plan 
to  use  items  of  interest  from  the  CBS 
service,  but  pointed  out  that  while  it  is 
a  complete  digest  of  the  propaganda 
broadcasts,  it  duplicates  to  some  extent 
sampling  they  are  doing  to  extract  any 
news  of  importance. 

CBS  has  a  staff  of  four  translators, 
former  newspapermen,  headed  by 
Edd  Johnson,  formerly  of  the  New 
York  World-Telegram.  “We  don’t 
monitor  the  foreign  broadcasts;  w'e 
report  them  16  hours  a  day,  seven 
days  a  week,”  Johnson  explained. 
“We  cover  the  air  as  we  would  a  con¬ 
vention  in  a  hotel.  We  don’t  take 
stenographic  notes  but  listen  in  and 
get  the  gist  of  what  is  being  said  if 
something  hot  develops.” 

Two  Use  Recording  Systems 

The  New  York  dailies  maintaining 
listening  posts — the  Herald  Tribune, 
Times,  Daily  News  and  Jonrnal- 
American — have  used  the  radio  re¬ 
ports,  with  credit  lines  denoting  the 
sources,  to  a  greater  extent  than  the 
wire  services.  The  Times  and  the 
News  have  elaborate  recording  sys¬ 
tems  to  take  the  text  of  .speeches  and 
other  broadcasts.  So  far,  however, 
press  dispatches  carrying  the  text  have 
nosed  out  the  translations  typed  from 
recordings  by  staffs  of  interpreters. 

In  only  a  few  instances  has  radio 
been  well  ahead  of  a  wire  service  on 
important  texts  since  the  war  began. 
The  Times  picked  up  a  broadcast  on 
the  Sept.  28  treaty  between  Germany 
and  Russia  just  before  edition  time 
and  the  next  was  translated  and  used. 
The  Herald  Tribune  said  its  radio  staff 
“occasionally”  was  first  with  the  text 
of  a  speech. 

Two  methods  of  recording  are  em¬ 
ployed  by  the  Times — the  Dictaphone 
Telecord  system  and  aluminum  di.scs 


DAILY  PUTS  STOP  TO  OVERPRINT  PROMOTION 

THE  Terre  Haute  (Ind.)  Tribune-Star  Publishing  Company,  publishers  of 
the  Tribune,  Star  and  Sunday  Tribune-Star,  recently  compelled  a  local 
moving  picture  house  to  refrain  from  overprinting  front  pages  of  back  issues 
cf  those  papers  in  red  ink  with  promotion  material  (E.  &  P.  Oct.  28,  page  12). 
According  to  Louis  F.  Keifer,  treasurer  of  the  publishing  company,  this  had 
been  “done  without  our  knowledge.”  Approximately  150  back  issues  had 
been  given  to  the  picture  house  gratis.  “As  soon  as  we  found  out  what  they 
had  done,  we  stopped  this  for  the  future,”  Mr.  Keifer  stated,  “as  we  do  not 
believe  an  advertiser  should  be  allowed  to  use  our  papers  in  this  way,  making 
the  public  believe  that  the  paper  has  been  sent  out  from  our  plant  with  this 
advertisement  on  the  front  cover.” 


of  paper  thickness  used  on  a  recorder 
made  by  the  Sound  Specialties  Corp. 
of  Stamford,  Conn.  The  News  uses 
Dictaphones.  These  dailies  take  for¬ 
eign  language  broadcasts  as  well  as 
English,  while  the  Herald  Tribune  and 
Journal-American  take  English  only. 

International  code  operators  are  on 
duty  at  the  Herald  Tribune,  Journal- 
American  and  Times  as  part  of  those 
papers’  coverage  of  radio  channels. 
The  Herald  Tribune  employs  Morse 
operators  only,  a  staff  of  five  being 
used  on  four  shifts  covering  twenty - 
four  hours,  while  the  Times  and  the 
Journal-American  each  have  one.  The 
Herald  Tribune’s  operators  also  take 
some  voice  broadcasts,  which  are  han¬ 
dled  by  staff  members  on  the  Times 
and  Journal-American.  The  News  has 
its  recordings  translated  by  a  newly 
recruited  staff  of  linguists,  each  mem¬ 
ber  of  which  is  a  specialist  in  his  own 
language. 

Times  Uses  300  Words  Daily 

Since  1919  the  Times  has  maintained 
a  communications  department,  to  re¬ 
ceive  wireless  dispatches  from  expedi¬ 
tions  and  to  send  news  summaries  to 
remote  corners  of  the  world.  This 
staff  was  not  increased  when  war  came 
but  its  operator  now  takes  a  fuller 
report  of  newscasts  in  code  from  for¬ 
eign  capitals,  to  augment  the  work 
done  by  the  staff  taking  voice  broad¬ 
casts.  Just  before  war  was  declared 
the  Times  moved  the  business  news 
department  to  the  tenth  floor  and 
altered  the  room  it  had  occupied, 
adjoining  the  wireless  room  on  the 
third  floor,  to  accommodate  its  staff  of 
listeners. 

During  the  first  ten  days  of  the  war 
six  staff  members  worked  on  three 
shifts  at  the  Times.  Two  shifts  were 
established  next  and  eventually  the 
coverage  tapered  off  to  one  man  on 
each  shift,  checking  the  air  waves  from 
1  p.m.  to  5  a.m.  the  following  day. 
The  reporter  manning  the  short  wave 
set  cuts  in  at  will  with  his  recording 
device  as  items  of  interest  are  heard. 
When  he  translates  the  record  he  turns 
out  a  story  credited  to  the  radio  source, 
instead  of  making  a  verbatim  report 
of  the  broadcast.  Two  former  foreign 
correspondents,  Lindsay  Parrott  and 
Hugh  O’Connor,  are  doing  this  work 
at  the  Times.  Charles  Klein  does 
English  transcriptions. 

Theodore  M.  Bernstein,  cable  edi¬ 
tor,  estimated  that  the  Times  is  using 
“maybe  300  words  a  night”  from  it.s 
radio  sources. 

Recording  equipment  used  by  the 
Times’  special  staff  cost  more  than 
$2,000.  Average  cost  of  the  material 
used  is  one-fourth  of  a  cent  per  minute 
of  recording,  according  to  Fred  E. 
Meinholz,  superintendent  of  com¬ 
munications. 

Herald  Tribune  Staff  Intact 

The  Herald  Tribune’s  communica¬ 
tions  department,  established  two 
years  ago,  was  enlarged  to  the  pres¬ 
ent  staff  of  five  Morse  operators  just 
before  the  war  started.  This  staff  is 
the  only  one  of  its  kind  to  remain 
intact  on  a  New  York  daily.  It  turns 
out  from  8.000  to  10,000  words  daily. 
Dispatches  used  carry  a  credit  line, 
“Received  by  the  short  wave  station 
of  the  Herald  Tribune.” 

According  to  Marcus  Duffield,  day 
news  editor,  the  Herald  Tribune  ave¬ 
rages  a  story  a  day  from  its  listening 
post.  “It  is  more  an  insurance  schem  > 
than  anything  else,”  he  explained  in 
{Continued  on  next  page) 
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Brooklyn  Eagle 
Bankruptcy 
Trustee  Named 

C.  E.  Galston.  N.  Y, 

Attorney.  Appointed 
by  Federal  Referee 

Clarence  E.  Galston.  an  attorney  of 
40  Wall  St.,  New  York,  Oct.  31  was 
appointed  by  Federal  Referee  Wilmot 
L.  Morehouse  as  trustee  in  bank¬ 
ruptcy  for  the  Brooklyn  (N.  Y.)  Daily 
Eagle.  His  bond  was  fixed  at  $25,000, 
and  posted. 

The  trustee,  son  of  Federal  Judge 
Clarence  G.  Galston,  appointed  S. 
Stanley  Kreutzer,  New  York  at¬ 
torney,  to  act  as  counsel  to  the 
trustee. 

To  Continue  Publication 

At  the  referee’s  office  it  was  an¬ 
nounced  that  Frank  B.  Schroth, 
Eagle  publisher,  would  be  continued 
in  that  capacity  and  that  the  paper 
would  continue  to  be  published  daily 
and  Sunday. 

It  was  also  said  that  an  offer  for 
the  Eagle  might  be  made  by  a  syn¬ 
dicate  headed  by  Izaak  W.  Killam, 
president.  Royal  Securities  Corp., 
Montreal,  representing  the  Mersey 
Paper  Co.,  one  of  the  largest  creditors 
of  the  Eagle. 

Most  of  the  contracts  with  the  Eagle 
will  be  continued,  including  those 
with  the  American  Newspaper  Guild 
and  the  New  York  Typographical 
Union,  it  was  said. 

S.  I.  Newhouse,  publisher,  Newark 
(N.  J.)  Ledger,  and  other  newspapers, 
also  was  mentioned  as  having  made 
an  offer  for  the  Eagle. 

When  the  paper  was  formally  de¬ 
clared  bankrupt  Oct.  24  after  a  series 
of  hearings  under  the  terms  of  the 
Chandler  Act,  Mr.  Morehouse  added 
that  “the  future  of  the  Eagle  looks 
rosy.” 

In  Editor  &  Publisher  of  Oct.  21,  it 
was  stated  that  certain  salary  con¬ 
tracts  were  in  force  between  the 
Eagle  and  M.  Preston  Goodfellow, 
former  publisher,  and  John  N.  Har¬ 
man,  former  general  manager.  E.  &  P. 
is  informed  that  these  contracts  were 
terminated  prior  to  the  Eagle's  ap¬ 
plication  for  reorganization. 

■ 

Kobak  Warns  Grocers 
Of  Laxity  in  Ads 

Government  censorship,  state  regu¬ 
lations  and  city  rules  so  rigid  and  so 
unrelated  that  it  will  be  impossible  to 
put  much  selling  in  advertising,  will 
be  the  outcome  of  laxity  in  advertis¬ 
ing,  Edgar  Kobak.  vice-president  of 
Lord  &  Thomas,  warned  the  delegates 
attending  the  31st  annual  convention 
of  the  Associated  Grocery  Manufac¬ 
turers  of  America,  Inc.,  at  the  Wal¬ 
dorf-Astoria  Hotel,  New  York,  this 
week. 

“It  will  be  impossible,”  he  continued, 
“to  put  in  facts  that  will  fall  within 
the  rules  of  each  community.  State  or 
the  nation.” 

Mr.  Kobak  declared  that  he  wel¬ 
comed  attacks  on  advertising  whether 
they  come  from  inside  or  outside  the 
advertising  field.  Such  attacks,  he 
said,  make  advertising  men  stop  and 
think.  If  attacks  are  justified,  adver¬ 
tising  can  correct  the  errors  and  if  the 
attacker  is  wrong  his  viewpoint  can 
be  changed  with  sound  logic. 

“Somehow,  when  we  are  free  of  at¬ 
tacks,  when  our  errors  are  being  ig¬ 
nored,  our  own  self  regulation  be¬ 
comes  loose  and  ineffective.  Whenever 
we  get  a  good  blast  from  opponents  we 
tighten  the  rules  for  a  while,  but  we 
get  lax  again,”  he  said. 
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Radio  Is  Poor 
War  News  Source 

continued  from  page  5 


stating  that  “so  far  we  haven’t  hit 
anything  really  important.”  Occa¬ 
sionally  the  text  of  a  speech  taken 
from  the  air  is  used,  which  brings 
the  space  average  up  to  several  col¬ 
umns  a  day. 

Anticipating  the  European  war  two 
years  ago,  Harvey  V.  Deuell,  manag¬ 
ing  editor  of  the  News  who  died  this 
week,  engaged  C.  E.  Denton  to  organ¬ 
ize  that  paper’s  communications  staff 
department.  Mr.  Denton,  a  radio  en¬ 
gineer,  purchased  equipment  and 
erected  antennae  atop  the  News  Build¬ 
ing,  meanwhile  recruiting  a  staff  of 
interpreters  to  man  the  short  wave 
sets  when  war  came.  His  new  de¬ 
partment  swung  into  action  Aug.  24, 
after  permission  had  been  obtained 
from  the  various  countries  abroad  to 
use  their  newscasts.  Several  other 
dailies  also  took  this  precaution  when 
they  began  using  the  foreign  broad¬ 
casts. 

Up  to  12,000  words  a  day  is  taken 
by  the  News’  short  wave  staff,  accord¬ 
ing  to  Mr.  Denton,  “but  what  is  u.sed 
is  a  problem.”  T.  R.  Sunde,  in  charge 
of  the  tabloid’s  cable  desk,  said  the 
output  averages  5,000  words  a  day. 
Some  of  it  is  used  every  day,  he  said, 
describing  the  service  as  “quite  val¬ 
uable”  from  the  standpoint  of  aux¬ 
iliary  information.  “No  real  beats 
have  been  scored  by  radio,”  he  said, 
“but  it  has  supplied  some  very  inter¬ 
esting  supplementary  stuff.” 

Services  Seldom  Behind  Radio 

In  the  main,  radio  has  yielded 
“nothing  but  propaganda,  as  it  still 
does,”  Mr.  Sunde  added.  “But  I  find 
that  on  some  story  every  day  we  get 
first  information  or  supplementary  in¬ 
formation.”  The  services  are  “never 
far  behind,  if  they  are  behind,”  he 
pointed  out. 

The  14  interpreters  are  available  24 
hours  a  day  but  seldom  are  more 
than  three  operators  and  two  inter¬ 
preters  on  duty  on  the  single  shift 
now  operated  by  the  News,  from  5 
p.m.  to  midnight.  At  the  beginning 
of  the  war  one  operator  and  two  trans¬ 
lators  were  used.  This  staff  was  in¬ 
creased  to  five  operators  and  two 
interpreters  and  later  it  was  decided 
that  only  three  operators  were  re¬ 
quired  on  a  normal  day.  Translated 
recordings  are  double-checked  against 
the  operators’  reports  to  maintain  the 
highest  degree  of  accuracy,  Mr.  Denton 
pointed  out. 

Tom  Brooks,  radio  editor  of  the 
Journal-American,  said  pirating  of 
news  was  not  involved  in  the  work 
being  done  by  the  New  York  dailies, 
even  though  items  are  in  Morse  code, 
since  the  broadcasts  come  mostly  from 
official  sources.  The  Journal-Ameri¬ 
can,  he  said,  has  obtained  permission 
from  foreign  governments  to  pick  up 
and  use  news  items  with  or  without 


EDITOR  &  PUBLISHER 
CALENDAR 

November  7  —  New  England 
Newspaper  Advertising  Execu¬ 
tives’  Assn.,  annual  meeting, 
Parker  House,  Boston. 

November  9-11  —  Missouri 
Press  Assn.,  annual  meeting, 
Kansas  City,  Mo. 

November  13-14 — PNPA,  an¬ 
nual  classified  clinic.  Penn- 
Harris  Hotel,  Harrisburg. 

November  18 — Illinois  Asso¬ 
ciated  Press,  annual  meeting, 
Kaskaskia  Hotel,  La  Salle,  Ill. 

November  26  —  California 
Newspaper  Publishers  Assn., 
joint  meeting  Pacific  Coast  pub¬ 
lishers,  San  Francisco. 


credit  to  the  foreign  radio  source. 

“On  a  bad  day  only  one  fudge  is 
used  from  our  material,  while  on  a 
good  day  a  half  dozen  might  be  used,” 
Brooks  said.  "We  don’t  send  out  any¬ 
thing  but  developments  of  page  one 
calibre.”  While  performing  his  duties 
as  radio  editor.  Brooks  listens  to  three 
sets  at  once,  taking  what  he  wants. 
A  Morse  operator  checks  up  on  three 
other  sets  for  anything  of  interest  sent 
in  code.  Formerly  the  Journal-Ameri¬ 
can  had  two  others  at  its  listening 
post  full  time. 

■ 

Chicago  Times  Raises 
Local,  National  Rates 

Chicago,  Oct.  31 — The  Chicago  Times 
announced  today  an  increase  in  local 
display  advertising  rates,  effective 
Nov.  1,  and  advanced  national  adver¬ 
tising  rates,  beginning  Jan.  1,  1940. 
The  announcement  stated:  “We  make 
these  changes  to  bring  the  Times’ 
rates  into  balance  with  circulation  in¬ 
creases  already  attained  and  rising 
production  costs.” 

The  national  rate  will  be  increased 
five  cents  a  line,  the  open  rate  going 
from  45  to  50  cents  a  line  and  the  rate 
for  2,500  lines  or  more  from  42  to  47 
cents  a  line. 

In  the  local  field,  the  open  rate  has 
been  raised  from  35  to  40  cents  a  line 
and  a  two-cent  increase  on  yearly 
contract  rates,  ranging  from  37  cents 
per  line  for  2.500  lines  to  30  cents  a 
line  for  300,000  lines  within  one 
year. 

Likewise,  discounts  have  been  re¬ 
duced  on  local  advertising  contracts  in 
the  Sunday  Times,  amounting  to  an 
average  increase  of  three  cents  a  line 
on  net  rates. 

PAPER  UP  IN  BRITAIN 

The  controlled  price  of  newsprint  in 
the  United  Kingdom  advanced  to  £17 
($68)  a  ton  Oct.  28,  an  increase  of 
51.1%  since  the  European  war  started, 
according  to  an  Associated  Press  dis¬ 
patch.  The  principal  reason  for  the 
increase,  the  paper  controller  said,  is 
the  difficulty  in  obtainingg  pulp  from 
Norway,  Sweden  and  Finland. 


Wage-Hour  Low 
Bars  Working 
'Tor  Experience" 

Newsmen  May 
Not  Offer 
Services  Gratis 

Washington,  D.  C.,  Oct.  31-Ne»-. 
papermen  working  without  pay  *0 
gain  metropolitan  experience  or  other, 
wise  broaden  their  training  an 
barred  from  editorial  service  by  the 
Fair  Labor  Standards  Act,  the  Waje 
and  Hour  Division  has  warned. 

The  same  prohibition  applies  to  the 
practice  of  engaging  for  no  compen¬ 
sation.  other  than  the  experience  ob¬ 
tained,  graduates  and  others  wh. 
hope  to  “break  into”  journalism. 

Section  3  (g)  of  the  law  define; 
“employ”  to  include  “suffer  or  per¬ 
mit  to  work”;  and  elsewhere  in  the 
Act  are  provisions  that  no  one  in  the 
covered  trades  may  “employ”  persons 
for  less  than  the  stipulated  minimuir. 
wage,  or  for  more  than  the  number  of 
hours  fixed  as  the  maximum. 

A  payless  reporter,  it  has  been  rea¬ 
soned,  is  “suffered  or  permitted  to 
work,”  and  therefore  becomes  an  em¬ 
ploye  entitled  to  the  benefits  of  the 
law.  Accordingly,  such  persons  mus: 
be  paid  not  less  than  30  cents  an 
hour,  and  may  not  work  more  tha-'i 
42  hours  a  week  unless  compensaiec 
on  tne  basis  of  time  and  one-half  for 
all  hours  in  excess  of  42  hours  per 
week. 

The  positive  mandate  of  the  lav 
prevails  over  the  wishes  of  the  would- 
be  free  worker,  it  is  emphasized. 

Tenn.  Editors  Take 
Stand  Against  War 

Pledging  their  editorial  influence  to 
the  “task  and  duty”  of  keeping  the 
United  States  out  of  any  foreign  wars, 
representatives  of  12  West  Tennessee 
newspapers  attending  the  fall  meeting 
of  the  West  Tennessee  Press  Assn.,  Of 
21  at  the  Hotel  Claridge,  Memphis 
adopted  a  resolution  to  “urge  officia.^ 
of  the  United  States  Government  to 
make  every  effort  to  keep  this  Natior 
out  of  any  foreign  conflict.” 

The  resolution  was  the  only  business 
matter  discussed  at  the  Oct.  21  ses¬ 
sion.  the  remainder  of  the  program 
being  devoted  to  craft  motion  pictures 
and  addresses  including  "Press  ltdi 
by  Charley  Rooks,  editor,  Humbolc' 
Courier-Chronicle. 

Roy  Coleson,  editor,  Sonicm'-f 
Fayette  Falcon,  president  of  the  grot? 
was  master  of  ceremonies. 

GETSFCCP^MIT 

The  Spartanburg  (S.  C.)  Advertisit- 
Co.,  with  Charles  O.  Hearon,  fonnf 
executive  of  the  Spartanburg  HerS' 
and  Journal,  as  president,  has  bee 
granted  permission  by  the  Fe<ler« 
Communications  Commission.  Wast- 
ington,  D.  C.,  to  operate  a  radio  broao- 
casting  station.  Mr.  Hearon  has  af'' 
nounced  the  station  will  be  on  the  a:-' 
within  90  days.  The  station  is  l***^*!' 
for  day  and  night  broadcasting.  A 
Taylor  is  treasurer  and  Donald 
sell  is  counsel  for  the  corporatK 
The  concern  has  no  affiliation. 

HAS  40-HOUR  WEEK 

The  Emporia  (Kan.)  Gazette  ^ 
torial  department,  which  had^^ 
working  44  hours  under  the  Fe* 
wage  and  hour  law,  has  gone  ' 
new  42-hour  week,  two  hours  be  ■ 
While  the  remainder  of  the  P»^ 
workers  have  gone  to  the  ’’**1 
42  hours,  the  editorial  departmen 
cut  to  40  hours.  The  editorial  wor* 
are  not  organized. 
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ers,  and  the  reaction  of  the  public 
itself  is  a  heartening  signal  that  this 
movement  comes  at  a  happy  time  in 
our  national  development.” 

Personally  interested  in  the  project 
because  he  is  a  lover  of  fine  music, 
being  associated  with  the  Louisville, 
Ky.,  Symphony  Society,  Dorrance  D. 
Roderick,  publisher.  El  Paso  Times, 
wired  Editor  &  Publisher  Thursday 
a.s  follows: 

"Even  in  first  three  days,  the  pub¬ 
lic  response  to  the  El  Paso  Times 
music  appreciation  program  has  been 
remarkable,  not  only  from  El  Paso 
and  vicinity  but  from  places  more 
than  200  miles  distant.  Reservations 
for  the  10  recorded  symphonies  have 
poured  in  upon  the  Times.” 

From  the  Amarillo  News-Globe,  of 
which  president-publisher  Gene  A. 
Howe  has  given  his  fullest  support  to 
the  music  appreciation  camnaien. 


22  Texas  Dailies  Promoting 
State-Wide  Music  Campaign 

Good  Will,  Cultural  and  Educational  Project 
Wins  Enthusiastic  Support  of  Readers  .  . . 
Offer  Symphonic  Records,  Player  at  Cost 
By  STEPHEN  J.  MONCHAK 

newspaper  history  is  being  Mrs.  Oveta  Culp  Hobby,  executive  the  world's  greatest  symphony  orch 
made  in  Texas  and  a  new  source  of  vice-president  of  the  Post,  and  an  en-  tras  under  direction  of  the  great 
oublic  service  in  American  journalism  thusiastic  participant  in  the  state-  conductors.  The  selections  were 
L  hpen  ooened  by  22  of  the  Lone  wide  campaign,  presided.  lected  by  Samuel  Chotzinoff.  dist 


tached  to  a  radio,  plays  the  records 
with  the  tone  fidelity  of  the  loud¬ 
speaker  of  the  radio. 

The  names  of  the  orchestras  which 
made  the  recordings  and  the  names 
of  the  conductors  —  all  names 
known  in  the  world  of  music — cannot 
be  used  for  advertising  purposes  in 
the  campaign  and  the  records  bear  no 
names  on  their  face. 

Publishers  Service  Company.  New 
York,  is  supplying  all  material  on  con¬ 
signment  and  is  assuming  the  entire 
risk  of  the  promotion;  and  accon" 
to  the  request  of  Dr.  Howard  Hanson, 
chairman  of  the  National  Committee 
for  Music  Appreciation,  is  waiv 
coupon  requirements. 

Dr.  Hanson  is  one  of  America's  most 
distinguished  educators  and  a  com¬ 
poser  and  conductor  of  international 
renown.  He  is  director  of  the  East¬ 
man  School  of  Music.  Rochester.  N.  Y. 
Typical  Enthusiastic  Messages 
Typical  of  the  messages  Editor  & 
Publisher  has  received  this  week  from 
Amarillo  Globe  <&  <he  participants  in  the  music  appreci- 
o  Standard-Times,  ation  campaign  is  the  following  tel- 
le  and  Times-Her-  egram  from  Mrs.  Hobby,  Houston  Post 
lorter-News,  Tyler  executive: 

d  Telegraph,  Paris  "Believing  as  we  do  in  the  great 
Index,  Big  Spring  contribution  that  music  can  make  to 
shall  News-Messen-  civilization  we  must  now  strive  harder 
raid  and  Greenville  than  ever  to  protect  in  this  country, 
the  Houston  Post  was  at  once  drawn 
(  Symphonies  to  the  idea  of  giving  fine  music  the 

;  of  the  music  offer,  widest  po.ssible  circulation  in  record 


the  telegram  continued,  "res- 

- >  for  records  were  received 

well  from  20  towns  in  a  200-mile  radius; 
and  this  on  the  high  plains  of  Texas 
where,  until  comparatively  few  years 
ago,  the  only  symphony  was  the  song 
of  the  cowboy." 

The  San  Angelo  Standard  Times  in¬ 
formed  Editor  &  Publisher  that  the 
music  appreciation  project  had  re¬ 
ding  ceived  the  overwhelming  indorsement 
of  West  Texans. 

"Many  schools  are  ordering  com¬ 
ing  any  plete  sets  for  courses  of  musical  ap¬ 
preciation  not  only  in  high  schools 
and  colleges  but  in  the  lower  grades 
as  well,”  the  telegram  said.  “Commu¬ 
nity  music  clubs  are  likewise  planning 
to  use  the  sets." 

When  the  plan  was  introduced  in 
Austin  by  the  American-Statesman, 
the  University  of  Texas’  College  of 
Fine  Arts  pledged  immediate  co¬ 
operation  and  the  Austin  Symphony 
Orchestra  also  has  been  giving  its 
active  support. 

Meeting  in  executive  session  on  Novl 
1.  the  Parent-Teachers  Association  of 
Waco,  in  addition  to  fully  endorsing 
the  project  in  its  locality,  went  on 
record  to  make  the  music  apprecia¬ 
tion  campaign  a  promotion  of  their 
own. 

In  Houston,  where  there  are  9.000 
members  in  the  local  PTA,  the  group 
also  went  on  record  in  a  similar 
manner. 


0*#ta  Culp  Hobby  Gene  A.  Howe  Dorrance  D.  Roderick  Frank  G.  Huntress 

tural  and  educational  project,  a  state-  eon  and  lecture  on  Nov.  8  in  connec- 
wide  music  appreciation  campaign,  tion  with  the  campaign  under  the  di- 
iunched  by  these  papers  Oct.  22-23  rection  of  Colonel  Frank  G.  Huntress, 
in  co-operation  with  the  National  president,  while  the  Austbi  American- 
Committee  for  Music  Appreciation,  Statesman,  of  which  Charles  E.  Marsh 
Washington.  D.  C.,  is  entering  the  is  president  and  publisher,  will  spon- 
home  stretch  and  Texans  from  all  sor  a  similar  dinner  on  Nov.  9. 
sections  of  the  state  have  V’oiced  their  Other  participant  newspapers  fhts 
enthusiastic  approval.  week  were  completing  plans  for  simi- 

.  lar  social  functions  tieing  in  with  the 

Ads  Featured  Promotion  music  appreciation  campaign. 

Climaxing  two  weeks  of  intensive  addition  to  the  papers  mentioned 

promotion,  featured  by  double-truck  above,  the  following  are  supplying  the 
and  full-page  advertisements  —  fur- 
nished  by  the  respective  newspapers  £ 

-and  news  and  feature  stories,  to  ac- 
quaint  their  readers  with  the  opportu- 
nity  of  acquiring  at  cost  phonograph 
records  of  "The  World’s  Greatest  Mu- 
sk,"  the  papers  will  put  the  first  of 
the  symphonic  records  on  sale  on 
N’OV.  4.  ggj,. 

Returns,  in  the  form  of  reservation  ‘jb„, 
slips,  as  Editor  &  Publisher  went  to 
press  Thursday  carried  every  indica-  ^ 

tion  that  thousands  of  Texans  will  jq 
swarm  into  their  local  newspaper  of-  .  ^ 
fices  for  their  symphonies  when  the 
first  of  a  group  goes  on  sale  Saturday, 

Non-profit  in  all  departments,  the 
rausic  appreciation  campaign  has 
caused  state-wide  comment  and  has  r| 

won  the  endorsement  and  fullest  co¬ 
operation  of  Texas  civic  leaders,  edu- 
cators.  business  men  and  club  women.  B 
Lwal  music  and  radio  dealers  are 
l^iliar  with  the  program  and  also 
oive  indorsed  the  idea  lOOG,  having  H 
'earned  from  the  experience  of  their 
^leagues  whose  business  improved 
from  a  similar  music  apprecia- 
’aon  campaign  conducted  by  the  Wa.sh-  H 
cpton  (D.  C.)  Star  earlier  in  the  year. 
whibition  rooms  of  the  papers,  H 
into  miniature  concert  H 
for  the  demonstration  preceding  H 
^he  sale  of  the  records,  have  been  H 
'towd^  to  capacity  daily  since  the  |H 
“^Paign  got  under  way  two  weeks  |H 
persons  who  could  never  get  H 
music  otherwise  are  grasping  this  H 
“Pportunity  presented  to  them  to  ac-  B 
records  at  cost. 

^^ores  of  leaders  in  Houston’s  cul- 

and  educational  movements  ^ 
owdi^  into  the  Houston  Country 
23  for  a  dinner  sponsored  by 
"°!***®"  Post,  one  of  the  papers  ,, 
moling  the  music  appreciation  l. 
as  that  daily  introduced  the  Ki 
Pf«l«ct  in  its  loealitv 


the  inst:ant  DROPS  MORSE  SERVICE 

o-operation  The  Chicago  Tribune  Press  Service, 
tional  lead-  effective  Nov.  1.  has  replaced  Morse 

-  wire  service  with  teletype  printers 

throughout  its  eastern  circuit.  The 
Tribune  plans  to  abandon  Morse  ser¬ 
vice  in  favor  of  printers  on  all  cir¬ 
cuits  in  the  future,  according  to 
George  Schreiber.  manager  of  the 
Tribune  press  service.  The  tremen¬ 
dous  influx  of  news,  caused  by  the 
European  war.  has  necessitated  the 
change,  Mr.  Schreiber  .said.  The  tele¬ 
type  printers  are  33''r  faster  than 
Morse  operators,  transmitting  3.600 
words  an  hour.  Starting  on  the  east¬ 
ern  circuit,  the  switch  to  printers  in¬ 
cludes  the  Tribune's  Washington  and 
New  York  bureaus.  Neir  York  News' 
Washington  and  Chicago  bureaus, 
Buffalo  Courier  Express,  Detroit  Free 
Press,  Washington  (D.  C.)  Times  & 
— J  Herald  and  Philadelphia  Inquirer. 


Toledo.  O.,  Oct.  30  —  Council  by  a 
vote  of  six  to  three  today  defeated  a 
move  by  Councilman  Add  Thacher  to 
have  legislation  drafted  attempting  to 
impose  a  one-cent  tax  on  daily  news¬ 
papers. 
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EDITOR 


P  U  B  L  I  S  H  EP 


Harvey  Deuell  Dies  at  48; 
New  York  News  M.  E. 

Stricken  with  Heart  Attack  While  Driving 
To  Office  .  .  .  Influenza  Attack  Had 
Weakened  Heart 


plan  the  meals  for  the  staff  at  the  hotel  “nameless  lead’’  in  which  the  names 
where  they  stayed.  of  unimportant  people  were  given  deep 

Before  he  became  managing  editor,  in  the  body  of  the  story  oi-  in  the  fiiai 
the  News  depended  on  wire  services  paragraph. 

for  its  coverage  of  national  elections.  Mr.  Deuell  like  to  flavor  his  con- 
Mr.  Deuell  supplanted  this  with  a  com-  tacts  with  the  staff  with  humor.  It 
plex  system  of  charts  and  tabulations  was  recalled  this  week  that  when 
of  his  own.  Frank  (“Red”)  Dolan  was  assigned  to 

Mr.  Deuell  entered  a  new  iournalis-  fly  to  the  sub-Arctic  region  where  the 
t’c  world  when  he  went  to  the  News.  French  fliers  Nungesser  and  Coli  were 
Then,  as  now,  the  tabloid  specialized  believed  to  have  crashed,  Dolan  wired 
in  the  publication  of  news  photo-  almost  immediately  for  $1,000  ex- 
eraohs.  Mr.  Deuell  took  his  responsi-  penses.  Mr.  Deuell  sent  this  reply: 
bilities  seriously  and  became  a  student  “Am  sending  $500.  Since  when  did 


HARVEY  VAIL  DEUELL  48  man-  numerous  editorial  experiments  which  special  problems.  He  the  Eskimos  start  running  clip  joints’' 

aging  editor  of  the  New  York  Daily  have  made  history  in  journalism.  Mr.  ^  ^  Eastman  Kodak  Company’s  The  managing  editor  often 

r'  o' >>^'>«hes,-paid._  1937,  with  rnXs'TphrfX;" 


Mr.  Deuell  like  to  flavor  his 


Frank  (“Red”)  Dolan  was  assigned  to 
fly  to  the  sub-Arctic  region  where  the 


News,  and  a  member  of  its  five-man  Deuell  became  one  of  the  nation’s 


the  Eskimos  start  running  clip  joints?" 
The  managing  editor  often  counseled 


board,  was  fatal-  one  of  its  highest-paid.  In  1937,  with 
ly  stricken  with  four  other  executives  of  the  News,  he 


management  bonus  and  before  the  News  moved  to  its  42nd 
totaling  $25(),()00,  which,  with  his  sal-  gji-eet  plant  spent  much  time  exoeri- 
his  office  Sunday  ary,  gave  him  an  income  of  $141,000.  renting  in  camera  work,  esoecially 
afternoon,  Oct.  As  a  member  of  the  management  ^^e  taking  of  pictures  under  ad- 


anches  oi  photography.  \\  collapses  from  its  own  weakness- 

He  became  an  expert  photographer  and  then  knock  his  brains  out.” 


Street  plant  spent  much  time  experi¬ 
menting  in  camera  work,  esoecially 


Tremendous  Vocabulary 

Among  members  of  the  News  stall. 
Mr.  Deuell  was  noted  for  a  tremendous 


turning. 

The  accident  was  witnessed,  in 


28.  on  Route  4  in  board  of  the  News.  Mr.  Deuell  held  vergg  conditions.  He  used  to  prowl  vocabulary  which  he  used  in  ordinary 

Teaneck,  N.  J.  several  shares  of  Tribune  Company  under  the  elevated  structure,  taking  speech.  One  of  the  favorite  stories  of 

His  car,  out  of  stock,  the  latest  quoted  value  of  which  pictures  of  lights  and  shadovvs  Oc-  newspaper  was  the  visit  of  a  Corn- 
control,  crashed  was  $33,600  per  share.  Shares  in  the  casionally  he  would  go  out  on  news  munist  committee  to  Mr.  Deuell  to  pro- 
into  a  cable  parent  firm  of  the  News  must  be  sold  accionments  himself  with  his  camera  championing  by  the  paper  of 

fence,  ripped  up  back  to  the  company  if  the  owner  TT  \  military  training  for  the  Civilian  Con- 

six  iron  posts  and  leaves  the  paoer  or  dies.  Disposition  t  I  vil.r  nervation  Corps.  Mr.  Deuell  argued 

careened  down  a  of  Mr.  Deuell’s  shares  is  expected  to  ^  f ^  eloquent  eom- 

10-foot  embank-  become  known  later.  No  executive,  language  that  the  committee 

ed  without  over-  it  is  understood,  may  own  more  than  a  e  i  ep  o  o  pp  ^  finally  proclaimed  itself  satisfied,  un- 

five  shares  Opposed  Sensationalism  willing  to  admit  that  they  had  not  the 


fence,  ripped  up  back  to  the  company  if  the  owner 

-  six  iron  posts  and  leaves  the  paoer  or  dies.  Disposition 

Harvey  V.  Deuell  careened  down  a  of  Mr.  Deuell’s  shares  is  expected  to 
10-foot  embank-  become  known  later.  No  executive, 
ment  before  it  stopped  without  over-  it  is  understood,  may  own  more  than 


five  shares. 

Mr.  Deuell  is  survived  by  his  mother. 


finally  proclaimed  itself  satisfied,  un¬ 
willing  to  admit  that  they  had  not  the 


Mr.  Deuell’s  philosophy  of  news  faintest  idea  what  he  was  talhins 


striking  coincidence,  by  two  Daily  Mrs.  Mary  I.  Deuell,  and  his  widow,  presentation  immediately  made  itself  about. 

News  photo-engravers.  Richard  Bozian  the  former  Henriette  E.  G.  Kinley,  f'^'t  after  he  arrived  at  the  News.  He  ]\j,.  Deuell’s  very  first  job.  he  re- 
and  Warren  Peters,  who  also  were  who  before  her  marriage  was  a  World  demanded,  on  behalf  of  the  reading  gently  told  friends,  had  been  as  a  stove 
driving  to  New  York.  Mr.  Deuell’s  War  correspondent  writing  under  the  public,  a  presentation  of  the  day’s  salesman  at  $7.20  per  week.  To  thl- 
heavy  coupe  carried  the  unconscious  name  of  Peggy  Hull.  events  with  simple  and  concise  writing,  venture,  which  he  attempted  wher 

driver  about  300  yards  along  a  six-foot  Native  of  Brooklyn  advocated  what  he  termed  drama-  extremely  young,  friends  ascribe  the 


driver  about  300  yards  along  a  six-foot  Native  of  Brooklyn 

wide  ditch  before  it  stopped,  the  motor  m,.  deuell  was  a  product  of  New 
still  idling.  The  car  was  undamaged  York  City,  to  which  he  contributed 
in  the  plunge.  miir-h  in  nmHprn  iniirnalism  Rut  he 


venture,  which  he  attempted  wher. 
extremely  young,  friends  ascribe  the 


Influenza  Weakened  Heart 


Mr.  Deuell  was  a  product  of  New  of  the  news  as  opposed  to  growth  of  his  philosophy  of  reporting. 

York  City  to  which  he  contributed  Despite  this,  one  of  ^yhich  he  often  discussed  with  asso- 

much  in  modern  iSirnalisr  BurS  startling  newspaper  coups  of  the  News, 

muen  in  moaein  journalism,  out  ne  aH  times  was  attributed  to  him.  This  .  ,  .  , 


r.*-. .  got  his  early  newspaper  training  in  the  the  nicture  of  murdere.ss  Ruth  me  goou  lepu.  iv.  .7,c.vv^:.a  Bw- 

Bozian  and  Peters  found  the  driver  West.  He  was  born  in  Brooklyn  and  Snyder,  taken  surrentitiously  as  she  sat  salesman,”  he  said  recently,  to 
gasping  or  breath.  Recognizing  Mr  was  graduated  from  Erasmus  Hall  strapped  in  the  electric  chair  at  Sing  he  must  sell  himself  to  those  from 
Deuell.  they  called  an  ambulance  and  High  School  there,  later  studying  un-  ging  whom  he  wishes  inlormation.  ne 

Mr.  Deuell  was  taken  to  the  Holy  der  tutors.  In  1909  his  family  moved  iit-  w  j  must  show  them  that,  even  if  he 

Name  Hospital,  Teaneck,  where  it  was  to  Denver,  Col.,  and  it  was  there  that  /T  ^  doesn’t  speak  their  vernacular,  heat 

determined  that  a  heart  attack  was  the  he  entered  the  newspaper  business.  pnotogiapner  trorri  the  Chicago  Irib-  understands  their  point  of 

r.(  Tn  1 Q1  !>  nn  fho  hU  father  une.  was  assigned  to  sit  among  the 


"The  good  reporter  is  always  a  | 


Deuell.  they  called  an  ambulance  and  High  School  there,  later  studying  un- 
Mr.  Deuell  was  taken  to  the  Holy  der  tutors.  In  1909  his  family  moved 
Name  Hospital,  Teaneck,  where  it  was  to  Denver,  Col.,  and  it  was  there  that 
determined  that  a  heart  attack  was  the  he  entered  the  newspaper  business, 
cause  of  death  before  his  arrival  there.  In  1912.  on  the  death  of  his  father. 


_  .  spectators  at  the  electrocution  with  a 

Ten  months  ago  Mr.  Deuell  suffered  George  Jasper  Deuell,  an  insurance  designed  camera  stranoed  to 

a  serious  attack  of  influenza,  which  actuary,  he  obtained  his  first  newspa-  .  ^  ®  ^  ed  camera  strapped  to 

weakened  his  heart.  But  none  of  his  per  job— on  the  old  Deimer  Republican  _  .  -ij  i 

fripnH<  or  7.«ooi7,tos  the  -at  $9.40  a  Week.  E»rli»r  he  had  .  Only  three  weeks  ago  he  addressed 


lecirocuiion  wiin  a  .  .  ,  .  .  i  u 

camera  stranoed  to  After  obtaining  the  news,  he  miK 
turn  salesman  again  and  sell  it  to  the 


friends  or  associates  suspected  the 
condition  was  serious  and  so  far  as 


w'as  known,  Sunday’s  seizure  was  the  clerk,  consti  uction  job  timekeeper  and 


been,  successively,  a  mechanic,  law  annual  convention  of  the  Asso- 


public.” 

One  of  the  major  stories  of  his 


only  one  he  ever  suffered. 

Mr.  Deuell,  who  would  have  been 


a  bank  employe. 

Mr.  Deuell’s  rise  from  that  point  was 


me  diiiiuai  uuiiveiiiiuii  ui  me  ,  v.  T  n/r  *  •  IMoit*- 

ciated  Press  Managing  Editors  in  New  career  on  the  Rocky  ' 

..  .  _ _  wT—  .  umc  r.n  fVio  cjronf  cr>;>  strike  inuie 


49  years  old  on  Nov.  20,  had  intended  steady.  From  Denver,  after  a  nuinber 


York  on  “The  Effective  Editing  of  the  great  ^oal  strike  in  te 

News  Pictures  ’’  Southern  Colorado  fields  of  the  uo- 

.  .  ,,  ,,  rado  Fuel  and  Iron  Company,  and  hi- 

Characteristically,  Mr.  Deuell  ap-  reporting  was  later  hailed  by  (kne 
plied  his  leisure  time  in  fields  which  in  “Timberline”  as  the  only 

could  contribute  to  the  improvement  ,  coverage  of  the  story.  Mr 


to  take  a  vacation  two  months  ago,  of  outstanding  reportorial  accomplish-  plied  his  leisure  time  in  fields  which  powler  in  “Timberline"  as  the  oidy 
but  the  outbreak  of  the  European  War  >"ents  on  the  Rocky  Mountain  News,  could  contribute  to  the  improvement  coverage  of  the  story.  Mr 

kept  him  at  his  desk.  His  postooned  Chicago,  working  on  the  of  a  newspaper.  He  was  intensely  in-  DeueH'g  series  later  formed  the  basi7 

vacation  was  scheduled  within  a  few  f^-ramtner  as  a  copy  reader  before  go-  terested  in  radio,  photogr^hy  and  ^  thorough  investigation  of  coal- 

weeks  to  work  on  the  Tribune  on  March  mere  recently  typography.  He  estab-  conditions 

24.  1919,  as  a  reporter.  lished  a  job  printing  office  over  the 


weeks. 

News  of  his  death,  phoned  by  the 
Teaneck  police  shortly  before  4  p.m.. 
stunned  the  News  office,  where  Mr. 


24.  1919,  as  a  reporter.  lished  a  job  printing  office  over  the 

The  Tribune  job  was  the  beginning  of  his  home  at  Cornwall-on- 

of  an  unbroken  line  of  service  under  Hudson,  equipped  it  with  a  Kelsey 


mining  conditions. 

Two  Services  Held 


Two  funeral  services  were  held  thf 
oflr-m.-inn  in  ^c* 


gunned  tne  ^ews  ollice  where  Mr.  management  which  sponsored  the  electrically  motored,  and  bought  first  on  Tuesday  afternoon  in 

Deuell  was  admired  greatly  as  a  mild-  nianageiueni  wnicn  sponsorea  me  oases  nf  iiniisiial  fvne  faces  for  1  J  J  u  of  tb' 

mannered  h..t  hard-bittin«  manaain^  establishment  of  both  the  News  and  York,  attended  by_  employes  0 


mannered  but  hard-hitting  managing  esiaoiisnmem  oi  coin  me  ivews  ana  ,  pxDeriments  At  the  News  he  was  "  "j  -T”  "a  tate  executive; 

editor  This  admiration  was  ext  Liberty  magazine.  From  a  reporter,  expeiiments.  At  the  Wews  he  was  News  and  city  and  .state  execuu 

eaitor.  inis  aarniration  was  ex  neiipll  rose  to  nieht  oitv  editor  of  considered  an  expert  on  type  because  Ua-j  discussed  their  problems 

pressed  in  an  editorial  written  by  Cap-  - rose  to  night  city  editor  ot  ,  .  „  often  consulted  .  g-e: 

tain  J.  M.  Patterson,  president  of  the  the  Tribune  in  three  months  and  even-  p^jc^udv  foremost  exoS  In  a  Honottn 

News,  as  follows;  dually  was  made  day  city  editor.  ffiif  fieS  and  joined  tS  American  i  deL'lT.  JorliGuardia 

“The  News  has  a  rule  not  to  print  1^4,  when  Liberty  magazine  was  institute  of  Graphic  Arts.  He  also  KelJt®  ^iieral  managed- 

obituary  editorials.  Because  it  is  diffi-  launched,  he  was  transferred  to  it  as  maintained  a  model  woodworking  shop  Hush  Baillie  ’  U  P  president;  and  the 
cult  to  judge  fairly  a  person  who  has  editorial  chief.  A  year  later  fijg  ^  -acre  estate.  following  News  executives:  J.  M- 

just  died.  And  however  you  judge  ^  ^'J^for  tw^rears'!"  '  "  »’“♦  Emphasis  an  Leads  tLsonrRoy^^C.  Holliss.  general  man- 

him  it  is  traditional  that  you  should  years.  i;„i  *•  u-  aoor-  Rau  T  Wilken  advertising  man- 

.say  nothing  about  him  except  good.  Jh  192L  Mr.  Deueltoent^to  Jhe  News  private  office  at  ^the  News, ‘preferring  ager!  F.  M.  Flynn,  busine^  manage 

Respected  as  Craftsman  ^  annointed^  assistant  manaointr  direct  the  staff  from  his  desk  in  the  James  J.  Powers,  sports  ’  jg- 

"But  we  want  to  say  that  in  the  case  editor  and  became  managing  editor  Sx\nnTnberg"‘ dLlaSV«^^^ 

of  Harvey  Deuell,  our  managing  editor  on  July  1,  1935  on  the  resignation  of  ^  .^^e  leads  of  major  Max  ^nnenberg. 

who  died  Sunday  afternoon,  there  was  Frank  Hause.  f^«"5®  f "  'editions  and  frequent-  Ivan  Annenberg  circu  aUon  ^ 

an  almost  unanimous  feeling  through-  Developed  Election  Charts  ^  Si*/  rewrote  several  m  one  Frank  Carson,  «®®‘^^"‘^Jke  Sunday 

out  this  oreanization  of  erief  and  pffec-  r-.  “”*'*»**<>  night.  Training  the  staff  in  writing  tor,  and  Richard  W.  Clarke,^ 

tirin  fnv  Viim  -.c  o  husklly  built,  Mr.  leads  was  a  task  he  never  relinquished  editor,  who  was  appointed  thi 


an  almost  unanimous  feeling  through 
out  this  organization  of  grief  and  affec 


ly  Mr.  Deuell  rewrote  several  in  one  Frank  Carson,  assistant  g’^ijav 

night.  Training  the  staff  in  writing  tor,  and  Richard  W. 

leads  was  a  task  he  never  relinquished  editor,  who  was  appointed  t  is 


tion  for  him  as  a  friend  and  resnect  for  oum,  i.ii  icaas  was  a  lasK  ne  never  reiinquisned  euiioi,  wnu  waa 

him  as  a  craftsman  ”  Deuell  was  noted  for  his  tremendous  to  a  subordinate  and  invariably  his  Mr.  Deuell’s  successor 


,  XT  T-i  II  u  u  J  u  Sifls  as  an  organizer.  His  first  big  touch  improved  the  reporter’s  work. 

It  was  Mr  D^ell,  who  had  been  story  as  assistant  managing  editor  was  his  associates  said  this  week.  Mr. 
associated  with  Captain  Patterson  as  the  arrival  of  the  Graf  Zeppelin  from  Deuell  disliked  opening  paragraphs 


The  second  service  was 
Wednesday  afternoon  at  Saxton 
Mr.  Deuell’s  home  at  Coimw^' 


an  executive  on  the  Chicago  Tribune,  Europe  in  1929.  Deuell  sent  a  complete  using  the  word  “but”  to  contrast  two  Hudson.  The  Rev.  Dr.  W.  A.  Bum«‘ 
Liberty  magazine  and  the  News  for  city  staff  with  an  editor  to  Lakehurst.  situatio.ns  and  coined  the  phrase  Presbyterian  pastor  in  that  town.  ^ 
nearly  two  decades  who  carried  out  N.  J..  arranging  most  of  the  details  “Dutch  lead”  in  banning  this  style,  ciated  at  both  services.  Interment*^ 
effectively  many  of  the  publishers  himself  and  even  going  so  far  as  to  One  of  his  favorite  styles  was  the  in  Woodlawn  Cemetery. 
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N.  Y.  News’  Circulation 
Offered  in  Packages 

General  Advertiser  May  Buy  Sunday  Paper 
In  Five  Groups,  Daily  in  Three  .  . .  New  Rates 
Effective  Nov.  1 


adopting  an  entirely  new  market- 
ing  technique  for  newspapers,  the 
Veir  York  Daily  News  and  Sunday 
Sews  effective  Nov.  1  is  offering  to  the 
General  advertiser  “only  that  circu¬ 
lation  which  fits  his  sales  program”— 
•Jie  Sunday  News  circulation  “in  ex¬ 
cess  of  3,500,000  net  paid”  is  available 


ritory,  or  all  circulation  in  a  50-mile 
radius  of  the  city. 

The  Manhattan  section.  fourth 
"package,”  offers  a  “net  paid  circula¬ 
tion  in  excess  of  1,050,000,”  with  an 
R.  O.  P.  line  rate  of  SI. 15  with  100,- 
COO-line  contract  rate  $1. 

The  Brooklyn  section,  “net  paid  cir- 


gets  over  1,700,000  copies.  New  Jersey 
more  than  430,000,  Pennsylvania  ex¬ 
ceeds  190,000,  Connecticut  more  than 
119,000.  .  .  .  Texas  takes  over  22,000 
copies.  West  Virginia  reads  more  than 
21,000,  and  Virginia  over  39,000. 
Ohio  buys  over  98,000  copies.  Massa¬ 
chusetts  takes  over  94,000  copies,  and 
Michigan  over  35,000.  Even  Hawaii 
takes  over  12,000.” 

■ 

N.  Y.  News  Names 
Richard  Clarke 
Managing  Editor 

Sunday  Editor,  43,  Is  Son 
of  Tabloid's  First  M.  E.  .  .  . 
Succeeds  Late  H.  V.  Deuell 


1  five ‘Dackaces."  and  the  Daily  News  culation  in  excess  of  825,000,”  the  fifth 

“  .  r  ...  r  ,  nn/i  C _ 1„,.  - 1 _ - 
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jirculation  “in  excess  of  1,900,000  net 
paid"  is  offered  in  three  “packages.” 

The  daily  and  Sunday  line  rate  for 
general  advertising  is  increased  with 
this  announcement  and  new  run-of- 
paper  and  contract  rates  are  estab- 
■ished  for  each  "package.” 

Other  Ad  Rates  Increased 
The  Sunday  News  also  announced 
tt.crease  of  the  roto.  coloroto  and  comic 
-tetion  color  advertising  rates  effective 
Xov.  1. 

Full  page  flat  rate  for  color  comic 
advertising  was  S3.750  and  has  been 
■ocreased  to  $4,250.  Half  page  was 
S2.000  and  is  now  $2,500.  Two-page 
tenter  spread  is  now  $8,500  and  was 
previously  tlT.SOO. 

Coloroto  full  page  flat  is  now  $5,000 
=nd  was  $4,500.  Flat  rate  for  full  back 
page  coloroto  was  $4,750  and  is  now 
io.500.  Full  page  coloroto  for  metro- 
Jjlitan  distribution  is  now  $4,000  and 
was  previously  $3,600.  Full  page  for 
country  distribution  is  $2,000  and  was 
51.800.  New  roto  agate  line  rate  flat 
s  now  $4.25  for  full  circulation,  $3.50 
tor  metropolitan  circulation  and  $1.75 
for  country  circulation.  These  rates 
■were  formerly  $3.75,  $3.00  and  $1.50 
espectively. 

For  many  years  the  News,  with  the 
■argest  daily  and  Sunday  circulation 
of  any  newspaper  in  the  country,  has 
sold  its  Manhattan  and  Brooklyn  cir¬ 
culations  to  local  stores  in  separate 
.oackages.  Brooklyn  retailers  could 
purchase  space  in  the  Brooklyn  sec- 
"ion.  printed  in  the  Brooklyn  plant, 
and  Manhattan  retailers  could  buy 
-pace  in  the  Manhattan  section. 

However,  this  is  believed  to  be  the 
nrst  time  in  newspaper  history  where 
a  newspaper  splits  up  its  circulation 
,or  the  general  advertiser. 

First  "package”  offered  by  the  Sun¬ 
day  News  is  the  full  run  of  3,500,000. 
more  than  twice  the  circulation  of 
any  other  Sunday  newspaper  in  Amer- 

■  •  •  snd  the  largest  net  paid  cir- 
-ulation  in  the  world.”  R.  O.  P.  rate 
**  increased  for  the  full  run  from  $2 
?6f  line  to  $2.35.  The  News’  announce¬ 
ment  states  the  old  rate  was  based  on 
-.100,000  circulation  and  the  new  rate 
on  2,500,000 — an  increase  of 
♦dn  in  circulation  for  17.5%  in  rate, 
msertion  contracts  for  52  times  per 
'®nr  are  offered  at  $2.32  ner  line.  Space 
contracts  range  from  $2.32  for  5,000 
to  $2.15  for  100,000  lines. 

CoMtry  Circulation  ■’Package" 
nf*^***^  Sunday  “package”  is  the 
'iiK  u  ‘^*'’^'^^3tion,  beyond  city  and 
“net  paid  circulation  in  ex- 
^  of  1,500,000“  at  R.  O.  P.  rate  of  $1 
‘n  « rates  range  do'wn 
•0  *.85  line  for  100,000. 

L  *  suburbs  circula- 

cirnii  i-*  “package,”  “net  paid 

m  excess  of  2,000,000,”  the 
^^y  News  R.  0.  P.  rate  is  $1.85 
uio  a'*'*  contract  line  rate  rang- 
down  to  $1.65  per  line  for  100,000- 


unday  “package,”  is  available  at 
R  O.  P.  line  rate  of  $.85  with  contract 
rate  ranging  down  to  $.70  per  line  for 
J 00.000  lines. 

Daily  Rate  Up 

The  Daily  News,  likewise  offering 
general  advertisers  full  or  part  run 
circulation,  has  raised  its  full 
line  rate  from  $1.75  R.  O.  P.  to  $1.85. 
The  News  explains  the  old  rate  was 
based  on  1.350,000  circulation  and  the 
new  rate  is  based  on  1,500,000,  an  in¬ 
crease  of  5.7%  in  rate  for  11.1%  in¬ 
crease  in  circulation.  The  daily 
R.  O.  P.  rate  ranges  down  to  $1.65  per 
line  for  100,000-line  contract. 

The  News  states  1,750,000  of  its  daily 
full  run  is  concentrated  in  New  York 
City  and  suburbs.  The  daily  Brook¬ 
lyn  section,  “over  775,000  circulation,” 
and  the  Manhattan  section  of  “over 
1,100,000,”  are  available  to  general  ad¬ 
vertisers  at  the  same  rate  schedule  for 
the  Sunday  sections.  This  makes  three 
daily  “packages.” 

According  to  News  executives  this 
“package"  plan  involves  no  new  dis¬ 
tribution  problems  or  mechanical  dif¬ 
ficulties.  If  the  plan  should  attract 
enough  additional  linage  the  News 
main  plant  at  220  East  42nd  Street  has 
room  for  press  expansion,  although 
News  officials  do  not  foresee  this  de¬ 
velopment  for  some  time.  Press  ca¬ 
pacity  in  that  plant  is  now  112  pages. 

Means  More  Re-plating 

The  “package”  plan  will  involve  an 
increase  in  re-plating  to  delete  and  in- 
.sert  advertisers  in  certain  “packages.” 
However,  the  News  stereotyping  ca¬ 
pacity  is  sufficiently  large  to  cope  with 
this,  it  was  stated. 

Besides  making  this  announcement 
in  its  owm  columns,  the  Daily  News  an¬ 
nounced  the  “package”  plan  in  a  four- 
page  spread  in  the  New  York  Sun  and 
World-Telegram  Oct.  31  and  also  in 
the  Chicago  Tribune. 

The  promotion  ad  revealed  the  wide¬ 
spread  distribution  of  the  Sunday 
News  and  stated;  “New  York  State 


Richard  Wilton  Clarke,  Sunday  edi¬ 
tor  of  the  New  York  Daily  News,  this 
week  was  appointed  to  succeed  the 


Richard  W.  Clarke 


Peter  Levins 


late  Harvey  "V.  Deuell  as  managing 
editor.  Mr.  Deuell  died  of  a  heart  at¬ 
tack  Oct.  29.  His  obituary  appears 
on  page  8  of  this  issue.  Mr.  Clarke’s 
appointment,  effective  Nov.  1.  was  an¬ 
nounced  by  J.  M.  Patterson,  president. 
Frank  Carson  continues  as  assistant 
managing  editor. 

Peter  Levins,  who  has  been  in  charge 
of  the  Sunday  “predate”  under  Mr. 
Clarke,  has  been  named  Sunday  edi¬ 
tor.  Robert  Sullivan,  a  member  of 
the  News’  copy  desk  staff  since  1934, 
replaces  Mr.  Levins  in  the  Sunday 
department. 

On  Tabloid  in  Early  Days 

The  new  managing  editor  of  the 
News  is  43  years  old.  Mr.  Clarke  is 
the  son  of  the  late  Arthur  L.  Clarke, 
first  managing  editor  of  the  tabloid. 
He  worked  on  the  News  in  its  earliest 
days,  from  September,  1919,  to  the 
fall  of  1922,  when  he  joined  the  New 
York  World  as  roto  editor  and  assis¬ 
tant  Sunday  editor.  Mr.  Clarke  re¬ 
mained  with  the  World  until  the 
snring  of  1930,  when  he  returned  to 
the  News  as  automobile  editor.  He 
has  been  Sunday  editor  since  August, 
1'’32  and  for  the  last  three  years  he 
also  has  been  acting  assistant  manag¬ 
ing  editor  on  Friday  and  Saturday 
nights  and  occasionally  acting  manag¬ 


ing  editor  during  simultaneous  ab¬ 
sences  of  Mr.  Carson  and  Mr.  Deuell. 

Mr.  Clarke  is  one  of  the  few  former 
staff  members  who  have  ever  re¬ 
joined  the  News,  since  it  is  not  the 
policy  of  the  paper  to  re-employ  those 
who  leave  it.  Captain  Patterson  has 
displayed  considerable  interest  in  the 
Sunday  department  and  it  has  been 
his  custom  to  confer  almost  daily  with 
Mr.  Clarke.  The  Sunday  editor  occa¬ 
sionally  has  attended  the  Monday 
luncheon  conferences  of  the  News' 
management  board  (see  E  &•  P  for 
June  24,  1939,  page  46). 

Thoroughness  is  one  of  Mr.  Clarke’s 
outstanding  qualities,  according  to 
those  close  to  him.  “He  doesn’t  dabble 
in  things,”  it  was  stated.  “If  he  wants 
to  do  a  thing  he  works  at  it  hard  and 
doesn’t  rest  until  it’s  done.” 

Rounded  Up  Titanic  Survivors 
His  thoroughness  is  best  illusti'ated 
by  the  work  he  did  in  1937  rounding 
up  the  survivors  of  the  Titanic  dis¬ 
aster  for  a  Sunday  spread.  Weeks  of 
work  were  required  and  scores  of 
cables  were  sent.  Between  50  and  60 
reporters  in  all  parts  of  the  world 
were  used  to  locate  survivors  for  the 
25th  anniversary  story  and  the  pic¬ 
tures  and  text  occupied  six  pages  in¬ 
stead  of  the  two  usually  given  to  such 
a  feature.  Similarly,  no  expense  was 
spared  in  assembling  an  anniversary 
story  on  the  Vestris  disaster. 

Mr.  Clarke  was  born  in  Chicago 
on  Aug.  3,  1896.  As  a  child  he  spent 
two  years  abroad  when  his  father 
was  London  correspondent  of  the 
Chicago  Tribune.  At  17  he  was  an  of¬ 
fice  boy  on  the  Boston  Traveler  during 
vacations.  In  1915-16,  when  his  father 
was  city  editor  of  the  Chicago  Herald. 
he  worked  on  the  Herald  and  the  Ex¬ 
aminer  for  two  summers,  but  at  that 
time  he  was  preparing  for  a  career  in 
the  diplomatic  service.  During  his  fii'st 
years  on  the  News  he  assisted  Sumner 
Blossom,  who  later  became  acting 
managing  editor,  in  the  picture  depart¬ 
ment. 

Mr.  Clarke  specialized  in  languages 
and  speaks  French  and  German  espe¬ 
cially  well.  He  attended  the  Hackley 
School,  Tarrytown,  N.  Y.,  spent  a 
year  at  the  University  of  Munich  and 
was  graduated  from  Harvard  in  1918. 
He  also  attended  the  University  of 
Grenoble,  France.  During  the  World 
War  he  was  commissioned  a  lieutenant 
in  the  331st  machine  gun  battalion 
from  Illinois. 

Married  News  Drama  Critic 

Mr.  Clarke  married  Miss  Mabel 
McElliott,  first  movie  and  drama  critic 
of  the  News.  They  have  two  daugh¬ 
ters,  Constance  15,  and  Mary  Cecile, 
2.  Their  home  is  in  Larchmont,  N.  Y. 

Mr.  Levins  was  born  in  The  Bronx 
43  years  ago  and  is  a  Georgetown  Uni¬ 
versity  graduate,  class  of  1918.  He 
worked  on  the  News  in  1919  and  1920, 
receiving  photos  submitted  in  the  tab¬ 
loid’s  beauty  contests  and  writing  cap¬ 
tions,  and  gained  experience  as  a  re¬ 
porter  on  the  Yonkers  (N.  Y.)  Her¬ 
ald  and  Union  City  (N.  J.)  Hudson 
Dispatch.  He  rejoined  the  News  as  a 
reporter  and  since  1923  has  been  in 
the  Sunday  department.  Since  1926 
he  has  written  the  “What  Has  Hap- 


5EPTEMBER  PAPER  IMPORTS  UP  $2,500,000 

WASHINGTON,  D.  C.,  Nov.  1 — U.  S.  imports  of  paper  base  stocks  for  Septem¬ 
ber  totaled  $7,367,407,  an  increase  of  2%;  over  the  August  imports,  while 
imports  of  paper  and  its  manufactures  increased  24%  to  $12,018,876,  it  was 
announced  today  by  the  Department  of  Commerce.  Largely  responsible  for 
this  rise  was  a  $2,510,027  increase  in  the  importation  of  newsprint,  largely  of  p0ned  to  Justice?”  stories  and  assisted 
Canadian  origin,  although  imports  of  cigarette  paper,  books  and  covers  de-  jn  makeup  of  the  Sunday  predate, 
creased  10%  from  the  August  total.  Wood  pulp  exports  for  the  month  reached  Mr.  Sullivan  was  a  reporter  on  the 
a  high  figure  for  the  year  at  16,873  tons  valued  at  $836,113,  or  an  increase  of  Philadelphia  Evening  Ledger  and 
54%  over  August  shipments.  Wood  pulp  imports  for  the  month  increased  6.5%  Philadelphia  Record  before  he  joined 
over  August  to  160,417  tons  valued  at  $5,880,141.  This  figure  was  also  the  the  News  copy  desk  in  1934. 
highest  reached  in  many  months. 


PORT  OF  ALEXANDRIA  REVIVED  BY  NEWSPRINT 

WASHINGTON,  D.  C.,  NOV.  3 — The  City  of  Alexandria,  Va.,  today  celebrated 
its  reinstatement  as  a  regular  port  of  call  for  waterborne  traffic,  a  cir¬ 
cumstance  made  possible  after  lapse  of  more  than  a  century  by  the  decision 
of  the  Washington  Post  to  receive  newsprint  at  that  point.  The  Post  has 
been  receiving  its  newsprint  from  Nova  Scotia  by  way  of  water  to  Baltimore 

_ _ and  from  that  city  to  Washington  by  truck.  Anxious  to  develop  Alexandria 

“package”  includes  as  a  port  of  call,  the  newspaper  was  asked  to  contract  for  clelivery  at  a 
^nhattan  and  part  of  Brooklyn  ter-  terminal  to  be  constructed  there,  and  the  agreement  was  reached. 


NAMED  G.  M. 

E.  P.  Gosling  has  been  named  gen¬ 
eral  manager  of  the  Stockton  (Cal.) 
Independent.  For  10  years  associated 
with  the  Gannett  Newspapers,  Mr. 
Gosling  more  recently  was  advertising 
manager  of  the  Bangor  (Me.)  News. 
The  Independent  has  appointed  George 
D.  Close,  as  national  advertising  rep¬ 
resentative. 
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P  U  B  L  I  S  H  EP 


ANA  Members 
Impressed  with 
Consumer  Study 

Growth  and  Strength 
Of  Movement  Amaze 
National  Ad  Men 

Hot  Springs,  Va..  Oct.  29— What  was 
generally  conceded  to  be  the  most 
successful  convention  ever  held  by  the 
Association  of  National  Advertisers 


suggested  that  1%  of  all  advertising 
budgets  be  devoted  to  telling  the  story 
of  business  and  advertising. 

All  Media  Criticiied 

Media  executives  learned  that  in  the 
closed  sessions  devoted  to  a  discussion 
of  newspapers,  magazines  and  radio 
each  medium  came  in  for  impartial 
criticism.  The  newspaper  national- 
local  rate  differential  was  again  under 
fire.  In  this  connection,  one  remark 
about  the  study  of  the  Akron  Beacon - 
Journal  was  significant.  “This  study 
shows.”  one  executive  said,  “that  local 
advertising  is  read  much  more  at¬ 
tentively  than  national  advertising; 
yet  newspapers  charge  national  adver¬ 
tisers  considerably  more.” 

Radio  came  in  for  criticism  because 
of  mounting  talent  costs  resulting 
from  the  growing  dominance  of  the 
American  Federation  of  Radio  Artists 
and  the  higher  wage  scale.  Adver¬ 
tisers  did  not  like  the  decline  in  the 
percentage  of  newsstand  sales  of  mag¬ 
azines  to  total  sales.  While  circula¬ 
tion  has  risen  5,500,000  or  21%  in  ten 
years  for  15  leading  publications, 
newsstand  sales  have  dropped  from 
41  to  29%  of  net  paid  circulation. 

■ 

Auto  Show  Gove 


A.  O.  Buckingham,  duett,  Peabody  &  Co., 
new  ANA  chairman  (center),  with  A.  T. 
Preyer,  Vick  Chemical  Co.  (left),  and  Paul 
West,  ANA  president,  at  the  Hot  Springs, 
Va.,  meeting. 

ended  here  yesterday  and  developed 
two  highly  important  facts:  The  con¬ 
sumer  movement  has  become  a  living, 
vital  part  of  the  American  social  and 
economic  system,  destined  to  exercise 
a  strong  influence  on  the  future  of 
advertisers  and  media — and  advertis¬ 
ers  have  determined  to  scrutinize  with 
the  greate.st  impartiality  the  effective¬ 
ness  of  each  advertising  medium. 

To  say  that  both  advertisers  and 
media  executives  were  impressed  by 
the  growth  and  strength  of  the  con¬ 
sumer  movement,  as  visualized  in  the 
impresssive  array  of  factual  informa¬ 
tion  paraded  by  the  association,  's 
putting  it  mildly.  Many  who  had  been 
only  casually  aware  of  the  movement 
were  shocked,  unpleasantly  so. 

Challenge  to  Field 

The  national  polls  by  Dr.  George 
Gallup  among  5.000  men  and  women 
and  among  secondary  school  teachers 
dug  up  a  more  widespread  distrust 
and  ignorance  of  advertising  than  had 
been  suspected,  constituting  a  strong 
challenge  to  advertisers,  agencies  and 
media.  When  it  is  considered  that 
Sl^'t  of  those  interviewed  believed 
that  advertising  leads  people  to  buy 
things  they  don't  need  or  can't  afford; 
that  the  public  thinks  12  to  25%  of 
the  retail  price  goes  to  advertising; 
and  that  59%  of  the  people  and  87% 
of  the  voters  endorse  stricter  control 
of  advertising  claims,  then,  many  con¬ 
cluded.  the  time  is  obviously  ripe  for 
a  serious  consideration  of  remedial 
measures  by  manufacturers  and  media. 

In  this  connection,  an  important 
point  was  made  on  the  split  in  busi¬ 
ness  itself.  Department  stores,  for 
instance,  carry  large  ads  in  news¬ 
papers.  promoting  their  own  brands 
and  claiming  that  they  would  cost 
anywhere  from  10  to  33%  more  if  na¬ 
tionally  advertised,  it  was  pointed  out. 
This  is  excellent  ammunition  for  the 
consumer  groups  or  other  elements 
critical  of  advertising. 

One  suggestion  to  overcome  the 
ignorance  or  mistrust  of  advertising 
came  from  Kerwin  H.  Fulton,  presi¬ 
dent  of  Outdoor  Advertising,  Inc.,  who 


N.  Y.  Papers 
194,338  Lines 

New'  York  and  Brooklyn  daily  and 
Sunday  newspapers  carried  194.338 
lines  of  new  passenger  car  advertis¬ 
ing  during  the  National  Automobile 
Show,  Oct.  13-22.  according  to  Media 
Records  figures  issued  this  week,  as 
compared  to  238,920  lines  during  last 
year's  automobile  show,  a  loss  of 
44.582  lines. 

How’ever,  this  year's  figures  are  not 
truly  comparable  to  those  of  1938  be¬ 
cause  of  varying  conditions  during  the 
shows,  it  was  stated.  Last  year's  show 
was  held  later,  from  Nov.  9-18.  as  in 
recent  years;  business  conditions  in 
general  were  more  stable,  the  threat 
of  European  war  having  been  dis¬ 
solved  at  Munich  a  month  before,  and 
manufacturers  had  not  been  exhibit¬ 
ing  at  the  New  York  and  San  Fran¬ 
cisco  World's  Fairs. 

Chevrolet  Used  10,594  More  Lines 
Willys.  Studebaker,  Mercury  and 
De  Soto-Plymouth  appeared  in  New 
Yoi  k  papers  this  year  after  being  ab¬ 
sent  during  the  1938  show  with  the 
first  named  setting  the  pace  with  6,257 
lines.  Studebaker  placed  1,631  lines; 
Mercury.  1.212.  and  De  Soto-Plymouth 
took  232  lines. 

Chevrolet  set  the  pace  for  the  manu¬ 
facturers.  increasing  their  linage  this 
year  over  last  with  a  1,594-line  gain. 
Ford  also  showed  increases  in  two 
classifications,  using  16,189  lines  of 
Ford  institutional  copy,  and  6.016  lines 
of  regular  Ford  copy. 

In  the.se  categories,  during  the  1938 
.show.  Ford  used  12.840  lines  and  3,500 
lines,  respectively,  registering  gains 
for  1939  of  3,349  lines  and  2.516  lines, 
respectively. 

Packard  also  increased  its  linage, 
taking  this  year  10,877  lines  as  com¬ 
pared  to  7.397  lines  in  1938,  an  increase 
of  3,460  lines.  De  Soto  also  showed 
a  gain  of  512  lines,  using  6.236  lines 
this  year  as  compared  to  5,724  lines 
in  1938. 

Buick.  Cadillac  and  General  Motors 
institutional,  with  only  minor  fluctua¬ 
tions.  ran  about  even  with  last  year’s 
space. 

A  large  percentage  of  this  year’s  loss 
was  represented  by  Chrysler  institu¬ 
tional,  2,054  lines,  the  company  being 
struck  by  its  workers  previous  to  and 
during  the  show. 

Total  automotive  linage  for  the 
period  was  245,068. 


USING  MICRO-FILM 

Permanent  preservation  of  the  front 
pages  of  all  issues  of  the  Ohio  State 
Journal  for  128  years  since  its  found¬ 
ing  in  1811,  by  means  of  micro-film 
record  is  being  completed  under  the 
auspices  of  the  Works  Progress  Ad¬ 
ministration  in  a  newspaper  index 
project  sponsored  by  the  Ohio  Arch¬ 
aeological  and  Historical  Society. 

■ 

50  Dailies  Plan 
Simultaneous 
Roto  Publication 

Illinois  Papers  to  Print 
Supplement  Dealing 
With  State 

A  rotogravure  supplement  dealing 
exclusively  with  Illinois  will  be  pub¬ 
lished  simultaneously  next  May  by  50 
daily  newspapers  comprising  the 
membership  of  Illinois  Daily  News¬ 
paper  Markets.  The  edition,  which 
is  expected  to  consist  of  at  least  48 
pages,  editorial  and  advertising,  will 
supplement  the  May  4  and  5  issues  of 
the  50  member  papers  serving  more 
than  a  million  Illinois  readers. 

With  the  services  of  well-known 
scientists,  educators  and  feature  writ¬ 
ers,  the  Illinois  newspapers  expect  to 
provide  readers  with  an  interesting 
and  profusely  illustrated  history  of  the 
state.  Clyde  Brown,  veteran  Chicago 
Daily  News  photographer,  will  furnish 
the  historical  and  present-day  photo¬ 
graphs.  illustrating  the  progress  of  the 
state.  Art  layouts  will  include  color 
pages  as  well  as  sepia. 

Know  Illinois  Week 
Gov.  Henry  Horner  has  issued  a 
special  proclamation,  designating  May 
5-11  as  “Know  Illinois  Week.”  School 
authorities  are  being  advised  of  the 
supplement  for  use  in  class  studies. 

The  firm  of  Slane-Murphy,  Chicago 
advertising  representatives,  has  been 
named  to  sell  the  advertising  for  this 
edition. 

The  membership  of  Illinois  Daily 
Newspaper  Markets  includes: 

.  flttni  Tcicfjraf'li .  .  tnrora  Bracttu  \cws,  IhUi 
x  iUc  .  Bclli'viUt'  Xcu’s-nvmocrat . 

HloomifUitou  l\iutagrapU.  Cairo  O/irrH.  Can¬ 
ton  Daily  I.i'df/rr,  Centralia  Srntincl,  Cham- 
paifjn-Crhona  liicniiifi  Courier.  Champaiffn- 
I  rhana  Xr^es-Cast  tti\  Cliarieston  Courier, 
C  hieatto  Deify  Xeies. 

Danville  Cowm  rcial-X exe.'i.  Decatur  Herald- 
Reviere.  Dixon  I'elet/raph,  Hast  St.  f,ouis 
Journal,  liilwardsville  I  ntclHgencer.  lilijiu 
CourierXete.^,  h'rceport  JonrnalSfe.ndatJ. 
Harrishurtt  Daily  Register,  Jaeksonr'ille  Jour¬ 
nal-Courier,  Joliet  Ilerald-Xeu's.  Ke^i'unti 
.Star-Courier.  I.a.Salle  Post-Tribune. 

La'zereneeville  Record,  Lincoln  L7enirg 
('ourier.  Litchiield  Xetes-Herald.  .Macomb 
Journal.  Mat  toon  Jourual-dazette.  .Mtdine  Dis 
patch.  Monmouth  Revie^e  eitlas,  Mt.  Carmel 
Republican-Register.  Mt.  I  ernon  Register- 
Seus.  OIney  Daily  Mail,  (fttaiea  Republican 
Times. 

Paris  neacon-Xcii's,  Pekin  T  imes.  Pettria 
Journal-Transcript,  Peru  .\t'7vs-Herald.  Quincy 
f{erald-ll  hig,  Rockford  Mtnning  Star  &  Reg 
ister-Republic.  Rock  Island  .trgus.  .Springfield 
State  Journal.  Sterhutf  (lazettc,  Streatto- 
Times-Press.  ’!  aylorx  ille  Breeze  -  Courier. 
Waukegan  Xe^es  .Sun.  West  I'rankfort  .tmer 


Victor  Kauffmann 
Marks  50  th  Year 
On  Star 

Veteran  Washington 
Newsman  Began  Career 
With  a  Scoop 


Washington,  D. 
years  ago  today,  a 
swering  the  name 


Victor  Kauffmann  nalistic  career 
which  extendec 
from  the  “Gay  Nineties"  down  to  the 
present  day. 

Newspaper  Family 
In  a  half-century  of  service  on  the 
Star,  Mr.  Kauffmann  has  worked  will, 
feur  generations  of  the  Kauffmarr 
family.  His  father,  the  late  Samue 
Hay  Kauffmann,  until  his  death  ir. 
1906,  was  president  of  the  Evening 
Star  Publishing  Company;  his  sor 
Samuel  Hay  Kauffmann.  2nd,  is  as¬ 
sistant  business  manager;  and  a  grand¬ 
nephew,  Rudolph  Kauffmann,  2nd  is 
a  member  of  the  reportorial  staff. 

Unlike  many  other  veterans  in  the 
newspaper  field,  Mr.  Kauffmann  does 
not  mourn  the  passing  of  the  “good 
old  days.”  Surveying  his  professior 
over  a  fifty-year  span,  he  sees  evi¬ 
dence  of  constant  improvement  and 
ascribes  the  reason:  “A  higher  class 
of  men  get  out  our  journals  oi 
today.” 

In  the  half-century  which  ha.- 
elapsed  since  he  turned  in  his  vendn: 
machine  story,  the  veteran  newsmar 
has  covered  a  wide  variety  of  events 
including  the  ‘‘death  watch”  of  James 
G.  Blaine,  the  burial  of  William  Mc¬ 
Kinley,  the  first  national  convention 
of  the  Daughters  of  the  Ameriwr 
Revolution — to  mention  a  few. 

First  Story  a  Fire 
His  first  big  story  was  the 
lowed  by  collapse,  of  old  Fords  Theo- 
tre,  in  June  of  1893.  Ten  column; 
of  type  was  his  contribution  on  the 
catastrophe  which  killed  or  maimec 
hundreds  of  government  officials  ar.c 
workers,  and  the  Star  issued  wu-' 
“extras”  that  day — all  in  the  sameefl- 
tion.  In  those  days,  it  was  explamcc 
the  newspapers  labeled  the  first  ne*. 
story,  column  one.  an  extra-^and  ' 
second,  third  and  fourth  stories 
wise  were  captioned  “Extra.  , 
The  first  result  of  his  vivid  w- 
picture  was  the  enactment  of  a  ' 
of  safety-in-construction  regula  o- 
for  the  District  of  Columbia. 

After  many  years  as  a 
became  literary  editor,  later  Sun  ^ 
editor.  When  his  50th  anniversan' 
an  editorial  department  emplo) 
the  Star  rolled  around. 
thought  it  would  be  a  gesture  P  ®  t 
to  Mr.  Kauffmann  if  the  neWSpF 
carried  a  story  on  his  half-ce"*  - 
journalism.  He  answer^  in  3 
that  was  both  appreciative  an 
and  the  answer  was  "no. 

WORLD'S  FAIR  VISITOR 

Forty-two  Richmond  (Va.) 
Dispatch  motor  route  ‘^^rriers, 
the  New  York  W'orld’s  Fair,  tnis 
week. 


C..  Oct.  28-Fif;y 
cub  reporter  an- 
Victor  Kauffman: 
handed  his  firr 
news  story  to  the 
Evening  Star, 
city  desk. 

He  had  scooped 
the  world  on  the 
invention  of  a 
vending  machine 
for  postage 
stamps,  the  firs- 
of  thousands  of 
“e  xcl  usives 
which  he  was  to 
handle  in  a  jour- 


$11,000  FROM  FOOTBALL 

Almost  1,000  under-privileged  city 
children  will  be  sent  to  the  country 
for  a  vacation  next  summer  as  the  re¬ 
sult  of  the  profit  received  from  the 
All-Star — Giants  benefit  football  game 
on  the  night  of  Sept.  7,  for  the  benefit 
of  the  Tribune  Fresh  Air  Fund,  of 
the  New  York  Herald  Tribune.  Stan¬ 
ley  Woodward,  sports  editor  of  the 
Herald  Tribune,  reports  that  from  the 
sale  of  35,540  tickets,  the  net  profit 
was  $11,652.21,  an  increase  over  the 
figure  of  a  year  ago. 


pOR  NOVEMBER  4,  1939 
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was  that  a  number  of  New  York  spe¬ 
cialty  shops  advertised  their  own  de¬ 
sign  studios,  subtly  assuring  readers 
and  customers  that  although  the  war 
may  cut  off  the  flow  of  Paris  fashions, 
American  women  will  be  served  with 
the  latest  styles. 

The  section  carried  78,848  lines  of 
paid  advertising.  More  than  65,000 
lines  were  especially  prepared  for  the 
Forum  issue  and  were  keyed  to  the 
Forum  theme.  It  was  sold  by  the  en¬ 
tire  staff. 

'Speaking  of  the  issue,  William  E. 
Robinson,  advertising  director  of  the 
Herald  Tribune  said; 

“In  previous  years  we  had  met  much 
resistance  to  our  efforts  in  selling  this 
issue  because  advertisers  claimed  that 
it  was  against  their  policies  to  adver¬ 
tise  in  special  editions.  This  obstacle 
v/as  seldom  encountered  during  our 
work  this  year  because  advertisers 
have  generally  come  to  accept  the 
publication  of  the  Forum  issue  as  an 
ideal,  regular  annual  vehicle  for  in¬ 
stitutional  advertising.  A  review  of 
this  year’s  Forum  issue  will  indicate 
that  the  major  advertisers  have  used 
the  Forum  section  each  year  so  that  it 
has  become  a  part  of  their  regular  in¬ 
coming  Glass  Works  told  an  inter-  stitutional  program, 
esting  story  of  the  research  which  goes  “We  thought  that  much  of  the  ad- 
on  constantly  to  find  new  forms  of  vertising  constituted  excellent  ex¬ 
glass.  Corning,  the  copy  says,  has  de-  amples  of  how  industry  might  talk  to 
veloped  more  than  25,000  types  of  glass,  the  public  for  its  enduring  benefit  in 
Chase  National  Bank  explained  institutional  advertising. 

Bank  Credit,  Supei  charger  of  Sound  "There’s  a  wealth  of  evidence  here, 
Bi^iness.  .  ,  ,  ,  we  believe,  that,  given  the  right  time 

General  Foods  reported  to  its  real  opportunity  to  say  it,  business 

boss,  the  American  family,  telling  to  speak  its  mind  .  .  .  and  is 

"what  we  are,  and  what  the  firm  is 
doing  for  the  consumer,  its  employes,  ggntlv  ’’ 
the  retailer,  the  investor,  and  its  future  a 

plans. 

The  young  housewife,  featured  with  Goodyear  Pledges  Low  Prices 
her  two  children  in  an  illustration 
which  took  up  half  of  a  full  page, 

“challenges  us  every  day,”  the  Consoli¬ 
dated  Edison  copy  stated.  “She  chal¬ 
lenges  us  to  bring  electricity  and  gas 
to  her  at  the  lowest  possible  price,  so 
wider  use  of  them  may  free  her  still 
further  from  drudgery.” 

International  Business  Machines 
took  a  full  page  and  used  only  44 
words  of  copy,  with  two  large  illustra¬ 
tions.  The  44  words  were  exclusive 
of  the  cut  captions.  Titled  “Business 
the  Civilizer,”  the  copy  said:  “Edu¬ 
cation,  research,  and  engineering  de¬ 
velopment  are  three  great  factors  in 
meeting  the  challenge  to  civilization. 

The  production  of  more  and  better 
things,  brought  within  the  reach  of 
more  and  more  people,  raises  stand¬ 
ards  of  living  and  broadens  oppor¬ 
tunities  for  individual  progress.” 

Eastern  Railroads,  using  a  full  page, 
featured  a  half-page  cut  of  steaming 
engines  in  a  yard,  and  answered,  in 
text,  the  question,  “How  Are  the 
Railroads  Meeting  the  Sudden  Surge 
ill  Business?”  We  learned  that  the 
railroads  today  are  handling  36*^  more 
business  than  two  months  ago, 

“smoothly,  efficiently,  promptly.” 

One  of  the  strongest  advertisements 
in  the  section  was  that  of  the  Na¬ 
tional  As.sociation  of  Manufacturers, 
which  took  a  full  page  addressed  “To 
the  American  Public”  and  stating  in 
big  headlines;  “American  Industry  is 
Opposed  to  War.” 

The  text  said,  in  part:  “American 
Industry  Hates  War.  The  United 
States  can  stay  out  of  war.  Europe’s 
problems  do  affect  us,  but  our  domes¬ 
tic  problems  must  still  come  first.  In 
a  world  distraught  by  force  the  best 
way  to  preserve  representative  de¬ 
mocracy  is  to  practice  it.” 

An  interesting  feature  of  the  section 


don  FRANCISCO,  president  of  Lord 
4  Thomas  agency,  will  be  the  princi¬ 
pal  speaker  at  the  annual  meeting  and 
dinner  of  the 
-rj-  Chicago 

Business  Bureau, 
at  the 

!  Palmer  House. 

I  His  subject  will 

!  be  “Advertising 

—  Essential  In- 
gradient  of  De- 
mocracy  — 
How  Better 
Business  Bureaus 
Protect  It.” 

Bruce  Barton, 
president  of  Bat- 
ten.  Barton 
Durstine  &  Osborn,  recently  addressed 
the  Advertising  Club  of  Minneapolis, 
on  “An  Advertising  Man  Looks  at 
Washington.” 

John  L.  Anderson,  secretary  and 
:reasurer  of  McCann  Erickson  Inc., 
.New  York,  has  been  placed  in  super¬ 
vision  of  the  radio  department  of  the 
company,  succeeding  Stanford  Briggs, 
who  requested  that  he  be  relieved  of 
this  post  due  to  the  pressure  of  his 
other  duties,  H.  K.  McCann,  president, 
:innounced  this  week. 

Charles  T.  Eyles.  president  of 


Industry  Speaks  Out  in  Herald  Tribune  Section 

Better  ALMOST  EVERYONE  knows  the  re¬ 
markable  job  the  New  York  Herald 
Tribune  does  in  presenting  its  annual 
Forum,  which  in 

been 

institu- 
tion,  but  not  so 
many  know  the 
■OT  f  advertising  effort 

■T  which  has  been 

expended  to  cre- 
|Bm  ate  the  Forum 

Section,  which 
appears  the  Sun- 
Mb  7  hHI  day  following 

the  sessions  at 
W.  E.  Robinson  the  Waldorf-As¬ 

toria.  This  year’s 
section,  which  appeared  last  Sunday, 
ran  60  pages,  and  carried  editorially 
the  full  text  of  all  the  64  speeches  by 
national  and  international  notables 
made  at  the  three-day  Forum. 

As  one  reader  stated:  “The  section 
is  remarkable  for  the  kind  of  adver¬ 
tising  that  appears  in  it  as  for  the 
event  it  reports.” 

The  section  is  sent  to  Congressmen, 

Governors  and  business  leaders,  and 
it  goes  home  with  all  the  5,000  dele¬ 
gates  from  important  groups  through- 
out  the  country.  As  a  result,  the  ad- 
vertising,  both  local  and  national,  is 
especially  created  with  that  thought 
in  mind. 

'  Some  advertisers  address  themselves 
directly  to  the  Forum  delegates, 

■Y’  while  others,  chiefly  great  industrial 
concerns,  prepare  institutional  mes- 
sages  which  are  models  of  their  kind. 

Prime  examples,  among  many,  are 


HOW  \RK  riff  RMI.ROADS  MttTLM, 
THK  SI  DDES  SI  R(,K  IN  BI  SINRSS! 


Don  Francisco 


k  Stand  against 


unwarranted 
price  increases 


the  adv'ertisements  of  du  Pont,  L. 
Bamberger  &  Co.,  Corning  Glass 
Works,  Chase  National  Bank,  General 
Foods,  Consolidated  Edison,  Interna¬ 
tional  Business  Machines,  Eastern 
Railroads,  and  National  Association  of 
Manufacturers.  (We  started  to  name 
only  three  or  four  but  nearly  all 
clamor  for  mention.) 

The  full-page  du  Pont  ad  told  a 
graphic  story  of  American  chemical 
achievements  since  the  last  war,  end¬ 
ing  with  the  line  “Better  Things  for 
Better  Living  . . .  Through  Chemistry.” 

The  Bamberger  half-page  was  a 
modern  fable,  “The  City  Without  a 
Store,”  telling  the  importance  of  a  de¬ 
partment  store’s  service  in  the  com¬ 
munity. 


nearly  100  dailies  in  about  70  big  cities 
of  the  country  announcing  the  deter¬ 
mination  of  the  firm  not  only  not  to 
increase  prices  because  of  the  war, 
but  to  decrease  them. 

Signed  by  P.  W.  Litchfield,  presi¬ 
dent.  the  advertisement  discussed  the 
responsibility  of  business  to  take  a 
long,  rather  than  a  short-range  view 
of  recovery.  “Our  position  and  policy 
are  clear,”  the  copy  said.  “We  stand 
for  prices  as  low  as  manufacturing  ef¬ 
ficiency,  economical  distribution  and 
raw  material  costs  permit — prices  pro¬ 
ductive  of  wider  sales  and  wider  em¬ 
ployment.” 

The  copy  was  placed  by  the  Arthur 
Kudner  Agency,  New  York. 
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Pacific  4-A  Group  Hears 
Consumer  Group  Analysis 

Allen  Billingsley,  Frederic  Gamble,  A.  C.  Nielsen 
Contribute  to  Survey  of  Movement  .  .  . 
August  J.  Bruhn  Elected  Chairman 


DEL  MONTE.  Cal..  Oct.  30— Madame 

Consumers  claims  to  the  role  of 
royal  consort  to  King  Customer. 
America's  veteran  choice  as  the  mon¬ 
arch  who  is  always  right,  were  defi¬ 
nitely  adva.nced  at  the  fifth  annual 
convention  of  the  Pacific  Council. 
American  Association  of  Advertising 
Agencies,  held  here  Oct.  26  and  27. 

Recognition  of  the  queenly  prerog¬ 


atives  of  the  consumer  came  in  a 
critical  analysis  of  trends  and  factors 
in  marketing  today  as  offered  by  Allen 
L.  Billingsley,  chairman  of  the  national 
AAAA  board;  Arthur  C.  Nielsen,  pres¬ 
ident.  A.  C.  Nielsen  Company  of  Chi¬ 
cago,  and  Frederic  R.  Gamble,  exec¬ 
utive  secretary  of  the  AAAA.  These 
were  summed  up  in  both  the  title  and 
the  content  of  Mr.  Gamble's  speech, 
“The  Consumer  Wants  to  be  Queen, 
Too.” 

Must  Prove  Ad  Benefits 

“We  must  prove  the  beneficial  as¬ 
pects  of  advertising  to  the  general 
public.”  Mr.  Billingsley  said.  “Agen¬ 
cies  feel  it  is  necessary  to  do  something 
about  consumer  interest  now,”  he 
added,  explaining  that  the  consumer 
movement  is  not  headed  by  “crack¬ 
pots,”  but  by  “keen  thinking,  sincere 
leaders.” 

How  research  providing  continual 
contact  with  the  consumer  enables 
manufacturers  to  plan  sales  and  adver¬ 
tising  activities  was  described  by  Mr. 
Nielsen,  who  used  an  extensive  dis¬ 
play  of  charts  to  show  how  advertising 
results  may  be  traced.  Included  in 
this  display  was  a  description  of  initial 
results  on  radio  research  based  on 
recordings  provided  by  the  audimeter, 
a  new  device  to  show  recording  dial¬ 
ings. 

Importance  of  the  consumer  move¬ 
ment  to  business  in  general  was  ampli¬ 
fied  by  Mr.  Gamble  through  release  of 
a  wire  from  George  Gallup,  now 
studying  penetration  of  anti-advertis¬ 
ing  ideas  jointly  for  the  AAAA  and 
the  ANA,  which  read: 

“Survey  shows  much  vitality  con¬ 
sumer  movement.  Undoubtedly  will 
grow.  Greatest  following  in  upper 
income  and  intelligence  levels. 
Teachers  lead  other  groups  in  sup¬ 
port.  Widespread  ignorance  of  adver¬ 
tising  costs,  widespread  criticism  of 
advertising  copy  found  all  groups.  Ex¬ 
press  desire  more  informative  adver¬ 
tising.” 

That  this  desire  for  more  informa¬ 
tive  advertising  already  is  being  met 
was  shown  in  the  messages  of  Mr. 
Billingsley  and  of  others,  but  the 


AAAA  chairman  also  pointed  out  that 
in  the  past  agencies  relied  on  the  ad¬ 
vertiser  for  the  truth  about  the  prod¬ 
uct  he  was  advertising. 

“We  have  never  before  assumed  this 
responsibility,”  Mr.  Billingsley  pointed 
out.  “We  must  be  on  the  alert  as  to 
phraseology  and  other  factors.  This  is 
new  to  our  business. 

“The  greatest  tribute  that  could  be 


Left  to  ri  ght  at  a 
table  at  the  Del 
Monte  bar:  T.  D. 
Palmer,  assistant  ad¬ 
vertising  director, 
New  York  Times; 
Paul  C.  Smith,  gen¬ 
eral  manager,  San 
Francisco  Chronicle; 
W.  W.  Ross,  adver¬ 
tising  director,  San 
Francisco  Chronicle, 
and  Lynn  Gamble, 
national  advertising 
director.  Chronicle. 


paid  to  advertising  would  be  if  the 
public  could  say:  ‘I  read  it  in  an 
advertisement,  so  it  must  be  true.’  ” 

Second  only  to  the  consumer  in  the 
concern  of  the  convention  was  the  war 
in  Europe  and  its  possible  effects  on 
advertising.  That  linage  will  show  im¬ 
mediate  benefits  was  not  doubted,  but 
fears  for  the  future  were  expressed, 
with  Mr.  Billingsley  frankly  stating: 
“Long  gains  in  business  are  more  im¬ 
portant.  We  should  use  advertising 
as  a  sound  economic  tool  for  the  long 
pull  rather  than  be  shortsighted  and 
grab.” 

Theodore  D.  Palmer,  assistant  ad¬ 
vertising  director.  New  York  Times, 
saw  bright  prospects  for  advertising 
in  1940  with  a  20%  increase  in 
advertising  expenditures  to  be  ex¬ 
pected. 

Mr.  Palmer,  however,  carefully  con¬ 
fined  his  prediction  to  the  conditions 
that  the  United  States  remain  out  of 
the  conflict  and  impose  no  embargo 
on  exports. 

Research  Aiding  Copy  Layout 

How  research  is  aiding  in  redesign¬ 
ing  copy  layouts  to  meet  visual  factors 
was  described  by  Vernon  C.  Myers  of 
Look  magazine,  who  used  the  Look 
tests  to  explain  these  factors. 


Group  at  the  Pacific  Council,  4-A,  meet¬ 
ing.  Left  to  right;  W.  H.  Horsley,  vice- 
chairman,  Pacific  Council,  AAAA,  of  Pa¬ 
cific  National  Advertising  Agency,  Seattle; 
Walter  Burke,  of  San  Francisco  office,  Mc- 
Can  n-Erirkson,  Inc.,  and  Fred  T.  Weeks,  of 
Brewer-Weeks  Company,  San  Francisco,  a 
member  of  the  council's  board  of  directors. 

surer.  The  Pacific  Council  is  com¬ 
posed  of  "1  AAAA  agencies. 

Much  of  the  convention’s  .study  was 
conducl"d  in  Thursday’s  closed  ses¬ 
sion,  with  Richard  Turnbull  of  the 
AAAA  headquarters  in  New  York; 
C.  P.  Considine,  of  Seattle  offices. 
Botsford.  Constantine  &•  Gardner;  Ter¬ 
rill  McCarthy  of  the  McCarthy  Com¬ 
pany,  Los  Angeles;  C.  E.  Persons  and 
Walter  Burke,  both  of  San  Francisco 
offices  of  McCann-Erickson  Co.;  Joseph 
R.  Gerber,  of  Joseph  R.  Gerber  Com¬ 
pany,  Portland;  Archibald  M.  Cross- 
ley,  of  Crossley,  Inc.,  radio  program 
evaluator,  and  Mr.  Miner  speaking. 
Charles  D.  Jackson,  general  manager 
of  Life  magazine,  discussed  picture 
values  in  one  of  the  feature  speeches 
before  the  closed  session. 

Mr.  Gamble  divided  his  message  on 
the  consumer  into  three  sub-topics: 

(1)  the  consumer  movement  itself, 

(2)  the  evaluation  of  the  consumer 
movement  and  (3)  what  business  has 
done  and  is  doing. 

Characteristics  of  the  consumer 
movement  are  collective  action  in 
place  of  individual  action,  the  con¬ 
sumer’s  interest  in  helping  himself 
rather  than  trusting  to  the  natural 
working  of  the  economic  svstem  to 
S''fe'’ua’'d  bis  i->tpre-t<:  '■nfl  <he  fueling 
of  dissatisfaction  with  many  goods  and 
.‘•ervices  and  with  the  marketing  prac¬ 
tices  involved  in  their  distribution,  “as 
these  practices  are  known  to  consum¬ 
ers  or  imagined  by  them  to  exist.”  he 
asserted 

Consumer  Objectives 

Specific  objectives  of  the  consumer 
movement,  Mr.  Gamble  said,  appear  to 
be  standards  for  merchandise,  label¬ 
ling  of  various  kinds,  informative  and 


against  the  manufacturer's  self-inter- 
est.  In  such  a'eonflict  of  interests  it 
seems  most  likely  that  unless  reason¬ 
able  satisfaction  is  given  to  the  fair 
demands  of  the  consumer  group,  thev 
will  force  satisfaction  through  influ¬ 
ence  in  legislation.” 

What  Business  Is  Doing 

What  business  has  done  and  is  doing 
may  be  classed  under  three  main  tj-pes 
or  groups,  according  to  Mr.  Gamble' 
with  the  first  that  of  co-operating  with 
the  consumer  movement,  “satisfying 
some  of  its  demands  by  providing 
testing  laboratories,  publishing  bulle¬ 
tins  on  buymanship,  adopting  codes  of 
ethics  desined  to  protect  the  consumer, 
adopting  informative  labeling,  estab¬ 
lishing  consumer  information  service, 
developing  commodity  standards,  etc. 
sc  far  as  the  ingenuity  of  business  can 
devise  them. 

“A  second  group  of  business  activ¬ 
ities.”  Mr.  Gamble  stated,  “is.  to  some 
extent,  merely  an  attempt  to  acquaint 
the  public  with  what  business  has 
done  and  is  doing — an  aUempt  to  ex¬ 
plain  business  to  consumers.  For  this 
purpose,  public  relations  programs  are 
adopted,  films  are  made  to  show  the 
public  on  the  values  of  advertising; 
books,  pamphlets  and  articles  are  writ¬ 
ten  and  circulated. 

“A  third  group  of  business  activities 
may  be  called  combatting  certain  areas 
— or  forces — or  elements  of  the  con¬ 
sumer  movement.  This  may  take 
the  form  of  calling  certain  consumer 
leaders  'radicals’  or  ‘reds’  or  again, 
of  business-sponsored  efforts  to  resell 
rugged  individualism  or  even  just 
‘capitalism.’ 

“There  are,  of  course,  wide  differ¬ 
ences  of  opinion  among  business 
leaders  as  to  the  propriety  and  ef¬ 
fectiveness  of  these  various  types  of 
activities,  although  the  first  group, 
which  believes  in  co-operating  with 
the  consumer  movement,  seems  to 
be  gathering  strength  most  rapidly." 

After  describing  the  joint  4-A  and 
ANA  research  into  the  consumer 
movement,  Mr.  Gamble  said: 

“Two  groups  of  facts  indicate  that 
this  is  no  fad;  first,  the  economic 
causes  which  lie  behind  it,  and  second, 
the  great  growths  of  consumer  edu¬ 
cation  in  our  schools  and  colleges. 
Great  groups  of  con.sumers  are  be¬ 
ginning  to  express  their  wants  in 
an  organized  way.  The  consumer 
wants  to  be  Queen,  too.” 

H.  D.  SUM  RESIGNS 

St.  Louis,  Oct.  30 — Henry  D.  Sum. 
secretary  of  the  corporation  publish¬ 
ing  the  St.  Louis  Star-Times,  has  re¬ 
signed  effective  Oct.  23.  He  had  been 
with  the  present  organization  26  yean 
and  worked  for  8  years  under  previous 
ownership.  His  place  has  been  taken 
by  J.  C.  Roberts,  Jr.,  who  is  also  vice- 
president  of  the  company.  Mr.  Sum 
who  has  held  almost  every  position  m 
the  business,  circulation,  and  advertis¬ 
ing  departments  of  the  newspa^r 


truthful  advertising  and  better-in 

^  ,  formed  retail  selling.  Just  as  the  aims  “Td  he Ttaklnl a  long  vacation 

George  C.  Hamilton,  general  man-  of  consumer  grouos  vary,  he  said,  so  l  -  .  u  u _ _  future  nlans 

ager,  McClatchy  Newspapers  and  of  do  the  methods  by  which  they  seek  which  he  would  announce  future  pi 

McClatchy  Radio,  described  facsimile  what  they  sometimes  call  “more  ade-  LACK  AD  AGENCIES 

ace.”  /o  _  .  .. 


transmission  as  a  practical  advertising  quate  protection  in  the  market  place,” 


media  for  the  future  in  presenting  a 
demonstration  of  the  facsimile  trans¬ 
mitting  and  receiving  machines  on  the 
convention  floor. 

The  first  days  sessions  were  closed, 
with  election  of  the  council’s  officers 
the  feature  of  business  activities.  Au- 
guest  J.  Bruhn,  Los  Angeles  offices  of 
McCann-Erickson,  Inc.,  was  elected 


Fourteen  oer  cent  of  the  nations  m- 


he  stated.  Leadership  of  the  move-  . - - - ,  j„-r*i<;ine 

ment  is  important,  he  said,  “but  it  can  dustrial  concerns  have  no  a  , 
not  be  said  that  it  is  a  unified  move-  department  and  employ’  no 
ment,  or  has  any  single  leadership,  or  1”^  agency,  according  °  curvev 
even  any  well-marked  group  of  lead-  industrial  advertising  ^  wational 

ers.  made  public  this  week  by  the 

“I  think  the  seeds  of  the  consumer  Industnal  Advertisers  ’|^des 

movement  have  been  inherent  in  the  uago.  The  report  PJ'“^^d  a  . 
industrial  revolution  from  its  start,”  what  is  believed  to  be  ^  ^  i" 

chairman  and  W.  H.  Horsley,  Pacific  he  declared,  explaining  that  today  the  questicmnaires  ey  , 

National  Advertising  Agency,  Seattle,  cnly  way  the  family  with  income  no  siniilar  effort  an  is 
vice-chairman.  Others  elected  to  the  longer  expanding  can  get  more  value  “Y  product  classihca  ion 

for  its  money,  more  returns  and  en¬ 
joyment  out  of  its  income,  is  by  better 
buying.  Education,  he  explained,  also 
has  played  a  part. 

In  evaluating  the  movement,  he  said 
that  in  it  “we  have  a  conflict  of  self- 
interest — the  consumer's  self-interest 


board  of  governors  were  David  M. 
Botsford,  of  Botsford,  Constantine  & 
Gardner;  Dan  B.  Miner,  of  the  Dan  B. 
Miner  Company.  Los  Angeles  and 
Fred  T.  Weeks,  Brewer- Weeks  Com¬ 
pany  of  San  Francisco.  Mr.  Miner 
also  was  elected  secretary  and  trea- 


of  company. 

OPENS  N.  Y.'oFnCE 

The  Scranton  (Pa.)  Tribune, 
and  the  Scrantonian.  Sunday,  «« 
opened  their  own  New 
ing  office  at  130  West  42nd 


Here  Is  a  Busy  Market 
Full  uf  Busiuess  fur  Ynu 


Cleveland  industry  is  on  the  march!  15,000 
workers  have  been  added  to  the  payrolls  in 
the  past  sixty  days.  Men  working  the  day 
and  night  shifts  pass  each  other  at  the  gates. 


Add  to  this  the  industrial  activity  in  the  26- 
county  area  next  to  Cleveland,  and  you 
have  TWO  prosperous  markets. 


•f  Ohi*',  Volume 


Sliiti  of  Ohi'j  ly  C'luntiis 


T  •  I  a  I  $  a  1 1  a 
3$  Wctk»-IS33 


it  CHyciko9a  County  . . .  (Clovolond)  . 
if  Countitt  (Adjacont  to  Cltvclond) . . 

Hamilton  County. ...  (Cincinnati!  . 

Franklin  County . (Columbus) 

Lucas  County . (Tolodol  .... 

■^Summit  County . (Akron) . 

Mont9omory  County  (Dayton)  ... 
it  Mahonin9  County.  . .  (Youn9stown) 

Stork  County . (Canton)  ... 

Total  for  obovt  T  markets.  .  .$1 

Grand  total  for  stoto .  1, 213, 771.)  04.98 

k  A  Mifftt  Artmi  t!  COMMCT  CLEyfldNO  M4*RtT 


$279,34I,U3.0« 

184,234,080.23 

138,411,993.42 

95,044,910.89 

82,240,S80.4S 

73,521,443.77 

49.85S,720.73 

SO.594,429.18 

49,297,809.04 


MikltM 

€UVELA«0 


These  two  thriving  areas — bound  together 
industrially,  socially,  financially — make  up 
the  Cleveland  2-in-l  market. 


They  are  also  bound  together  with  ONE 
newspaper — the  Plain  Dealer.  It  not  only 
covers  Greater  Cleveland,  but  it  is  the  only 
Cleveland  newspaper  that  delivers  the  26 
adjacent  counties. 


JUMMEiT 

fi0VNTUE$ 


What  an  opportunity  for  more  sales  at  no 
increase  in  cost! 


Asi  any  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-in-l  market — Cleveland  PLUS 
the  26-county  area.  Then  ask  your 
advertising  agency  hove  the  Plain  Dealer 
covers  this  2-in-l  market  at  ONE  low 
cost. 


THt  COMPACT  CLEVILAND  MARKET  $437.000, OTI.lk— AT*.  OP  OHIO'S  RETAIL  SALES 


In  the  above  chart.  Greater  Cleveland  and  the  26  neighboring  counties 
are  indicated  by  the  two  shaded  bars. 


National  representatives,  John  B.  Woodward,  Inc, 


/ 


The  Columbus  Dispatch 


Urges  Radio 
To  Abandon 
NAB  Code 


Kansas  ig  the  home  of 
about  1,880,999  Amer¬ 
icans — typical  Americans. 
A  significant  distinction. 
It  is  hut  natural  that  their 
prideful  attention  should 
he  focused  on  their  ca¬ 
pital  city — Topeka. 


This  Mid-^  estern  city’s 
population  is  75,127.  And 
85%  per  cent  are  native- 
born.  They  love  Topeka 
and  their  State  .  .  .  they 
have  attained  a  distinctly 
high  living  standard,  well 
above  the  Nation's  aver¬ 
age  .  .  .  they  are  peculiar¬ 
ly  faithful  in  their  alle¬ 
giance  to  home  enter¬ 
prises. 


This  cxtcnils  to  a  news¬ 
paper  they  have  come  to 
look  upon  as  their  stead¬ 
fast  champion  The 
Topeka  Daily  (.a|»ital. 
which,  in  its  oicn  texture, 
is  “native-horn'’.  It 
not  .surprising  in  the  least 
that  such  a  generous  mini- 
her  of  national  advertiser^ 
nltcays  look  to  this  mar- 
ket  -aiid  to  this  news¬ 
paper. 


l^ay  (t.  Hauiitz.  civic  leader  and 
prominent  g^rocer  of  Columbus.  Ohio, 
says.  “.Most  of  our  customers  de¬ 
mand  Dispatch-advertised  products. 
.  .  .  We  find  them  easier  to  sell,  and  therefore  more  profitable 
to  handle.  ( )ur  business  has  been  largely  built  U])on  nationally 
advertised  ])roducts. 


KAY  O.  H  \l  NTZ 


bai  kit  tke  spots? 


Tackling  New  York  is  a  big  sales  Job, 
buf  when  The  Sun  is  on  the  schedule 
your  advertising  hits  the  spots  that 
count  nnost.  That's  because  The  Sun 
goes  into  the  homes  of  active-buying 
families  who  are  New  York's  best  cus¬ 
tomers  for  worth-while  products. 


Retailers  throughout  this  territory  know  the  power  of  Dispatch 
advertising.  They  know  that  it  penetrates  into  every  neigh¬ 
borhood,  reaches  consumers  in  every  income  group.  That’s 
why  it  pays  to  concentrate  your  advertising  in 


NEW  YORK 


hits  the  right  spots 


New  York,  Detroit.  Chkage, 


National 

Representatives  Atlanta.  Los  Angeles,  Saa  Franoisea 


O’MARA  &  ORMSBEE 


R  NOVEMBER  4,  1939 


Your  Promotion  Plans 
Are  Concerned  With  Two  Things 


1st,  the  potentialities  of  a  market. 

2nd,  the  logical  medium  with  which  to  reach  it. 


You  will  find  the  answer  to  the  first  to  be  the  Washington  Market,  with  its  stabilized 
prosperity.  Its  more  than  900, ()()()  prosperous  {)eople  enjoy  a  very  high  average  effective 
buying  income — and  spend  approximately  ii'4.S''2,000.000.00  annually  for  the  luxuries  and 
commodities. 


It  is  a  highly  concentrated  market,  comprising  the  Xational  (’apit^^l  Ibe  ^o-mile 
trading  area  into  Maryland  and  Virginia. 

'Pile  answer  to  the  second  question  is  ecpially  as  definite. 


'I'HE  STAR,  Evening  and  Sunday,  for  seven  consecutive  years,  has  carried  the 
greatest  volume  of  advertising  of  any  newspaper  in  the  country — which  is  a  significant 
recognition  of  the  possibilities  of  the  Washington  Market — and  the  definite  coverage  and 
reader  confidence  which  make  THE  STAR  the  “^lUST”  advertising  medium  in  Ameri¬ 
ca's  \o.  1  Market. 


Your  request  will  place  your  name  on  the  mailing  list  for  Wash¬ 
ington  Facts  and  Figures** — THE  STAR*S  quarterly  digest  of  the 
Washington  Market. 


With  Sunday  Morning  Edition 
New  York  Office:  Washington,  D.  C. 

Dan  A.  Carroll.  1 10  E.  42nd  St. 


Chicago  Office: 

J.  E.  Lutz,  Tribune  Tower 


_  France  and  Great  Britain  are  de- 

termined  to  prosecute  the  war  against 
ED  BERND,  Augtista  (Ga.)  Chronicle  Germany  with  a  minimum  loss  of  man- 
staff  photographer,  received  this  power  on  the  Western  Front,  Ed  L. 
written  request  from  the  publicity  Keen,  European  vice-president  of  the 
chairman  of  the  Augusta  Colonial  United  Press,  said  upon  his  return 
Dames  society:  from  Paris  Wednesday  night  on  the 

••Will  you  please  have  your  staff  pho-  s.  S.  Washington, 
tographer  present  at  1  p.m.,  Nov.  1, 
to  take  a  picture  for  your  paper, 

Please  ask  him  to  use  a  soft  lens  on 
his  camera,  as  most  of  the  members 
are  elderly  women  to  whom  a  candid 
camera  is  unkind.”  manner 


Bloomington,  Ind.,  Oct.  30— A  na-  ^  ^  ^  Tf  ■  Auron 

tion-wide  search  for  the  best  story  J)-,',’- 
teller  in  the  Fourth  Estate  got  under  '  .  ’  ' 

way  today  with  the  announcement  of  u  *  Universitj 

a  National  Tall  Story  contest  by  the 

Indiana  University  chapter  of  Sigma  ^  Story  Contest,  Uiuor 

Delta  Chi,  national  professional  jour-  Building,  Indiana  University, 
nalistic  fraternity.  Only  newspaper  —  .  J  71  J 

“The  people  of  France  have  great  men  and  women  are  eligible  for  the  W©^V  LiIl^lCIIlCl  Aclmon 
in  their  Maginot  Line,”  Keen  contest,  which  will  close  at  midnight.  Wrkv  7 

“They  believe  that  the  deep  Jan.  15.  lO  1  ICd  llOV>  / 

fortifications  along  the  German  bor-  Although  called  a  "tall  story”  con-  Boston,  Oct.  30— Officers  will  1* 

der,  equipped  as  they  are  with  all  test  outright  fabrications  of  the  imag-  elected,  a  vote  taken  relative  to  ad- 

of  defense  machinery,  will  ination  are  not  eligible.  Eligible  yams  mission  of  trade  papers  as  “guer 

almost  eliminate  open  field  encounters  must  never  have  been  printed  in  any  members,*  and  an  open  forum  on  na* 

WIRE  QUERY  received  by  Editor  &  and  heavy  casualties  such  as  marked  publication  and  must  be  essentially  tional  “This  and  That”  weeks  are 
Publisher  from  one  of  its  corre-  the  World  War.”  one  of  those  legendary  stories  told  and  among  the  features  of  the  annual  meet, 

spondents:  Keen  has  been  in  charge  of  Euro-  retold  so  often  when  two  or  more  ing  of  the  New  England  Newspaper 

“Could  you  use  special  article  and  pean  staff  of  the  United  Press  since  members  of  the  newspaper  clan  get  Advertising  Executives  Associatior. 
picture  on  Roger  Hawthorne  who  will  ign.  He  organized  and  managed  together,  according  to  the  committee  scheduled  for  Nov.  7  at  the  Parke: 
accompany  Byrd  expedition  to  handle  United  Press  coverage  of  the  World  in  charge.  House  here. 

press  relations  at  South  Pole?’  War,  and  was  in  Paris  during  the  first  The  winner,  who  will  be  announced  Elmer  Kettell  of  Printer's  Ink  vL 

■  six  weeks  of  the  present  conflict,  at  the  annual  Gridiron  banquet  at  In-  be  the  luncheon  speaker,  discussin- 

FROM  THE  editorial  column  on  the  After  a  holiday  in  Ohio  he  will  take  diana  University  in  the  spring,  will  be  with  an  illustrated  talk,  several  ne» 
front  page  of  the  Renton  (Wash.)  charge  of  U.P.  war  coverage  from  New  crowned  king  of  story  tellers  and  will  advertising  angles  for  newspapers 
Chronicle:  ‘•Just  a  word:  Please  do  York.  receive  a  gold  key  symbolic  of  his  new  The  forum  is  expected  to  develop 

not  stick  any  more  notices,  corre-  "  found  fame.  The  nine  runner-ups  into  a  candid  pro-and-con  discussio: 

spondence,  news  items  or  what  have  IS/Tocr'nw  TrlrrVlrt  receive  similar  recognition.  of  what  so-called  “National  Weeks 

you  under  the  door  in  our  old  loca-  A  WO  i  lOaCOW,  lUUnO,  Judges  of  the  contest  will  be  Irvin  S.  are  worth  supporting— what  are  the 

tion.  DoilioS  ^^©rCT©  Cobb.  Lowell  Thomas,  and  a  third  revenue  producers — and  the  annual 

“We  are  not  there  any  more.  We  Moscow  Idalio  Nov  1  —Manage-  famous  journalist  to  be  an-  “New  England  Days.”  sponsored  bj 

have  moved.  nounced  later.  chain  stores  in  this  area.  Holida; 


FROM  THE  treasure  chest  of  literary  corporation,  along  with  Mr. 

spasms  of  the  Utica  (N.  Y.)  Ob-  Marineau.  Mr.  Boas  and  Mr.  Mont- 
server-Dispatch:  gomerv. 

“Dear  Sir: —  ■ 

“I  have  a  Photo  of  a  BRIDE:  •  :  Miss  .  «  . 

Baker*  *Mrs  Saltsman  and  they  have  Ex©CUtiv©S  S©©klll^ 
asked  me  to  send  it  to  Your  Paper:::  tj  l  T> 

But,  I  dont  want  to  send  it  FOR  To  Buy  N©WQrk  PC[p©r 
NOTHING: : :  As  the  few  last  ones  that  Denying  rumors  current  in  New 
I  have  send  your  paper  was  not  York  this  week  that  he  had  sold  the 
USED:::  Newark  (N.  J.)  Star-Eagle,  Paul 

Miss  Baker  is  the  Daughter  of  a  Block,  president  and  publisher,  told 
GOOD  farmer  here  Brothers  are  Editor  &  Publisher  Thursday  that  he 
Owner  of  the  Baker  Dairy  and  de-  l>ad  offered  it  to  his  executives  who 
liver  milk  HERE:  a  large  Family,  were  trying  to  get  backers, 
and  very  well  Liked,  Mr  Sltsman  is  a  Executives  mentioned  were  H.  J. 
very  GOOD  farmer  of  Fort  Plain  Auth,  general  manager;  W.  E.  Bow- 
LARGE  FAMILY  and  very  well  liked  man,  executive  editor,  and  Gilbert 
Do  You  want  me  to  send  the  Falk,  business  manager,  who  Mr.  Block 
PHOTO  ???  It  is  a  8  «  10???  I  have  said  might  have  others  interested  with 
the  description  of  the  wedding  them. 

PLEASE  answer  RIGHT  AWAY???  “I  am  hopeful  they  will  succeed  in 
If  I  dont  send  it  to  You  I  promised  to  getting  backers.”  Mr.  Block  stated, 
send  it  to  an  other  Paper: :  PLEASE  ‘‘and  while  these  men  stand  a  chance 
answer.”  to  raise  the  money  no  one  else  can 

■  buy  it.” 

PERSONAL  item  from  Etowah  ■ 

-rw’'S"hfbiooming  Corpus  OUINN  HEADS  CLUB 

plant  owned  by  Mrs . put  John  Quinn  of  Pedlar  and  Ryan  wa.-; 


Indicative  of  W  orcester's  stable  prosperity  arc 
Worcester's  beautiful  and  substantial  bomes.  The 
median  value  of  thes*‘  homes  is  S775I — SI 505 
over  the  median  value  for  Massachusetts.  S2976 
over  that  for  the  L.  S.  as  a  whole. 


In  these  homes  live  suhstuiitial  people,  aeeiistoiiieil 
to  living  well — and  alert  to  advertising  that  will 
show  them  how  to  live  better.  Reach  them  through 
The  Telegram-Gazette — circulation  more  than  12o.- 
000  average  net  paid  daily — covering  practically 
every  home  in  Vi  orcester  and  a  majority  of  the 
homes  in  Worcester's  suburban  trading  area. 


There  is  no  other  daily  netvspaper  published  in 
II  orcester. 


THE  TELEGRAM-GAZETTE 


George  F.  Booth.  Fuhlisher 

Paul  Block  .\nd  .4ssoc:ates.  .National  K<*pres<‘ntati>cs 
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The  CVr**'* 

lout 


HIS  was  the  highest  Sun¬ 
day  circulation  in  the  history  of  The  Courier- 


ments — no  premiums,  magazines,  insurance 
or  extraneous  offers  of  any  kind. 


Journal. 

It  is  the  highest  Sunday  newspaper  circulation 
in  Kentucky,  in  Indiana,  and  in  all  the  States 
South  of  the  Ohio  River. 

Only  nineteen  other  cities  in  the  entire 
United  States  publish  Sunday  newspapers 
exceeding  200,000  circulation. 

It  is  27,000  higher  than  one  year  ago;  46,000 
higher  than  five  years  ago,  and  65,000  higher 
than  twelve  years  ago.  This  new  mark  is  the 
result  of  normal  growth,  as  The  Courier- 
Journal  uses  no  artificial  circulation  induce- 


The  Sunday  Courier- Journal  is  now  delivered 
to  nearly  one-third  of  all  the  census  families 
of  Kentucky  and  Southern  Indiana,  and  to 
one  out  of  every  3.5  census  persons  in  Greater 
Louisville.  Despite  an  increase  of  65,000 
circulation  from  1927  to  1939,  the  national 
advertiser  pays  a  milline  rate  of  $1.70  today 
as  against  $1.84  in  1927. 

The  Sunday  Courier-Journal  has  become,  to 
Kentuckiana  families,  as  indispensable  as 
almost  any  item  on  the  list  of  daily  necessi¬ 
ties,  because  The  Courier-Journal  is  publish¬ 
ing  the  kind  of  newspaper  people  want  to 
read. 


Represented  Nationally  by  The  Branham  Co, 


Owner  and 
operator  of 

WHAS 

50,000  watts 
820  kilocycles 
Basic  CBS  Outlet 


L 


Cleveland 
SAN  EF 


(rertising  Agencies  .  .  .  MADE  PARTNER 

Paul  T.  Cherington,  prominently 
identified  for  the  last  30  years  in  the 
contract  and  has  appointed  Stewart  advertising  and  distribution  field  of 
McIntosh  Ltd.,  Vancouver,  as  its  west-  the  United  States,  and  a  leading  au- 
em  sub-agency.  The  agency  has  also  thority  in  the  field  of  market  and  con- 
received  the  appointments  of  the  B.  C.  sumer  research,  has  become  a  general 
interests.  partner  of  McKinsey  &  Co.,  formerly 

Continental  Briar  Pipe  Co.,  Brook-  McKinsey,  Wellington  &  Co.,  New 

*  ___  ' _ _ _  _ 1,  .  1..  13  York,  management  consultants,  ac- 

key  city  newspapers  for  its  Duke  of  cording  to  an  announcement  by  that 
Dundee  briar,  and  its  Royal  Duke,  firm  Nov.  1.  I'  ''' 

Sports  pages  will  be  used.  Four  na¬ 
tional  magazines  are  also  on  the  list. 

Briggs  &  Varley,  Inc.,  directs  the  ac¬ 
count. 

Resuming  newspaper  advertising 
after  serveral  months  absence,  Sun 
Oil  Co.,  Philadelphia,  through  Roche, 

Williams  &  Cunnyngham,  Philadelphia 


Ride  a  Winner 
with 

Red  Ryder! 


(Continued  from  page  11) 
conducted  by  the  Advertising  Club  of 
New  York,  on  “Advertising  Copy,”  dis¬ 
cussing  the  purpose,  type,  preparation 
and  testing  of  copy. 

Tevis  Huhn,  recently  a  production  .  ,  ,  , 

director  of  the  Columbia  Broadcasting  has  sj^eduled  a  cajnnai^  in  19 

Company,  has  joined  the  radio  depart¬ 
ment  of  Warwick  &  Legler,  Inc. 


Mr.  Cherington,  who  was 
one  of  the  founders  of  the  Fortune 
Surveys  on  public  opinion,  for  nine 
years  ending  in  1931,  was  director  of 
research  of  J.  Walter  Thompson  Co., 
spending  1929  in  that  agency’s  San 
Francisco  office,  while  he  was  simul¬ 
taneously  Professor  of  Marketing  at 
Stanford  University.  He  was  one  of 
the  orginators  of  the  Census  of  Busi¬ 
ness,  Bureau  of  Census. 

HEADS  AGENCY 

As  a  result  of  a  settlement  with  the 
estate  of  the  late  W.  R.  Needham,  the 
control  of  the  advertising  agency  of 
Needham  &  Grohmann,  Inc.,  New 
gg  York,  reverts  to  the  corporation,  with 
H.  Victor  Grohmann  as  president  and 
treasurer.  Other  officers  are  H.  Nel¬ 
son  Kent  and  P.  A.  Phillips,  vice- 
presidents;  Donald  H.  Parker,  vice- 
president  and  secretary,  and  K.  A. 
Intemann,  assistant  secretary,  all  oi 
whom  have  been  associated  with  the 
company  for  many  years.  Mr.  Groh¬ 
mann  was  the  co-founder  of  the 

_  —  -  „  - ,  makers  of  Church’s  Grape  agency  with  Mr.  Needham  in  1931. 

Trans-Pacific  service  to  Hawaii,  the  Juice,  has  appointed  Erwin,  Wasey  &  ■ _  _ 

Philippines,  Java,  Sumatra,  Malaya  Company,  Seattle,  as  its  agency.  NEW  PUBLICITY  CHIEF 
and  India  from  Los  Angeles  and  San  ^he  fall  and  winter  advertising  cam-  The  appointment  of  Holgar  J.  John- 
Francisco.  paign  of  Rum  Sibony  will  start  this  son,  general  agent  in  Pittsburgh  of 

Arbee  Advertising  Agency,  Terre  month  in  New  York  and  Philadelphia  Penn  Mutual  Life  Insurance  Co.,  as 
Haute.  Ind.,  is  handling  the  account  newspapers.  Insertions  will  be  made  president  of  the  newly-formed  Insti- 
of  the  Merchants  Distilling  Corp.,  each  week  until  after  Jan.  1.  Kenyon  tute  of  Life  Insurance,  organized  by 
Terre  Haute,  in  a  newspaper  campaign  ^  Eckhardt,  Inc.,  is  handling  the  ac-  85  leading  companies  throughout  the 
which  will  break  in  the  Chicago  mar-  count.  country,  was  announced  Oct.  30. 


&  Dorrance,  Inc..  JNew  YorK  ag  y,  jhjg  week,  is  using  space  up  to 

to  direct  the  merchandising  and  adver-  columns  in  350  newspapers  from 

tising  of  all  State  of  Maine  agncu  a  Virginia  and  west  to  Mich- 

and  sea  food  products  for  the  years  announce  Nu-Blue  Sunoco 

1940-41.  gasoline.  Radio  news-casts  were  also 

Florida  Citrus  Exchange  has  ap-  used, 
pointed  the  New  York  office  of  Ewin,  Tobacco  Co.,  Philadelp 

Wasey  &  Company.  Inc.,  to  dirwt  ffie  jnajjej.g  Lo^d  Jeff  Pipe  Tobacco, 
advertising  of  Florigold  and  Seald-  ggig^^ed  McKee  &  Albright,  Inc. 
Sweet  fruits.  advertising  and  merchandising  co 

Advertising  is  now  being  placed  by  sel.  A  test  campaign  is  schedule 
Stewart  McIntosh  Ltd.,  Vancouver,  run  in  New  England. 

B.  C.,  in  over  50  Canadian  dailies  and  United  Adv.  Companies,  Chic 
weeklies  from  the  Great  Lakes  to  the  been  appointed  to  direct  the  ac- 
Atlantic  seaboard  for  Nabob  Coffee,  count  of  F3iee  Breath  Co.,  Benton 
The  Java  Pacific  Line  has  appointed  Harbor,  Mich.,  (Asthma  Remedy). 
Charles  W.  Hoyt  Company,  Inc.,  to  Church  Grape  Juice  Co.,  Kennewick, 
handle  the  advertising  of  their  new  Wash.  - 


Beautifully  drawn  by 
Fred  Harman,  capturing 
the  real  atmosphere  of  the 
Old  West,  Red  Ryder 
clicked  immediately  when 
it  was  introduced  just  a 
year  ago  as  a  Sunday 
comic  page. 


full-page,  four-color  advertisement 
will  appear  in  the  Chicago  Herald- 
American,  Nov.  5.  This  copy  will  be 
backed  by  large  space  black  and  white 
copy  in  the  daily  newspaper. 

R.  M.  Hollingshead  Corp.,  Camden, 
N.  J.,  has  appointed  H.  B.  LeQuatte, 
Inc.,  New  York  agency,  as  advertising 
and  merchandising  coimsel  in  devel¬ 
opment  campaign  on  their  “Whiz” 
household  waxes,  polishes  and  clean¬ 
ers. 

With  an  approximate  budget  of  $75,- 
000  advertising  for  British  Columbia 
apples  has  now  commenced  through¬ 
out  Western  Canada  on  a  three-fold 
basis  with  the  Dominion  Government, 
B.  C.,  Fruit  Board,  established  under 
the  Provincial  Government,  and  B.  C. 
Tree  Fruits  Ltd.,  co-operating.  News¬ 
papers,  billboard,  radio  advertising, 
dealers’  helps  and  promotional  work 
will  be  used.  Canadian  Advertising 
Agency,  has  secured  the  Government 


In  March,  this  year,  fol¬ 
lowing  its  sensational 
Sunday  success.  Red  Ry¬ 
der  became  part  of  the 
NEA  daily  budget.  More 
than  500  daily  new-spapers 
began  Red  Ryder  with  its 
first  release! 


DO  YOU  THINK  WE’RE  HIT- 
TING  THE  BOOTH  MARKETS 
HARD  ENOUGH?  BUSINESS  IS 
GOOD  THERE,  YOU  KNOW. 


The  big  ride  goes  on! 
With  a  new  daily  story 
beginning  Monday,  Nov. 
13,  Red  Ryder  will  appear 
in  the  New  York  World 
Telegram.  The  Cleveland 
Press  starts  it  Monday. 


I  WAS  JUST  THINKING  THE 
SAME  THING.  SUPPOSE  WE 
GIVE  THEM  SOME  EXTRA 
INSERTIONS. 


It's  easy  to  promote  your 


in  the  FORT 


A  recent  OOnlay  tabulation  »^hows  349  new  national  schedules  in 
Booth  Michigan  Newspapers.  178  of  these  new  schedules  were  on  food 
products.  The  Booth  Michigan  Market  is  a  great  food  market.  The 
Mint  Journal,  for  example,  is  eighth  among  all  6.day  papers  in  the 
country  in  food  linage.  Business  recovery  is  favoring  Michigan  above  all 
other  states.  Cash  in  .  .  .  with  extra  space  in  the  Booth  Michigan  News¬ 
papers.  For  further  data,  ask  I.  A.  Klein,  50  E.  42nd  Street,  New  York, 
or  John  E.  Lutz,  435  N.  Michigan  Avenue,  Chicago. 

Ask  Hboiit  Dealer  Service  l*lan.  Makes  your  advertlKiriK  Kell  more. 


Ask  for  Sundaif  color  proo/j. 
or  for  information  on  the  ecfr 
nomical  dail^  budget  servict 
including  Red  Ryder. 


•  Then  you've  token  the 


first  step  towards  greater 


Grand  Rapids  Press 

Bay  City  Times 
Musk  egon  Chronicle 


Flint  Journal  Saginaw  News 

Jackson  Citizen  Patriot 
Kalamazoo  Gazette  Ann  Arbor  News 


soles  and  PROFITS 
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LEADERSHIP 

According  to  Publishers'  Statements  filed  with  the 
Audit  Bureau  of  Circulations,  for  the  period  end¬ 
ed  September  30,  1939,  The  TIMES-HERALD 
achieved  the  largest  net  paid  daily  circulation  ever 
maintained  over  any  six  months  by  any  newspaper 
in  Washington's  history.  Unduplicated  value! 

TIMES-HERALD  .  .  1 87,090 

LEAD  .  42,328 

LEAD  "'pAWr .  60,382 

LEAD  Ta'pe?" .  105,497 


Unduplicated  Value  in  the  Nation's  Capita 
National  Representatives  GEORGE  A.  McDEVITT  CO. 


NEW  YORK 


PHILADELPHIA 
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RIAL 


^  E  D  I 


CENSORSHIP  BY  CODE 

SOBER  SECOND  THOUGHTS  are  coming  to 
the  front  on  the  code  recently  adopted  by  the 
National  Association  of  Broadcasters.  The  NAB 
believed  it  was  moving  soundly  toward  ending 
abuse  of  the  air  by  propagandists  when  it  ruled 
against  the  sate  of  time  for  debate  of  controversial 
issues.  In  the  mind  of  David  Lawrence,  a  veteran 
Washington  writer  who  is  certainly  no  alarmist, 
the  broadcasters  have  established  a  censorship  by 
concerted  action  of  station  owners  and  they  have 
taken  a  long  step  toward  government  regulation. 

While  the  broadcasters  seemed  at  the  time  to 
have  taken  a  “practical”  road  out  of  the  troubles 
of  Bnding  time  for  free  discussion  of  controversial 
issues,  and  a  convenient  reason  for  barring  trouble¬ 
makers  from  the  air,  they  really  solved  no  problem. 
Mr.  Lawrence’s  reasoning  is  based  on  the  funda¬ 
mentals  of  democratic  philosophy,  and  he  quotes 
the  immortal  Holmes-Brandeis  dictum: 

“If  there  is  any  principle  of  the  Constitution 
that  more  imperatively  calls  for  attachment  than 
any  other,  it  is  the  principle  of  free  thought — 
not  free  thought  for  those  who  agree  with  us,  but 
freedom  for  the  thought  we  hate.” 

Distasteful  as  the  execution  of  that  truth  must 
be  to  all  of  us  at  times,  it  must  keep  its  vital  force. 
Without  it,  democracy  easily  fades  into  dictator¬ 
ship.  In  the  broadcasting  situation,  as  Mr.  Law¬ 
rence  pointed  out,  we  have  an  association  legis¬ 
lating  a  code  of  doubtful  constitutionality  which 
infringes  both  on  the  right  of  the  station  owner 
to  dispose  of  his  licensed  facilities  as  he  wishes, 
and  on  the  right  of  the  public,  which  owns  the  air, 
to  hear  all  sides  of  disputed  questions.  The  dis¬ 
content  so  far  voiced  has  been  mmnly  for  causes 
which  do  not  command  general  sympathy  (which 
brings  them  within  the  Supreme  Court  dictum 
just  quoted)  but  that  fact  does  not  and  cannot 
for  long  affect  the  basic  principle.  Mr.  Lawrence’s 
conclusion,  we  think,  is  in  line  with  that  principle: 

“Let  each  and  every  radio  station  management 
be  the  judge  of  what  it  shall  not  carry  on  its  pro¬ 
grams  and  let  no  group  of  owners  attempt  in 
ci>nccrt  to  foist  on  the  American  people  a  form  of 
ctuisorship  of  radio.  The  only  censorship  v»e 
should  ever  tolerate  is  the  censorship  impo.scd  bj- 
the  listeners  themselves.  In  any  other  direction 
lies  the  end  of  precious  civil  libt'rties  and  the 
inlrcKluction  of  government  control  over  .•;11 
mediums  of  communication  whether  spoken  or 
written.” 

HARVEY  V.  DEUELL 

NEWSPAPERMEN  of  New  York  and  Chicago 
who  knew  Harvey  Deuell  in  retvnt  years  were 
saddened  by  his  untimely  death  last  Sunday.  He 
V  as  an  expert  new.sman  in  every  .sen.se  of  that 
word,  in  charge  of  one  of  the  fastest-moving  and 
one  of  the  largest  news  staffs  in  the  country. 
In  terms  of  money,  his  last  four  years  as  manag¬ 
ing  editor  of  the  Yew  York  Daily  Xeu's  had  put 
him  at  the  top  of  the  earnings  list,  and  at  a  level 
to  which  few  editorial  people  ever  hope  to  reacii. 
Yet,  at  no  time  did  he  lose  the  “common  touch” 
which  had  brought  him  to  the  job  of  making  a 
pajHT  for  the  largest  circulation  in  .\merica.  At  no 
time  did  he  become  merely  a  “management  man,” 
forgetful  of  the  people  from  who.se  ranks  lie 
had  risen.  He  w'as  an  honest,  competent  boss,  a 
di.sciplinarian  who  got  results  without  friction  or 
discontent,  and  after  his  death,  the  News  appro¬ 
priately  broke  its  rule  against  editorial  obits  by 
printing  under  turned  rules  a  sincere  tribute  to 
Harvey  Deuell  as  a  friend  and  a  craftsman.  Little 
more  can  be  said  of  any  man  than  that,  when  the 
final  balance  is  struck. 


Their  throat  is  an  open  sepulchre;  with  their 
tongues  they  have  used  deceit ;  the  poison  of  asps 
is  under  their  lips. — Romans  111:13. 


OLDEST  IN  THE  U.  S.  A. 

OLDEST  NEWSPAPER  in  the  United  States  in 

point  of  continuous  publication  under  the  same 
name  is  the  Hartford  Courant,  which  marked  its 
175th  birthday  on  October  29.  Other  newspapers 
had  preceded  it  in  giving  news  to  the  colonies, 
but  none  of  them  is  now  extant,  according  to  gen¬ 
erally  accepted  records.  Only  rival  to  the  Courant 
on  the  North  American  continent  is  the  Quebec 
Chronicle-Telegraph,  which,  as  the  Chronicle, 
antedates  the  Courant  by  about  five  months.  It 
suspended  publication  only  twice  in  its  career — 
once  because  of  the  Stamp  .\ct  in  1765  and  once 
in  1775-1776  when  the  Americans  under  Mont¬ 
gomery  invaded  Canada.  The  Courant’s  publica¬ 
tion  record  seems  to  have  been  unbroken. 

.\side  from  those  purely  fortuitous  circum¬ 
stances,  the  Courant  has  many  claims  to  fame  an«l 
to  the  gratitude  of  the  great  New  England  city  it 
has  served  so  long.  President  Roosevelt  in  his 
letter  of  congratulations,  published  in  the  175th 
anniversary  edition,  noted  that  the  paper  had 
printed  the  text  of  the  Declaration  of  Indepen¬ 
dence  as  news,  that  George  Washington  had  been 
tine  of  its  subscribers,  and  Gen.  Israel  Putnam 
a  correspondent.  The  Courant  has  been  w'orthy  of 
tho.se  distinguished  beginnings. 

Oldest  in  the  United  States,  but  still  abreast  of 
the  modern  march,  the  Courant  well  merits  the 
c*Dngratulations  which  this  week  were  heaped 
upon  it.  We  are  glad  to  add  our  word  of  respectful 
sjilute  and  a  sincere  wish  that  many  more  decades 
will  roll  past  the  Courant,  leaving  it  as  fresh  and 
j.s  vigorous  as  it  is  now  at  175. 

WHO  ARE  THE  CONSUMERS? 

NEWSPAPERS  H.VVE  COMIi  under  frequent 

fire  from  left-wingers  for  their  refu.sal  to  accept 
advertising  from  so-called  “ermsumer”  organiza¬ 
tions.  The  implication  is  that  publishers  are  co- 
con.spirators  with  the  “brigands  of  big  bu.siness” 
in  a  plot  to  <le<-eive  buyers  of  advertised  goods, 
to  mulct  the  consumer  and  to  make  the  seller’s 
profit  paramount  to  all  other  considerations. 

The  fa<l  is  that  no  “consumer”  organization 
has  yet  been  able  to  demonstrate  that  it  can  per¬ 
form  what  it  promises.  .\n  additional  fact,  brought 
out  in  an  aildre.ss  this  week  by  .Ufred  T.  Falk, 
direc  tor  of  research  and  education  of  the  .\dver- 
tising  Federation  of  .Vmerica,  is  that  the  education 
of  the  consumer  on  prices  and  merchandise  is  fre- 
finently  .secondary  to  the  aim  of  these  organiza¬ 
tions  to  destroy  the  whole  system  of  private  enter¬ 
prise.  Many  of  their  s]M)ke.smen  have  empha.sized 
the  “essential  conflict”  between  business  and  its 
customers,  and  have  declared  that  the  only  road 
tc  reform  lies  in  al)olition  of  private  ownership. 

We  doubt  that  much  progress  has  been  made 
b\  this  agitation  up  to  now,  but  its  work  in  the 
.schcMcls  promi.ses  future  troubles  for  busines.s  un¬ 
less  two  conditions  are  met.  One  is  a  change  in 
rnethcKls  which  give  the  radical  group  a  base  for 
argument.  The  other  is  a  positive  and  sustained 
campaign  of  education,  based  on  solid  truth.  A 
rising  generation  of  .\mericans  has  absorbed  a  lot 
of  poi.son  against  private  capitalism  and  its  meth¬ 
ods.  especially  advertising.  Silence  by  those  at¬ 
tacked  is  no  antidote. 


THANKSGIVING? 

IT’S  TOO  LATE  to  do  anything  about  it  this 
year,  but  we  sincerely  hope  that  newspapers 
will  throw  their  weight  vigorously  against  anv 
future  tampering  with  the  date  of  the  Thank 
giving  holiday.  It  is  true,  as  President  Roosevelt 
stated  in  announcing  the  change  for  this  year,  that 
there  is  nothing  especially  sacred  about  celebrat¬ 
ing  the  last  Thursday  in  November  as  Thanks¬ 
giving  Day,  but  there  is  something  sacred  about 
the  feast  itself.  If  it  is  to  be  a  movable  feast,  a 
better  reason  for  the  change  must  be  found  tlm 
the  theoretical  (and  mythical)  aid  that  an  earlv 
date  gives  to  merchants  in  their  Christmas  sales, 
That  reason  is  close  to  sacrilegious. 

It  is  our  belief  that  the  advancement  of  this 
year’s  date  will  not  benefit  the  sales-hungrj'  mer¬ 
chants  a  penny’s  worth.  The  .\merican  family 
has  just  about  so  much  money  to  spend  for  Christ¬ 
mas  giving,  and  whether  that  money  is  spent  in 
three  December  weeks  or  in  four,  with  one  in 
November,  the  merchant  won’t  have  any  more 
money  in  the  bank  on  December  31.  The  shift  of 
this  year’s  Thanksgiving  will  make  no  new  pur- 
cha.sing  {rower;  in  fact,  by  disarrangement  of  long- 
made  plans,  it  may  destroy  some  buying  power 
that  existed  before  the  shift  and  confusion. 

It  is  bad  enough  that  the  celebration  of  the 
Savior’s  birth  has  become  in  this  country  a  mer¬ 
chandising  carnival;  the  extension  of  that  purely 
commercial  asjrect  another  week  by  the  casual 
shifting  of  a  holiday  which  has  combined  religious 
and  patriotic  qualities  should  not  be  tolerated 
again. 

PUBUCIZING  THE  CANONS 

DURING  MAY  AND  JUNE,  the  Chicago  Tmi 
published  a  remarkable  .series  of  editorials 
dealing  with  the  Canons  of  Journalism  adopted 
16  years  ago  by  the  .\merican  Society  of  New> 
pjj|>er  Editors.  The  conclusion  of  the  series  com¬ 
prised  two  editorials,  one  by  Donald  Sterling, 
Portland  Journal,  now  president  of  the  Society, 
and  William  .Mien  White,  Emporia  Gazette,  ps'l 
{rre.sident. 

The  editorials  are  extremely  candid,  without  i 
.'•hadow  of  hyiKJcri.sy.  They  admit  the  validity  of 
the  standards  .set  up,  a  few  years  ago  as  time  is 
counted,  but  in  a  by-gone  age  so  far  as  present 
conditions  are  concerned.  They  point  to  the  diffi¬ 
culty  of  rigid  conformation  to  some  of  the  rule-, 
but  in  general  the  editorials  and  the  concluding 
comments  ex|)res.s  the  allegiance  of  decent  .4mer 
ican  journali.sin  to  their  sjoirit. 

Human  nature  l>eing  what  it  is,  and  the  diffi¬ 
culties  and  tra|)s  of  journalism  In’ing  what  they 
are,  we  doubt  that  any  editor  can  always  li'f 
.strictly  t»)  the  Canons,  any  more  than  he  can  In 
the  traffic  laws  or  the  Ten  Commandments.  Slip' 
ought  not  to  count,  but  we  think  that  men  and 
news|)a|H'rs  which  respect  the  s|)irit  of  the  Canon? 
would  do  a  g<KMl  job  for  journalism  if 
{ifomjjtly  exjMised  to  jmblic  view  instances  d 
flagrant  and  w  ilful  violation.  I'hc  Canons  would 
then  Ik*  the  real  forctr  that  their  compiler.'  meant 
them  to  be. 

IN  HER  EYES 

.\  .MAN  S  WOMENFOLK,  whatever  their  out 
ward  show  of  res|>ect  for  his  merit  and  author 
ity,  always  regard  him  secretly  as  an  ass,  and  with 
.'omething  akin  to  pity.  His  most  gaudy  saymp 
and  doings  seldom  deceive  them;  they  see  th( 
actual  man  within,  and  know  him  for  a  shallo* 
and  pathetic  fellow. 

— Henry  L.  Mencken,  in  ^ 
“In  Defense  of  Women. 


Nov.  12  to  dedicate  an  American  Le¬ 
gion  memorial  shaft  erected  in  Sunny 
Lane  Cemetery  at  Oklahoma  City. 

J.  B.  Snider,  lieutenant-governor  of 

-  Mississippi  and  publisher  of  the 

Wilsnn  Clarksdale  Register,  has  been  elected 
president  of  the  Clarksdale  Chamber 
of  Commerce. 

Antonio  Ayuso,  publisher  of  El 
Imparcial,  Puerto  Rican  tabloid,  is  in 
New  York  on  a  business  and  pleasure 
trip. 

Archie  McCrea,  editor,  Muskegon 
(Mich.)  Chronicle,  has  been  elected  a 
vice-president  of  the  West  Michigan 
Tourist  &  Resort  Assn. 


PERSONAL 

moton 


BUSH  JONES,  new  national  advertis¬ 
ing  manager  of  the  Fort  Worth 
(Tex.)  Star-Telegram,  succeeding  the 
late  I.  J.  (Jap)  j - - 


eastern  Carolina  newspapermen,  cele- 


pected 

PLUS” 


In  The  Business  Office 


Harry  Chand-  I  1/m  mn 
ler,  publisher. 

Lot  Angeles  John  D.  Gold 
Times,  has  been 

appointed  to  the  board  of  governors 


of  the  County  Museum  by  the  Board 
of  Supervisors. 

Harry  M.  Bitner,  publisher.  Pitts¬ 
burgh  Sun  Telegraph;  Oliver  J. 
Keller,  vice-president  and  general 
manager,  Pittsburgh  Post  -  Gazette, 


Frank  S.  Newell 


Grove  Patterson,  editor,  Toledo  Comme: 
Blade,  spoke  on  the  WJR.  Detroit,  Ross 
Editor’s  Chair”  program,  Oct.  28  on  Print  S( 
The  Meaning  of  a  Free  Press  in  a  dressed 
Democracy.”  Club’s  ^ 

E.  L.  Turner,  publisher  and  general  Kenm 
manager,  Valdosta  (Ga.)  Times,  ;>vho  general 
celebrated  his  50th  anniversary  with  Times, 
■>hat  paper  Oct.  12,  was  honored  Oct.  vertis^ 
3  at  a  testimonial  dinner  sponsored  Harol 


111  it.sell’  the*  report  from  George 
H.  Payne,  editor  and  publisher  of 
The  San  Jose  News,  concerning 
Westbrook  Pegler’s  daily  column, 
is  significant. 


papers  to  Politics,”  sponsored  by  the  News,  addressed  the  weekly  dinner 
i-enon  Civic  Assn.,  Oct.  30,  between  meeting,  Oct.  23,  of  the  Young  Busi- 
wpubhcan  City  Chairman  Jay  Cooke  ness  Men’s  Club  of  Roanoke  at  the 
g  “^ocratic  City  Chairman  John  Hotel  Ponce  de  Leon,  Roanoke,  on 
®  “Printing  a  Newspaper.” 

William  Allen  White,  editor,  Emporia  Arnold  Windelle  and  W.  Langton, 

|Kan.)  Gazette,  who  went  to  New  formerly  with  the  display  advertising 
wk  City  early  in  October  to  make  department  of  the  Portland  (Ore.) 

*veral  speeches  and  to  work  for  the  News-Telegram,  have  joined  the  gen- 
administration’s  cash  and  carry  neu-  eral  and  classified  advertising  depart- 
;  «ity  plan,  has  extended  his  visit  ments  respectively  of  the  Spokesman- 
'anger  than  he  planned  and  will  stay  Review  and  Chronicle,  Spokane,  Wash. 

M  until  well  into  November.  Morton  Frank  of  the  Pittsburgh 

7^'  ^ite  is  with  him  in  the  East  and  Press  advertising  staff,  and  a  director 
^ey  MW  their  son.  W.  L.  White,  of  of  the  Pittsburgh  Junior  Chamber  of 
Europe  where  he  Commerce,  led  a  forum  on  “Projects” 
r?  y  ?  fu''eign  correspondent  for  the  at  the  first  annual  Eastern  States  Con- 
ffcgi.ster  and  Tribune  Syn-  ference  of  the  United  States  Junior 

p  Chamber  of  Commerce,  Oct.  28  in 

■  **'  Salter,  president  and  general  Philadelphia. 

'.1  Vancourer  (B.  C.)  Sun,  is  A.  M.  Umholtz.  has  joined  the 
walH^  Pfogress  in  Vancouver  Gen-  Easton  (Pa.)  Morning  Free  Press  ad- 
oti  following  a  recent  oper-  vertising  staff.  He  has  been  engaged 

"  y”  in  newspaper  advertising  work  for 

McCormick,  president,  and  nearly  20  years  and  prior  to  naval  ser- 

i  McCormick,  vice-president  vice  in  the  World  War  was  with  the 

Harrisburg  (Pa.)  Pa-  Harrisburg  Patriot  circulation  dcpart- 
M  News,  along  with  inent. 

‘We  f  ^  Cameron,  of  Harrisburg,  Roger  W.  Hall,  has  been  appointed 
'he  Munster-Summerhill  circulation  manager  of  the  Bradford 
talijoa* ’  which  is  cap-  (Pa.)  Era.  the  Evening  Star  and  Sun- 

S290.000  and  to  which  a  dag  Herald.  He  formerly  was  in 

Rav*^  has  been  i.ssued.  charge  of  circulation  for  the  Briffalo  Empo) 

J  ^iolds.  publisher,  Guthrie  News  in  the  Bradford  district.  Clougl 

other  Oklahoma  newspa-  Chase  S.  O.sborn.  III.  of  the  Ann  necess 
participate  in  ceremonies  Arbor  (Mich.)  Daibj  News  advertis- 


Likewise  is  the  short  time  it  took 
to  earn  the  tribute. 


In  The  Editorial  Rooms 


For  when  Mr.  Payne  wrote  to  us. 
on  October  26,  “The  feature  is 
all  we  expected,  plus.”  it  had  been 
running  in  The  News  just  a  month 
and  a  dav. 


J’he  column  not  only  proves  by 
performance  it’s  a  feature  that’s 
better  than  good  hut  proves  it 
promptly. 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


1 


I 


22 


EDITOR  &  PUBLISHER 


Corps  of  Cannes,  France,  which  has  tion  WHAT,  Philadelphia,  and  Mrs.  bound  in  a  five-color  cover  of  maga 
PERSONALS  gone  into  service  with  an  initial  20  Loughlin,  are  the  parents  of  a  son,  zine  stock. 

.  ,  ,  vehicles.  bom  Oct.  24.  Mrs.  Loughlin  is  Ann  Ithaca  (N.  Y.)  Journal,  Oct.  28  20- 

continued  from  page  Potter,  of  the  Boston  Mary  Lawler,  staff  poet  of  the  Phil-  page  special  edition  devoted  to  isOth 

- 1”; - Globe  editorial  staff,  has  been  elected  adelphia  Evening  Ledger.  The  baby  anniversary  of  city’s  first  settlers. 

through  the  South  and  visiting  in  president  of  the  Cambridge,  Mass.,  has  been  named  George  F.  Kearney  Redding  (Cal.)  Record,  Oct.  16,  Firs; 
Washington,  D.  C.,  on  the  way  to  New  Press  Club  with  Osborne  F.  Ingram.  Loughlin,  in  honor  of  the  president  of  Anniversary  Edition,  22  pages. 


York,  where  Mr.  Clough  attended  Boston  Post,  vice-president;  Edward  the  Ledger  company, 


Rock  Island  (Ill.)  Argws,  Oct.  19,  lo 


sessions  of  the  Associated  Press  Man-  Toomey,  Boston  American,  secre-  Francis  W.  Hilton,  telegraph  editor,  fe^uring  National  Retail 

aging  Editors’  Association,  at  whic’n  tary;  Emmanuel  T.  Mello,  Boston  Her-  Santa  Barbara  (Cal.)  News-Press,  is  ,,, 

_ _  11  .  1  1  ^  ..  ...  ..  .  ,  .  Ltamrpncp  I'Kan.i 


he  was  re-elected  a  director.  treasurer,  and  John  R.  Sennott,  on  a  month’s  vacation  to  complete  a  ^  Journal-World 

Philip  C.  Kauffmann,  a  former  city  Cambridge  Recorder,  auditor.  novel  and  to  make  a  tour  of  the  South-  Cornhusking  Editior. 

editor  of  the  Washington  Evening  Star,  Harold  Essex,  formerly  with  the  west.  . 

is  president  of  the  Board  of  Governors  Chicago  Times,  has  joined  the  staff  of  Lewis  Gannett,  daily  book  critic,  Oct  26  Annie  Annual  24  i 
of  the  Anglo-American  Ambulance  Station  WSJS,  owned  and  operated  by  New  York  Herald-Tribune,  will  be  one  sections.  •  2 

I  •  — I  the  Winston-Salem  (N.  C.)  Journal  of  the  principal  speakers  at  the  second  Anaeles  Times  Oct  27  ‘•WnrW 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 


The  Jenmaiin,  ratrJtlwiiSnetf^dom,  merged  was  elected  a  vice-president  of  the  jean  ^*?*^^u*®**^f  Association  to  be  Potistown  (Pa.)  Mercury,  Oct  30. 

1925;  Tju  F9urtk  Esiau,  meryed  I&27. _  American  Air  Mail  Society.  For  rec-  neld  at  the  Hotel  Astor,  in  New  York  ^12-page  ^bloid  section,  opening  of  the 

T  ccS(pa{7y  *  i '***  ngnition  of  his  work  in  philately  Mr.  City,  Nov.  14.  New  Hippodrome  Theatre,  Pottstowr. 

Jamm  WitoBT  Biowh,  Prtsidtni  end  Ptilithn  Stuart  also  has  been  awarded  an  en-  Charles  Bishop,  Parliamentary  press  Tuckerton  ‘(N.  J.)  Beacon,  a  weekly 
James  WrichtBkown.  jK.,Fi«  PTMidmi  grossed  appreciation  signed  by  officers  representative  of  the  Southam  News-  Oct.  5,  50th  Anniversary  Edition.  36 
^CBVs*T7STOAiiT^&Vr^^^  society  of  Philatelic  Americans,  papers  in  Ottawa,  at  a  special  election  pages,  3  sections,  with  first  sectior. 

AetbueT.  Robb,  tWiMr  p  ^  Behymer,  veteran  St.  Louts  Oct.  31,  was  named  president  of  Parli-  and  each  succeeding  first  page  printed 


tne  w tnsron-aaicTii  tiN.  journal  ot  tne  principal  speakers  at  tne  second  Los  Angeles  Times,  Oct  27  “World < 
and  Sentinel,  as  commercial  manager,  in  the  1939-40  series  of  Book  and  Kitchen  and  Homemakers  Guide "  32* 
William  M.  Stuart,  Washington  Author  Luncheons  sponsored  jointly  page  tabloid,  four  parts,  cover  and 
(D.  C.)  Post  stamps  editor,  recently  j’V  fl*®  Herald  Tribune  and  the  Amer-  back  page  in  color, 
was  elected  a  vice-president  of  the  j®®®  Booksellers’  Association  to  be  Pottstown  (Pa.)  Mercury,  Oct.  30 


ognition  of  his  work  in  philately  Mr. 
Iameb^  Stuart  also  has  been  awarded  an  en- 


Jameb  Wricbt  Beown.  Je.,  Vim  Prmtdenl 
Cbaeleb  B.  Geoomes,  Trtesurtr 
Cbab.  T.  Stoaet,  Stcretery 
Aetbue  T.  Robb,  Editor 

_ Waeeew  L.  BASsnT,  Director _ 

Gtnerel  Officii; 

Sevenieenth  Floor  Old  Timet  Building 
42Dd  Street  End  BroadwEv,  New  York  City,  N.  Y. 
Telipkonis; 

BRyent  »-3052.  3053,  3054,  3055  End  3056 
Tbe  Oldest  Publiirees*  and  Adveetiseei’ 

_ JoUENAL  IN  AmEEICA _ 

Aetbue  T.  Robb,  Editor;  Waeeen  L.  Baieett, 


ognition  of  his  work  in  philately  Mr.  City,  Nov.  14. 

Stuart  also  has  been  awarded  an  en-  Charles  Bishop,  Parliamentary  press 
grossed  appreciation  signed  by  officers  representative  of  the  Southam  News- 


and  each  succeeding  first  page  printed 


Post-Dispatch  reporter,  will  address  amentary  Press  Gallery,  succeeding  on  gold  stock. 

the  Missouri  Women’s  Press  Club,  fl'®  I^f®  Robert  Lippsett,  Toronto  Star.  Englewood  (N.  J.)  Press,  a  weekly 

Nov.  10  during  the  Fall  meeting  of  the  Mr.  Bishop  served  in  the  same  capacity  Oct.  26,  Triple  Anniversaiy  Numbe.' 


Missouri  Women's  Press  Club  and  the 


40  pages,  5  sections,  marking  its  65th 


Tbe  Oldest  Publibheeb’  and  Adveetiseeb’  Missouri  Press  Assn.,  in  Kansas  City.  Frank  M.  Huckins,  former  news  Anniversary;  80th  Anniversary  of  the 

, -  JOUENAL  ,N  Ameeica  -  Copeland  C.  Burg,  Chicago  Herald-  ®ditor,  Springfield  (Mass.)  Daily  News,  o*  Englewood,  and  40th  Anni- 

Aetbue  T.  Robb,  £di<or;  Waeeen  L.  Baseett,  u  j  j  has  IninoH  fho  T  unn  tMasc  ^  Itom  as  versary  of  the  City  S  incorporation. 

Manapni  Editor;  koBcar  V.  Beown,  \ewi  Editor;  American  art  critic,  has  been  awarded  joined  me  L.ynn  tlVlass.j  Item  as  •'  b 

Waltee  E.  ^BNEIDE^  John  J.  $500  first  prize  at  the  eighth  annual  telegraph  editor.  ^ _ _ ,  _ , 


Cloucbee,  Steeben  j.  Moncbae,  Jack  Peice, 

Feake  Feblman. _ 

Jameb  Weight  Beown,  Je.,  Anistent  Publisher; 
Cbaeleb  B.  Geoomee,  Maneter;  Cbaeleb 

T.  Stuabt,  Adtertiiint  Director;  Geoege  H.  Steate, 


$500  first  prize  at  the  eighth  annual  leiegrapn  eaiior.  Nrrmorl 

Portland,  Ore.,  Museum  art  show.  Rev.  Richard  K.  Morton  has  resigned  OrQQIOiQ  ll QlTlSQ 
Mr.  Burg’s  winning  picture  is  titled  as  pastor  of  Second  Congregational  Seattle  Star  M.  E. 


Rev.  Richard  K.  Morton  has  resigned 


“Jug  on  a  Chest.”  Recently  his  pic-  Church,  Palmer,  Mass.,  to  become 


Seattle,  Wash.,  Oct.  31 


Cireuletioi  Menaier;  UuiB  a’.  Fontaine,  C/aiTv/tfi  ture,  “Black  Boats,”  was  purchased  for  church  news  editor  for  the  Providence  formerlv  editor  of  the  Boi» 

Maneter. _  jts  permanent  collection  by  the  Penn-  (R.  I.)  Journal.  ^  -I  i  j 


Menater. _  jts  permanent  collection  by  the  Penn- 

jwrAC;,°jAME.‘^T"^S;^^'.  Academy  of  Fine  Arts,  Phil- 

Manning,  Je.,  1223  National  Press  Club  Bldt.,  adelphia. 


Phone  MetropolitED  1080. 


Joseph  S.  Rosapepe, 


CkusiP  Edim:  Geokgb  A.  Brandenbukc,  921  ^  /r\\  xr-  j-  '  ,a  -  a 

London  Guaranty*  and  Accident  Buildini,  360  North  YoU7l£(StOU?U  (O.)  V ITldlcatOJ’,  IS  Amer- 
Mickitan  Are.,  Tel.  PcErborn  6771. _  icanism  committee  chairman  of  the 


(R.  I.)  Journal. 

Elgin  E.  Crull,  city  hall  reporter, 
Dallas  (Tex.)  Dispatch- Journal,  has 
resigned  to  become  assistant  city  man¬ 
ager  of  the  City  of  Dallas. 

Robert  Kanode,  former  city  editor. 


Mickitan  Ave.,  Tcl.  Dearborn  6771,  icanism  committee  chairman  of  the  tvODert  Jvanocie,  lormer  city  editor, 

Corraponderas:  Ca^mell  Wa«on,  Junior  Chamber  of  Commerce,  which  Bellevue  (O.)  Gazette,  has  joined  the 
iaU  SMrf  KEN\ATLoV^’2i5  ’Vort*'WSSrt  bSw.]  is  conducting  a  “Town  Hall”  series,  Zanesville  (O.)  Signal  and  Times  Re- 
Lot  Anfeiet,  Telcpb^e,  Hempitead  572^  in  which  candidates  for  the  municipal  corder  copy  desk, 

it/tnf  Duhcan  A.  Scott  &  Co.,  Mtltf  i  a.-  r  xt  ^  au  i 

BnUdint,  San  Franctaco;  Telephone  Sutter  1393;  election  of  NoV.  7  are  the  speakers, 

P^2J2tf»75^  ^  Jack  Foster,  Jr.,  assistant  to  Lee  B.  WeddixiCf  Bells 

London  Office;  Allan  Delaeonb,  Maneter;  18  Wood,  executive  editor  of  the  New  - 

Ecrieston  SquEre  Mcwb,  London,  S.  W.  1,  EnglEnd.  York  World-Telegram,  has  sold  to  Re-  CLAUDE  V.  CAPERS,  an  assistant 

public  Pictures  Studio  the  movie  rights  to  the  chairman  of  the  ANPA  Special 
Franti,  Business  Office  Representative;  Stdnet  R.  to  his  recent  series,  “Million  Dollar  Standing  Committee,  Chicago,  to  Miss 
ci^i8^Shone'ol!e™S^W.^®  fugitive,”  ^blished  in  the  World-  Frances  Camp,  daughter  of  Joseph 

Far  Eastern  Correspondents;  Hans  R.  Jobanbeh.  Telegram.  The  Story  is  that  of  Louis  Camp,  secretary  of  the  Chicago  News- 
c-o  OsEkE  MEinichi.OtEkE,  jEpEn  End  James  Shem,  (Lepke)  Buchalter,  described  by  J.  paper  Publishers’  Association,  and 


Wedding  Bells 


^^oover  as  “Public  Enemy 

rk....  ABB  Fk^  1  1  0*17 .  No.  2.” 


Fugitive,”  published  in  the  World-  Frances  Camp,  daughter  of  Joseph  SaEton  Bradford 

Telegram.  The  story  is  that  of  Louis  Camp,  secretary  of  the  Chicago  News- 

(Lepke)  Buchalter,  described  by  J.  paper  Publishers’  Association,  and  ,,  , 


(Ida.)  Capital  News,  today  was  named 
managing  editor 
of  the  Seattle 
Star.  The  post 
had  been  vacar: 
for  some  time  - 
Vic  Westphal, 
Star  editor,  is  or. 
a  12.000  mile  ai: 
journey  to  Sout 
America  for  the 
Scripps  League 
of  Newspapers 
The  Star  and 
Capital  News  are 
Saaton  Bradford  both  members  of 
the  Scripps 


China. _ 

Dibplat  Adveetibing  ratcB  effective  Dec.  1,  1937: 
85c  per  agete  line  or  Beriet  of  iniertionB  ei  followt: 

LineB  1  6  13  26  53 

SiEeB  Agate  Time  Timet  Timet  Titnei  TimeB 

Page  672  8275  8234  8220  8206  8182 

KPage  3.36  154  131  123  116  103 

KPage  168  85  72*  68*  64*  57 

HPage  84  65  47*  44*  41*  37 

Page  42  33  28*  26*  24*  22 

The  tingle  column  (orty-two  line  rate  maker  card  at 


(Lepke)  Buchalter,  described  by  J.  paper  Publishers’  Association,  and  .r  .  .  ■  i  tr 

Edgar  Hoover  as  “Public  Enemy  Mrs.  Camp,  at  Wilmette,  Ill.,  Oct.  28.  r  tri' 

No.  2.”  Jonathon  W.  Strong,  Chicago  Daily  f 

Bill  Bailey,  of  Boston  Globe,  won  News  reporter,  second  son  of  the  late  j^bov- 

Ihe  recent  Thanksgiving  turkey  tour-  Walter  A.  Strong,  former  publisher  of  .  .  ^  AriTona  in  minint 

nament  of  the  Newspapermen’s  Golf  the  Daily  News,  to  Anne  Burnham.  anH^nrHpr  armv  oosts  Hf 

Association  at  the  Woodland  Country  of  Winnetka.  Ill.,  Oct.  21.  1 

Club  with  a  gross  of  81  and  net  of  72.  Albert  M.  DeCoursey,  district  cir- 


Club  with  a  gross  of  81  and  net  of  72.  Albert  M.  DeCoursey,  district  cir- 
Gene  Elliott  of  the  Globe  was  second  culaticm  manager,  Cinciniuiti  (O.) 
with  85-74.  J.  Downey,  Boston  Amer-  Enquirer,  to  Miss  Freda  Marie  Eder, 


of  California  at  Los  Angeles. 

Bradford’s  first  job  was  office  bo; 
in  the  editorial  rooms  of  the  Los  An- 


1  be  Bingle  column  lortv-two  line  TEte  mEker  CErd  Et  i  j  ..i.  /-ii  A  ir  .^i  t  T..J  *“  me  eUllonal  rooms  Ol  xne  l«o 

E  cost  ol  822.  per  week  cErni  eb  low  e  rEte  on  e  52  lean,  led  the  Class  B  golfers  With  of  Greencastle,  Ind..  at  Terre  Haute,  ,  p  j  pxt inct  After  18 

94-88,  with  Fred  Foye  of  the  Bos-  Ind.,  Oct.  21. 


SJ4-IRS,  Wltn  Fred  foye  Ot  the  J30S-  ma.,  I_»CI.  gl.  months  ac  renorter  and  desk  man  ne 

ton  Traveler  second  with  109-93.  Russell  E.  Chappell,  sports  editor,  named  managing  editor  of  the 

Fifty  participated,  with  10  winning  Terre  Haute  (Ind.)  Star,  to  Miss  Mary  San  Luis  Obisao  Telegram.  After  six 
turkeys.  Frances  Hamilton,  Oct.  23.  y^L  ai  eS  hrwfs  transferred  to 

Richard  Murray,  former  copy  desk  the  editorship  of  the  Boise  Capita 

thr.  Albany  (N.  Y.)  Tmies-Umoii,  to  Miss  loas 


PEEC;  SUM  hEll  pEge;  90/  quErter  pEge.  -DuErter,  .  a-  _  i  j  -u  inn  no  Riicco 

eignth  End  Bizteentn  pages  muBt  ^  on  de&nite  copy  t®**  Traveler  second  With  109-93.  KUSSe 

Bchedule. _  Fifty  participated,  with  10  winning  Terre  H 

Classified  Rates:  90c  per  agate  line  one  time;  70c  turkevs  Frances 

per  Egite  line  four  times. _  '  Pprrv 

Situations  Wanted;  50c  per  agate  line  one  time;  Richard  Murray,  former  Copy  desk  ^ 

per  sgste  line  four  times  (count  6ve  words  to  man,  Buffalo  Times,  has  joined  the 


Sub'sce'Lon  EATEi:-By-  m,il  p.y.ble  in  advEnce  Free  Press  as  a  copyreader.  ^ve^yn^ 

United  States  and  Island  PoBBestions,  84  per  year;  Joseph  F.  Cummiskey,  former  city 

CaQtd«B  $4.50;  Foreign,  $5.  j..  d  jx  i  t-  t  jaU  rklwa 

^  - - vr.  V — : - ..  .  , — r.  editor,  Buffalo  Times,  has  joined  the 

Club  Rates:  The  club  rates  are  applicable  to  all  i  r\  *1  at  ^  ^  raveiC 

subscriptions  in  any  one  organization — whether  paid  Neu?  York  Uatly  News.  nifred 

[ion"’;o  Lyle  Pettys,  former  slot  man.  Buffalo  Oct.  28. 


Evelyn  E.  Powers  of  Albany,  Oct.  23, 
in  Albany. 

Edward  Devin,  of  Boston  Herald- 


editor  Buffalo  Times,  has  joined  the  sports  staff,  to  Miss  Win- 

New  York  Daily  News.  A.  Raffi  in  Roxbury,  Mass.. 


News  late  in  1935. 

He  is  married,  has  one  child. 

a 

SCARSDALE  PAPER  IS  20 

Believed  to  be  the  only 
in  the  country  entirely  owned  a- 


tions  to  separate  addresses  tor  one  year  eacn  or  one  .j,  .......  c.o.  c-nridtit 

subscription  for  two  years,  87;  three  subscriptions  to  Times,  is  now  editor  of  the  Kenmore  Walter  Dean  Tromanhauser,  of  staffed  by  women,  the  ,; 


“onfor%h1-«'I7.M?8?o'^’“^^^^^  Independent-Record,  a  community  Providence  (R.  I.)  Journal  editorial 


in  one  group  to  different  addresses  for  one  year  at  weekly.  Staff,  lO  iVllSS  LiOUlse  iviooney  va-  ^.uin  ctiiiiivcisai y ,  wi-i.  - 

Charles  N.  Wheeler,  poHUcal  editor,  nasse  of  West  W.roeick,  R.  I.,  there  sued  a  32-page  tabloid 

namely  three  dollars  each. _  Chicago  Daily  News,  was  toastmaster  Oct.  9.  paper.  Started  by  J'  ajanor  i-’ 

Members:  The  Asswated  Business  Papers  Adver-  at  the  1939  reunion  of  Chicago  Press  deavor  Society  of  Arthur  a 

titiog  Fcderition  of  Amcnc*,  Naiiontl  Editorial  .  j  r  — b— IQftl  ihcb  nanpr  rhanSed  hanos  i"  . 

AiMciatioD  and  the  Audit  Bureau  of  Circulationt  Veterans,  composed  of  newspapermen  .A  \  paper  4 

with  an  Everage  audited  net  paid  “A.B.C.”  as  follows:  vvho  covered  the  World’s  Fair  of  1893  OpeClai  CfUlllOnS  U^H  <11  n  -«/1  made  i'-' 

Net  Total  Dit-  or  whose  Service  on  Chicago  news-  ~  "  Club  of  Scarsdale  in  19  ^ 

- - — - tnb|^  20  years  or  more,  ^OUISVILI^  (Ky  )  Courier- Journal,  appearance  Nov.  15  ''■th  M  • 

June  30, 1939 .  12,726  13,783  was  held  Oct  28  in  Chicago  25,  Kentucky  Resources  Edi-  Richardson  as  editor.  ‘ 

::  1938 .  12,360  13,312  was  neld  ^t.  in  Gnicago.  tion,  74  pages,  six  special  sectibns  in  owned  jointly  by  the  800  women;me 

“  .  ?M§?  J?.75t  ^  John  Mason  Brown,  drama  critic,  bers  of  the  Scarsdale  Women  s  CU 

New  York  Evening  Post,  will  speak  Kentucky  offers  for  development  of  during  its  20-year  career  emplo  « 

at  the  Hotel  Copley  Plaza  ballroom  industry  male  reporter  for  a  short  whde 

Boston  Nov.  6  m  his  fourth  series  of  5^^  (Cal.)  Times,  Sept.  20,  1929.  The  paper  which  started^, 

talks  for  the  Womens  Civic  Federa-  progress  Edition,  104  pages,  marking  eight-page  sheet  now  runs 
tion  of  Massachusetts.  Inc.  it5  50th  anniversary  and  the  ninth  an-  20  and  26  pages  weekly^ 

Milton  Loughlin,  manager  of  Sta-  nual  county  fiesta.  The  edition  was  Chalmers  is  its  present  editor. 


staff,  to  Miss  Louise  Mooney  Va- 


(N.  Y.)  Inquirer,  a  weekly,  markedi^- 
20th  anniversary,  Oct.  20,  when  it  i; 


Six  Mouthi 

Ended 

Net 

PEid 

Total  r>if- 

tribution 

June  30, 1939 . 

....  12,726 

13.783 

"  1938 . 

....  12.360 

13,312 

“  1937 . 

....  11.482 

12,751 

“  1936 . 

....  10,778 

11,801 

"  1935 . 

....  10,225 

11,333 

"  1934 . 

....  9.359 

10,592 

"  1933 . 

....  8,796 

10,320 

"  1932 . 

....  9,920 

10,987 

••  1931 . 

....  10.497 

11, .569 

"  1930 . 

....  10,816 

12,216 

"  1929 . 

....  9,878 

11.105 

“  1938 . 

....  8.982 

10,223 

its  50th  anniversary  and  the  ninth  an-  20  and  26  pages  weekly.  “ 
nual  county  fiesta.  The  edition  was  Chalmers  is  its  present  editor. 


TIIVIE  FOR  ANOTHER 

TOUCNDO\ 


FORMS  CLOSE  NOV.  16th. 
PUBLICATION  DATE,  NOV.  25th 


RATES 


one  page 


5^54 .  .  hall  page 


.  quarter  page 

. eighth  page 

.  sixteenth  page 


Modern  Advertising  lor  National  Coverage,  is  not  unlike 
a  star  football  team,  replete  with  skilled  coordination  and 
based  on  the  theory  that  ALL  players  must  be  as  near  perfect 
in  their  parts  as  possible. 

The  'Team"  is  composed  of  seasoned  talent,  from  market 
analysis  to  testing  of  the  product:  from  ingenious  basic  selling 
ideas  for  a  campaign  in  newspapers,  to  the  attention-com¬ 
pelling  power  of  the  art  layout.  Even  words  are  weighed 
for  their  potential  value.  The  Dealer  is  “on  the  team,"  doing 
his  part  to  complete  this  coordination.  Advertiser  and  Agency 
now  make  certain  of  a  Tested  Technique. 

Are  newspapers,  participating  in  this  Big  Job.  as  conscien¬ 
tious?  Do  as  many  newspapers  os  should,  enter  into  the  spirit 
of  the  contest,  with  the  some  determination  to  u-in?  The  stars 
.  .  .  the  limelight  “players"  most  assuredly  DO.  Year  after 
year.  Editor  &  Publisher's  MARKET  GUIDE  prove  it.  They  are 
out  on  the  field,  practicing,  demonstrating  their  own  belief 
in  the  strategy  they  advocate  for  others. 

MARKET  GUIDE  for  1940  with  its  usual  All-Star  team  of 
statistical  features,  is  almost  ready  for  the  annual  "Touch¬ 
down,"  after  an  unbroken  record  against  the  field.  The  line-up 
for  “blocking"  market  errors  and  “tackling"  new  areas  is  more 
invincible  than  ever.  The  “Coach"  of  every  important  national 
newspaper  account,  depends  upon  its  play-by-play  market 
technique.  A  perfect  “defensive"  this  against  linage  waste. 

1936  doily  newspapers  in  America  with  a  circulation  of 
approximately  40,000,000  copies,  use  15  million  acres  of  paper. 
How  much  paper  do  they  use  to  give  logical  reasons  why 
they  and  their  markets  are  deserving  of  a  share  in  the  $600,- 
000,000  expended  in  yearly  newspaper  advertising.  National 
advertisers  are  willing  to  DOUBLE  their  share  if  they  can 
be  shown. 

The  deadline  is  fast  approaching  for  YOUR  newspaper  to 
participate  in  Market  Guide's  1940  bucking  of  the  linage  line. 
You.  too.  can  make  a  “touchdown." 


Write  or — better  still — WIRE  for  space  reservation. 


EDITOR  &  PUBLISHER  MARKET  GUIDE 


1 700  Times  Bldg, 


New  York.  N.  Y. 


24-  A  DVERTISING 


EDITOR  S  PUBLISHEF 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advartising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN  _ 


the  average  woman’s  attitude  toward  "iion't  worry  alMmt  {.n  — your  hu»u- 
diet  is  to  pick  out  a  few  independent  doesn’t.” 

grocers  or  some  chain  organization  “Are^  you  sure  your  hu^Tiand  iik<s 
and  with  them  work  out  a  campaign  ■  .  .  .  . 

r  ■  j  t  t  j  aiT  *  lie.T<lacnes  stop  with  a  g  K»t.  (ull  mnl- 

of  recipes  and  menus  of  foods  that 

men  really  like.  If  100  men  were  in-  “.Meals  that  men  like  bm  seidum  ^ 
terviewed  and  asked  to  put  down  a  home  ” 

list  of  10  dishes  that  they  really  enjoy  “F.skimos  eat  fat  but  they  don’t  fat 

you  would  find  the  list  would  contain  In  every  ad  a  special  dish  should  bt 

some  of  the  following:  Thick  slice  suggested  with  a  r^ipe  telling  the 
rare  roast  beef,  a  2-inch  loin  steak,  reader  how  to  put  it  together.  TV 
double  lamb  chops,  roast  pork  with  recipes  that  might  be  used  are  just  a< 
apple  sauce,  Irish  stew,  pigs  knuckles  near  as  your  kitchen.  The  average 
and  sauerkraut,  etc.  wife  and  mother  has  hundreds  of  thw. 

Now  ask  these  same  100  men  how  ready  for  you  to  use. 


"llon’t  worry  alMuit  {,it  —  your  hu»U- 
doesn’t.” 

“.Are  you  sure  your  husband  likc^ 
women  ?” 

“Ileaflaches  stop  with  a  g  kkI.  (ull  mtjl.- 

“Eat  more  and  you  may  bve  longer." 

".Meals  that  men  like  but  seldom  gn  ^ 
home  ” 

“Eskimos  eat  fat  but  they  don’t  get  fji’ 

In  every  ad  a  special  dish  should  V 


No.  141.  How  Diet  Fads  Cut  Food  Sales  w«e'a“diriw'hrh"a„d„L; 

OVER  the  past  few  years  diet  fads  too  much  attention  to  business!  If  he  these  same  100  men  how  ready  for  you  to  use. 

have  done  more  to  decrease  sales  of  doesn’t  pay  more  attention  to  his  Con-  often  any  one  of  these  meat  courses  is 
foodstuffs  the  country  over  than  any  st.mer  Market  — the  people  whose  served  in  their  own  homes  and  you  Get  Murphy's  Speech 
other  one  thing.  During  depression  money  makes  it  an  industry— he  won’t  g^d.  as  we  have  found,  that  these  qNE  of  the  simnlest  wavs  m 

years  many  owners  of  meat,  grocery,  have  any  business  to  pay  attention  to!  djghes  come  up  at  very  irregular  in-  start  sellina  a 


Get  Murphy's  Speech 


delicatessen,  dairy,  fruit  and  vegetable  As  far  as  I  can  see  the  average  grocer  tervals  in  their  home  menus. 


markets  found  it  difficult  to  reconcile  doesn’t  sell  food — he  sells  prices! 
the  falling  off  of  their  businesses  to  “You  can’t  control  your  customers 
general  reductions  in  all  trading,  buy-  with  prices  alone.  The  two  funda- 


quick  start  selling  a  few  grocers  tV 
idea  of  selling  big,  wholesome  meal- 


From  time  immemorial,  women  have  jg  to  order  a  dozen  copies  of  MurpV^ 
told  other  women  that  the  quickest  speech  and  place  them  in  the  hari 


general  reductions  m  all  trading,  buy-  with  prices  alone,  the  two  lunda-  jo  a  man’s  heart  is  through  his  19  orosoects  Call  on  them  Tw 

ing  and  selling  operations.  The  ma-  mentals  of  culture  are  words  and  num-  stomach,  yet.  it  is  surprising  how  davs  later  and  we  guarantee  thaU^ 
ir.ritv  of  their  thinking  was  akin  to  bers.  In  a  recent  Mever-Both  Adver-  _ .1 _  c _ 1 _  _  .Y.  .  ,  ®  . 


jority  of  their  thinking  was  akin  to 
the  following. 


bers.  In  a  recent  Meyer-Both  Adver¬ 
tising  Research  Division  Survey,  I 


quickly  they  forget  this  law  after  vi-ill  have  a  ready  and  willing  aui- 


’Food.  being  a  necessity,  is  one  of  studied  hundreds  of  food  ads. 


they  have  been  married  a  few  years. 


If  you  do,  the  next  step  is  tc 


Many  women  say  that  these  heavy  build  a  campaign  around  recipes  ana 


the  last  things  to  be  strictly  econo-  only  conclusion  I  could  come  to  was  Wishes  cannot  be  served  because  of  the  menus— good  big  two-fisted  ^als 

mized  on  when  family  income  is  cut.  that  most  grocers  were  putting  their  children;  while  others  say,  “Oh,  those  ■ 

Pi'ople  have  to  eat  so,  although  our  ti^iney  on  numbers,  to  win  place  and  dishes  call  for  potatoes,  sweet  potatoes,  t>  II  TATO  FFtlTTOM  Dr^DTTT  BB 

business  will  suffer  a  little  during  de-  show.  Prices  galore.  Words?  I  found  peas  beans,  and  other  foods  that 

pression  years,  we’ll  still  have  a  busi-  very  few.  Brand  names,  yes.  But  I  aren't  on  my  diet.”  Interest  shown  by  the  public  in  fat¬ 
ness.  Luxuries  will  be  eliminated,  could  only  conclude  that  the  grocers  j£  campaigns  of  menus  and  spe-  simile  broadcasting  as  demonstrate: 

clothing,  heating,  shelter,  amusements,  of  this  country  were  the  most  generous  recipes  are  to  work,  it  follows  that  ^c^ntly  a*  fh®  Fair  by  the 

services,  etc.,  will  be  cut  to  a  mini-  in  the  world.  They  publicize  the  man-  copy  must  be  so  written  that  the  (Tex.)  Morning  News  and  it- 

mum  before  a  family’s  food  purchases  ufacturer’s  products,  as  they  should;  ^^-oman  reader  decides  that  she  will  radio  station,  WFAA,  has  been  so  grea: 
are  decreased.  We  should  be  glad  but.  except  for  “We  deliver,”  they  John  Husband  a  break,  and  in  so  exhibits  will  be  continue: 

we’re  selling  food — not  diamonds.”  say  almost  nothing  about  themselves  doing,  a  good  wholesome  meal  is  indefinitely,  the  News  has  announced 

In  spite  of  this  logical  thinking,  the  and  their  services.  bound  to  follow.  Once  the  “groceries”  Broadcasts  continue  to  einana:t 

report  of  business  failures  for  various  ’Take  stock — not  of  how  many  cans  gj,g  ^j^g  shg  find  very  I*’®"'  experimental  facsimile  statix 

classifications,  taken  from  the  World  of  soup  you’ve  got  unsold — but  of  how  difficult  to  resist' a  serving  for  herself.  W5XGR. 

Almanac,  shows  that  more  businesses  many  potent  selling  forces  you’ve  left  ^he  average  grocer  isn’t  a  skilled  riS’l/m  PBITr'V  fJtlLriilV 
dealing  in  the  sale  of  foods  failed  from  unused.  Is  it  romantic  to  eat?  Is  be-  dietician  and  not  one  in  a  thousand  has  DtlUL/t. 

1931  through  1935  than  those  in  other  ing  a  smart  shopper  as  useful  as  hav-  nr  Hiot  David  Bruce  MacRae,  55,  editor  d 


mum  before  a  family’s  food  purchases  ufacturer’s  products,  as  they  should;  ^-oman  reader  decides  that  she  will 
are  decreased.  We  should  be  glad  but.  except  for  “We  deliver,”  ,  ,  1  • 


give  John  Husband  a  break,  and  in  so 


we’re  selling  food — not  diamonds.”  say  almost  nothing  about  themselves  doing  a  good  wholesome  meal  is 


In  spite  of  this  logical  thinking,  the  and  their  services.  bound  to  follow.  Once  the  “groceries” 

report  of  business  failures  for  various  ’Take  stock — not  of  how  many  cans  gj,g  ^fig  fafiig  she  find  it  very 
classifications,  taken  from  the  World  of  soup  you’ye  got  unsold — but  of  how  difficult  to  resist' a  serving  for  herself. 
Almanac,  shows  that  more  businesses  many  potent  selling  forces  you’ve  left  -pj^g  average  grocer  isn’t  a  skilled 
dealing  in  the  sale  of  foods  failed  from  unused.  Is  it  romantic  to  eat.  Is  be-  dietician  and  not  one  in  a  thousand  has 
1931  through  1935  than  those  in  other  ing  a  smart  shopper  as  useful  as  hav-  stnHipH  rfnmAstif  Kninnon  nr  Hiof 

classifications.  ing  glamour  in  catching  a  husband?  . . .  - - 


unusea.  is  u  romanuc  10  ear.'  is  oe-  dietician  and  not  one  in  a  thousand  has 

mg  a  smart  shopper  as  useful  as  hav-  g^g^  studied  domestic  science  or  diet  David  Bruce  MacRae,  55,  editor  d 
ing  glamour  in  catching  a  husband?  programs  but  once  he  sees  a  common-  Regina  (Sask.)  Leader-Post  ar- 
Is  being  pleasingly  plump  a  sign  of  gg^^g  newspaper  campaign  laid  out.  widely-read  commentator  on  cuner 
good  health?  The  answer,  in  every  built  on  recipes  and  menus,  and  once  affairs,  died  suddenly  Oct.  20  in  Sud- 


Why?  good  health?  The  answer,  in  every  fiuilt  on  recipes  and  menus,  and  once  affairs,  die^ 

WHY  is  a  small  word  but  a  big  ques-  so  why  not  i^e  words  to  fig  figg  tried  it  out,  you  will  find  him  a  bury,  Ont. 

tion.  Could  it  be  that  other  influ-  ^ouvmce  your  customers.  If  saying  ^gry  worthwhile  customer  for  any  j 

ences  besides  a  shortage  of  money  •-  >n  verse  will  get  it  across  any  more  newspaper.  ^  ^ 

were  Dart  of  the  cause?  We  think  so  Quickly-go  ahead!  Be  a  poet!  And  _  ,  tj 

During  the  past  few  years,  this  coun-  8^.  with  might  and  mam.  to  jj^jp  ^ 

try  has  become  more  conscious  of  the  ®  °  jj  ....  THE  simnlest  and  ouirkest  wav  that  ' 

nf  fnnAr  ir,  Poetry,  if  I  may  add  to  a  million  simplest  ana  quicxesi  way  inai  m 

™ses  Other  descriptions,  is  potent.  Use  it  we  know  of  to  help  the  independent  ;  1 


ouit;r  utrsci  ipiiuiib,  is  puieiii.  use  ii  — -  — r  — — - : - 

purposes.  TJe  quantity  of  foods  con-  sell— not  just  a  single  g^o^er  or  chain  organization  lay  out  a 

wTSvi^hi^  mnre'^ro^eerLH  ft  ^o  a  few  customers,  but  the  joij  grocery  store  campaign  to 

we  have  b^n  more  concerned  about  .  fi  »  be  run  on  a  continuous  schedule,  say 


“OMAHA 
1  of  1 0" 


their  nutritive  value. 

In  addition  to  this,  all  sort  of  diet 
fads  have  been  prevalent.  Women,  by 
the  millions,  have  been  intent  on  re¬ 
ducing;  and  diets  for  the  males  in 


3  or  4  times  a  week,  is  to  obtain  from 

Per  Capita  Food  Sales  ^  “Feed- 

r  /  ,  ,  »‘g  the  Family”  by  Mary  Swartz  Rose, 

FROM  the  Government  we  learned  Professor  of  Nutrition,  Teachers  Col- 


that  food  stores  in  the  United  States, 


their  families  have  suffered  as  a  con-  grocers  with  and  without  meats,  deli- 
.  equence.  catessens,  fruit  and  meat  markets,  sold 

in  1935  an  average  of  $58.83  to  each 
What's  the  Solution?  man,  woman  and  child.  Stated  an- 


What's  the  Solution?  _ _ _ _ _ _ 

ANY  food  market  that  is  willing  to  way,  per  capita  food  sales  in  all  jj,g  nienus  and  recipes.  We  consider 

settle  down  to  a  12-months  news-  stores  was  $58.83.  jt  jfig  ^lost  complete  and  authoritative 

paper  campaign  on  a  frequent  sched-  From  time  to  time  we  have  had  book  of  its  kind  obtainable.  When 

uie — 4,  5  or  6  ads  every  week  can  win  lequests  for  the  following  figures  so  the  copy  is  finally  prepared  it  should, 

back  a  lot  of  business  that  disappeared  we  are  taking  the  liberty  of  reproduc-  we  believe,  be  in  a  light  vein.  Head- 

in  the  last  few  years.  The  main  i^g  per  capita  food  .sales  in  every  state  lines  should  be  used  that  cause  people 

themes  of  the  advertising  might  be  *p  fb®  Union:  to  grin  and  laugh  such  .as: 


lege,  Columbia  University.  This  book 
not  only  tells  you  how  each  member 
of  the  family  should  be  fed  but  it 
makes  specific  recommendations  as  to 
the  foods  that  should  be  used  in  build - 


restoring  the  “joy  of  eating” — building 
up  the  “pleasingly  plump  figure’’  in 
preference  to  the  thin,  flat  silhouette 
— and  teaching  people  “how  to  eat.” 

The  following  quotations,  responsible 
for  this  discussion,  have  been  taken 
from  a  speech  given  by  Mr.  Thomas  J. 
Murphy,  Jr.,  director  of  services. 
Meyer-Both  Company,  Chicago.  His 
address  was  given  before  the  National 
Association  of  Retail  Grocers,  in  con¬ 
vention  at  Kansas  City,  Mo.,  June  22, 
1939.  Local  salesmen  who  have  pros¬ 
pects  in  the  food  line  may  write  to  the 
Meyer-Both  Company,  Michigan  Ave¬ 
nue  and  20th  Street,  Chicago,  Ill.,  for 
copies  of  Mr.  Murphy’s  address  in  its 
entirety.  A  dozen  copies  cost  but  35 
cents;  and  Mr.  Murphy’s  authentic, 
original  and  out-of-the-ordinary  ideas 
will,  we  believe,  go  a  long  way  toward 
nailing  down  the  prospect  to  on  ex¬ 
clusive  and  worthwhile  schedule. 

Said  Mr.  Murphy:  “The  greatest 
thing  wrong  with  the  retail  food  in- 
c’ustry  is  that  the  average  grocer  pays 


Alabam.a  . 

.$J7..>4 

.\eln’a«*ka  . 

50.07 

Arizona  . 

.  5h.0l) 

Nevada  . 

99.88 

Arkansa-^ . 

.  27. ->5 

New  lla!np>hire. 

91.30 

California  . . .  . 

.  87.9.t 

New  Jersey . 

82.67 

Colt)ra<lo  . 

.  63.75 

New  Mexico... 

11.92 

( 'onneclicul  .  .  . 

.  89.77 

New  York . 

86.21 

Delaware  .... 

.  75.04 

North  Carolina. 

27.95 

Disi.  of  ('olnni 

.128.80 

North  Dakota... 

15.19 

ytoritl'j 

.  66.4S 

64. «S 

( leorgia  . 

.  .15.21 

Oklahoma  . 

.18.21 

72  81 

llliiioi's . 

.  56.78 

I*enn*iylvania  .  . 

61.51 

Indiana  . 

.  49.89 

Rhode  Kland  .. 

81.7.1 

Iowa  . 

.  50. 3S 

SiHith  Camlina. . 

11.97 

Kansas . 

.  52.77 

South  Dakota .  . 

11.67 

Kentnekv  .  .  .  . 

.  .n.96 

Tenne-^^ee  .... 

18.11 

Loiii’^iana  .  .  .  . 

.  10.30 

Tix.i.  . 

46. 5. ^ 

\I 

Ctah  . 

Maryland  .  . . . 

.  61.71 

X'ermont  . 

65.71 

..  .88. 1.; 

\*ivj»inia  . 

39.4  > 

Michiji  n  .... 

.  57.14 

Wiiohington 

71.01 

Mimus,,ta  ... 

.  57.1s 

W  e-ot  N'irniina . 

40,21 

M 

.  17.11 

W'l'i-ciii'in  ... 

60  22 

Mi'"‘Oin’i  .... 

.  52.80 

. 

61.97 

.Montana  .... 

.566.4.1 

Change  Eealing 

Ideas 

AS  FAR  as 

we  can  see,  the  simplest 

to  grin  and  laugh  such  .as: 

Fortune 

'  COVERS  BUSINESS 

the  same  way  a  news- 
paper  covers  its  city 
—by  assignments  to 
i  its  staff  of  63  eiditors, 
writers,  researchers 
I  an(i  assistants. 


Omaha  is  included  in  the  list  of  te:. 
cities  in  which  business  improvemer 
has  recently  been  outstanding 
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THE  OMAHA  MARKET  IS 
COMPLETELY  SERVED  BY  THI 

Omaha  World-Heralil 

Nafloital  Adv.  Repr. 

O'MARA  &  ORMSBEE,  Inc 
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TELEMATS 

axe  the  iadd 


axe 


WOULD 


and  mo.st  effective  way  of  changing 


1 


nal;  Helen  Allyn,  Cleveland  Press; 
Minniebelle  Conley,  Bowling  Green 
Sentinel-Tribune;  Josephine  Robert¬ 
son,  Cleveland  Plain  Dealer,  and  Eliz¬ 
abeth  Doody,  Dayton  Journal.  Winner 
of  first  place  in  the  association’s  cov¬ 
eted  triple  entry  contest,  designed  to 
show  versatility,  was  Lillian  Callif, 
Columbus  Citizen. 

Formal  presentation  was  made  by 
Ruth  Neely  France,  former  Cincin¬ 
nati  newspaper  woman,  to  the  ONWA 
of  its  completed  project,  “Women  of 
Ohio,”  a  three-volume  publication 
telling  the  history  of  the  state  in  terms 
of  the  achievements  of  its  women. 


Other  officers  elected  include  Norine 
Freeman,  Cincinnati  Post,  vice-pres¬ 
ident;  Marian  Bush  Reeder,  Athens 
Messenger^  recording  secretary; 
Amelia  Hydell,  Chillicothe  Scioto  Ga¬ 
zette,  treasurer,  and  Mary  Jose,  Co¬ 
lumbus  Citizen,  membership  chair¬ 
man.  Appointive  officers  include, 
Dorothy  Harmon,  Cleveland  News, 
corresponding  secretary,  and  Ruth 
Busby  Fuller,  Lancaster  Eagle-Ga¬ 
zette,  contest  co-chairman  with  Jerry 
Fox,  Dayton  Herald,  held  over  from 
the  previous  year. 

High  spot  of  the  three-day  conven¬ 
tion  at  the  Biltmore  Hotel  was  a  ban¬ 
quet  address  by  Miss  Doris  Fleeson 
of  the  Washington  bureau  of  the 
New  York  Daily  News,  who  is  acting 
head  of  that  bureau  while  her  hus¬ 
band.  John  O'Donnell,  with  whom 
she  collaborates,  is  at  the  western 
front  in  Eurone  with  the  British  army. 

More  than  $800  in  c.a.sh  was  awarded 
36  members  of  the  ONWA  for  pro¬ 
ficiency  in  their  work  at  the  annual 
contest  luncheon.  Helen  Waterhouse 
ol  the  Akron  Beacon  Journal  headed 
the  list  with  four  first  prizes  and  two 
.second  prizes.  Two  first  prizes  were 
wen  by  Alice  Lloyd,  Middletown  Jonr- 


enlinei  Robert  Segal.  Doris  Fleeson 
:l,  has  Address  Group  in 

of  em-  Dayton 

mt  any 

untry  s  When  too  much  time  is  given  to 
rgency.  ihe  mechanics  of  the  craft,  the  work 
>y  Guy  can  grow  superficial;  forms  and 
mpany,  moulds  start  to  mean  too  much,  while 
offices,  the  material  going  into  the  forms 
means  little  or  nothing, 
ublish-  So  spoke  Robert  E.  Segal,  editorial 
director  for  the  Chillicothe  News- 
y  papers,  Inc.,  publishers  of  the  Scioto 

)  Inc  Gazette  and  the  News-Advertiser,  in 
niv  be-  ‘'‘^^•■^ssing  the  closing  session  of  the 
>licv  of  annual  convention  of  the  Ohio 

,  Newspaper  Women’s  Association  in 

1  forces  Dayton.  Oct.  22. 

support  ‘  asked  to  turn  out  news- 

clad  to  peanut  bars — the  more 

enf  peanuts  the  better  bar  and  the  quality 
t  Pub-  t  matter.  They  want  us  to 

in  the  5-and-lO  cent  store  goods  when 

we  ache  to  do  a  Fifth  Avenue  job,” 

,  Sace  Mr.  Segal  said, 
ny  that  Allyn  New  President 

ffiich  it  Miss  Helen  Allyn  of  the  Cleveland 
its  em-  Press  is  the  new  president  of  the 
juraged  ONWA,  succeeding  Dorothy  Todd 
•  what-  Foster  of  the  Columbus  Dispatch. 
nterests  Miss  Allyn  was  recently  named 
woman’s  editor  after  11  years  as  fea- 
general  ture  writer  for  the  Press. 


STARTS  FOOD  FUND 

Toledo,  O.,  Oct.  30 — -When  investi¬ 
gation  by  the  Toledo  Blade  recently 
revealed  a  situation  of  desperate  need 
in  Toledo  schools,  with  children  going 
hungry  to  their  classes,  the  Blade  pub¬ 
lished  a  first  page  editorial  describing 
the  situation  and  urging  action.  To¬ 
ledo’s  response  was  instantaneous. 
Offers  of  help  began  coming  in  al¬ 
most  before  the  ink  was  dry  on  the 
editorial  in  which  Paul  Block,  pub- 
li.sher.  announced  a  $500  donation. 


IT’S 

A  THRIFTY  THING 
THE  TELEPHONE 


America  and  Maine  require. 
In  the  event  of  war  and  a 


it  of  te 
ovemei' 


I  Americans  have  the  world’s  best 

bargain  in  telephone  service.  It’s  good  and  it’s  cheap. 
Nowhere  else  do  people  get  so  much  service  and 
such  good  and  courteous  service  at  such  low  cost 


According  to  Webster,  thrijty 
means  “...Evincing  thrift... 
Characterized  by  economy  and 
good  management  .  .  .  Service¬ 
able;  useful ...” 


BELL  TELEPHONE  SYSTEM 
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Arch  Ward  Scoops 
Sports  World 
With  Bribe  Story 


Chicago  Tribune  Writer 
Uncovers  “Thrown" 
Fight  Yam 


Chicago,  Oct.  31 — The  amazing  story 
of  how  Harry  Thomas,  heavyweight 
prize  fighter,  prodded  by  a  guilty  con- 
:cience  and  guid¬ 
ed  by  religious 
scruples,  revealed 
to  Arch  Ward, 
Chicago  Tribune 
sports  editor  and 
himself  a  highly- 
respected  Cath- 
dUc,  the  infor¬ 
mation  concern¬ 
ing  one  of  the 
biggest  swindles 
in  the  history  of 
boxing,  was  told 
Arch  Ward  to  EDITOR  &  PUB¬ 

LISHER  today  by 


Mr.  Ward. 

Harry  Thomas'  story  involving  two 
widely  publicized  bouts,  in  which 
Thomas  admitted  he  was  paid  to  lose 
to  Max  Schmeling  and  Tony  Galento, 
was  published  under  Chicago  Tribune 
copyright  this  week  and  appeared  in 
leading  newspapers  throughout  the 
country  as  a  Chicago  Tribune  Press 
Service  copyrighted  feature. 

Talked  to  Thomas  in  N.  Y. 

Arch  Ward,  under  whose  by-line  the 
story  appeared,  related  to  Editor  & 
Publisher  how  he  first  learned  of  the 
fake  fights  through  a  friend  who  told 
him  of  Thomas’  guilty  conscience  and 
desire  to  make  a  full  confession  for 
the  sake  of  younger  boxers  who  may 
face  the  same  temptation.  The  Trib¬ 
une  sports  editor  first  talked  to 
Thomas  early  in  September  in  New 
York  City,  where  the  boxer  was  em¬ 
ployed  as  a  locomotive  engineer.  They 
had  dinner  together  and  Thomas  un¬ 
folded  the  w'hole  story  to  Ward. 

Mr.  Ward  emphasized  the  story  was 
not  obtained  under  pressure,  nor  has 
Thomas  been  offered  or  paid  a  cent 
for  his  confession. 

After  hearing  Thomas'  stoo',  Ward 
realized  that  it  was  necessary  to  check 
all  details  from  every  possible  source. 

Ward  arranged  for  Thomas  to  fly  to 
Chicago  on  Sept.  16.  The  two  went 
to  Minneapolis  where  they  met  the 
boxer’s  married  sister  who  confirmed 
the  fact  that  Thomas  had  written  her 
in  advance  of  his  bouts  with  Schmel¬ 
ing  and  Galento,  telling  in  which  round 
the  fights  were  to  end. 

From  Minneapolis  they  drove  to 
Eagle  Bend,  Minn..  Thomas’  home 
town,  where  they  met  his  brother  and 
his  father  and  mother-in-law,  who 
also  confirmed  Harry’s  story  of  his 
writing  in  advance  about  the  fixed 
matches. 

Letters  Printed 

At  Eagle  Bend.  Ward  also  found  12 
or  14  letters  that  Thomas  had  sent  to 
his  wife  telling  her  the  truth  about 
the  arrangements.  Reproductions  of 
these  letters  and  others  have  accom¬ 
panied  the  Tribune's  story  concerning 
the  fixed  fights. 

Ward  returned  to  Chicago  and  pre¬ 
sented  his  evidence  to  the  Tribune’s 
legal  department.  Attorneys  agreed 
that  he  had  a  convincing  case,  but  the 
one  weakness  was  that  all  of  the  in¬ 
formation  came  from  a  single  source, 
namely  Harry  Thomas  himself.  At 
this  point.  Ward  succeeded  in  secur¬ 
ing  an  unnamed  but  authoritative 
source  that  corroborated  all  of  the 
details.  He  then  presented  his  com¬ 


EDITOR  & 


P 


U  B  L  I  S  H  EP 


plete  story  and  it  was  approved  for 
publication. 

As  soon  as  the  Tribune  went  to  press 
Sunday  night,  representatives  of  the 
Tribune  in  New  York  conferred  with 
Joe  Jacobs,  while  reporters  in  Chicago 
brought  Nate  Lewis  to  the  Tribune 
office.  It  is  observed  that  conflicting 
statements  were  made  by  the  two 
managers.  Jacobs  denied  he  was  in 
Chicago.  Lewis  said  he  was,  but 
denied  they  discussed  fixing  the  match. 
Thomas,  it  was  pointed  out,  has  not 
directly  accused  Galento  of  advance 
knowledge  of  the  fix. 

Since  publication  of  the  expose, 
Ward  has  conferred  with  Gov.  Henry 
Horner  of  Illinois  who  has  promised 
the  Tribune  sports  editor  the  full 
support  of  the  Illinois  Athletic  Com¬ 
mission,  the  attorney  general’s  office 
and  the  governor’s  office  in  keeping 
any  of  the  principals  mentioned  out  of 
Illinois  rings  or  any  other  boxing  ac¬ 
tivities  until  they  have  cleared  them¬ 
selves  of  the  charges. 

■ 

Annenberg  Seeks 
Grand  Jury  Minutes 

Chicago,  Oct.  31 — Defense  attorneys 
here  yesterday  before  Federal  Judge 
James  H.  Wilkerson  took  steps  to  at¬ 
tack  the  federal  indictments  against 
M.  L.  Annenberg,  Philadelphia  In¬ 
quirer  publisher,  and  19  others,  charg¬ 
ing  income  tax  evasion  and  conspiracy 
to  conduct  a  lottery  through  the  An¬ 
nenberg  horse  race  information  ser¬ 
vices. 

The  attorneys  filed  a  petition  ask¬ 
ing  that  defendants  and  witnesses  be 
released  from  their  oaths  of  secrecy 
regarding  grand  jury  testimony.  A 
transcription  of  the  grand  jury  min¬ 
utes  was  requested  and  lawyers  said 
that  information  obtained  from  these 
sources  would  form  the  basis  for  fur¬ 
ther  attempts  to  invalidate  the  indict¬ 
ments.  Judge  Wilkerson  set  Nov.  3 
for  arguments  on  the  defense  petition. 
The  arraignment  of  the  defendants 
was  continued  until  Nov.  15. 

■ 

COURT  UPHOLDS  NEWS 

Constitutional  rights  of  the  press  as¬ 
serted  by  a  representative  of  the  San 
Mateo  (Cal.)  Times  were  upheld  in 
superior  court  Oct.  9  by  Superior 
Judge  McNutt  at  Redwood  City,  Cali¬ 
fornia.  Geoffrey  A.  Currall,  Times' 
reporter  covering  the  courthouse,  was 
subpoenaed  to  testify  about  a  conver¬ 
sation  held  with  the  assistant  district 
attorney  in  a  trial  of  a  mandamus  ac¬ 
tion  which  sought  to  halt  a  Nov.  7 
charter  ballot  in  San  Mateo  county. 
Judge  McNutt  declared  that  it  would 
not  be  fair  to  force  a  newspaperman  to 
reveal  what  was  said  under  circum¬ 
stances  of  a  confidential  conversation. 
Currall  was  excused  from  testifying. 


Daily's  Campaign 
Starts  Low  Cost 
Housing  Project 

New  Brunswick  (N.  I.) 

Home  News'  Plan 
Utilizes  Private  Fimds 

New  Brunswick,  N.  J.,  Oct.  30 — A 
low  cost  housing  project,  the  first  of 
its  kind  in  the  United  States  with  pri¬ 
vate  funds  used  instead  of  Federal 
money  from  the  United  States  Hous¬ 
ing  Authority,  was  started  here  this 
week  as  a  result  of  a  camnaign  con¬ 
ceived  and  waged  by  the  Daily  Home 
News  and  the  Stinday  Times  of  New 
Brunswick. 

The  plan  used  here  has  been  judged 
sound  by  leading  economists,  has  the 
approval  of  financial  and  labor  leaders, 
and  can  be  put  over  by  other  news¬ 
papers  throughout  the  nation. 

Survey  of  Housing 

Realizing  the  need  for  adequate,  at¬ 
tractive  and  well  built  housing  facil¬ 
ities  for  families  of  modest  income  and 
conscious  of  local  opposition  to  Fed¬ 
erally  financed  housing  projects,  the 
publisher,  Elmer  B.  Boyd,  and  Noel  C. 
Cobb,  real  estate  editor,  made  a  survey 
of  housing  projects  to  find  one  suit¬ 
able  for  adoption  in  New  Brunswick. 

Taking  the  plan  first  proposed  by 
Gerard  B.  Lambert,  director  and  for¬ 
mer  president  of  Lambert  Pharmacal 
Company,  the  local  paper  started  a 
campaign  to  put  through  a  project  here 
under  the  Lambert  plan.  The  plan, 
in  brief,  calls  for  local  housing  author¬ 
ities  to  issue  bonds  to  bear  4%  interest 
and  use  the  money  for  construction  of 
low  cost  housing  units.  These  bonds, 
as  they  are  issued  for  public  purpose 
by  a  corporate  body  established  by 
.state  and  Federal  laws,  are  exempt 
from  income  taxes  and  therefore  at¬ 
tractive  to  private  capital. 

First  the  paper  waged  a  campaign 
for  the  City  Commission  to  appoint  a 
local  Housing  Authority,  and  this  was 
put  over  against  difficulty  as  the  com¬ 
mission  only  a  year  before  had  voted 
against  naming  such  an  authority. 

The  paper  was  successful,  however, 
in  not  only  getting  the  authority  estab¬ 
lished,  but  also  in  sponsoring  the 
donation  by  the  municipality  of  three 
different  city-owned  properties  to  be 
used  as  sites  for  the  building  project. 

Work  Started  This  Week 

With  the  authority  named  and  the 
sites  obtained,  the  papers  representa¬ 
tives,  working  with  the  housing  au¬ 
thority  members,  obtained  pledges 
from  private  capital  for  the  purchase 
of  the  authority’s  bonds  and  the  con¬ 
tract  for  construction  of  the  buildings 
was  awarded.  Work  was  started  on 


construction  of  the  dwelling  units  this 
week. 

The  paper’s  campaign  called  for  th« 
units  to  consist  of  living  room,  kitdseii 
two  bedrooms  and  bathroom  and 
to  rent  for  no  more  than  J25  = 
month.  * 

Construction  economies  have  kep- 
the  costs  down  so  that  a  $25  rent  is 
possible. 

The  Lambert  plan  calls  for  the  in. 
vestor  to  receive  his  money  back 
through  yearly  amortization,  plus  in¬ 
terest,  within  28  years,  and  at  the  end 
of  that  time  the  housing  authority  wi!; 
turn  the  completed  property  over  to 
the  municipality  without  cost.  This 
will  give  the  city  property  that  ca.-. 
be  either  rent  revenue  producing  or 
can  be  sold  and  placed  back  on  the 
tax  ratables. 

During  the  amortization  the  locai 
authority  pays  the  city  an  annual  fee 
for  police,  fire,  sewer  and  other  dt; 
•services,  so  the  municipality  is  bene- 
fitting  from  property  that  has  beer 
non-revenue  producing  for  years. 

The  Daily  Home  News  is  offering  to 
send  information  or  a  representative  to 
interested  publishers  to  aid  them  in 
starting  a  housing  campaign  under  the 
Lambert  plan. 

JANE  HOWARD  MARRe 

Roy  W.  Howard,  president  and  edi¬ 
tor  of  New  York  World  Telegram  ani 
Mrs.  Howard,  Oct.  29,  announced  the 
marriage  of  their  daughter  Jane,  to 
Lieut.  Albert  Carson  Perkins,  U5Ji, 
Mediterranean  squadron,  in  the  Aln- 
tara  Register  Office,  Lisbon,  Portugai 
The  engagement  was  announced  os 
June  1.  The  bride  worked  for  two 
years  as  a  reporter  on  the  Honolvh 
Advertiser  and  returned  to  New  York 
from  Honolulu  last  May.  She  sailed  on 
the  Vulcania  for  Europe  a  few  week.- 
ago. 
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POR  NOVEMBER  4,  1939 

3-Year  Circulation  Pact 
Signed  in  Chicago 

Five  Papers  Agree  on  Press  Starts,  Release 
Times  and  Stand  Displays  .  .  .  Eliminates 
Costly  Competitive  Practices 
By  GEORGE  A.  BRANDENBURG 

Circulation  managers  of  Chicago  Times  prior  to  9:00  a.m.  of  the  day 
daily  newspapers  have  entered  into  of  publication,  excevt  that  newspapers 
a  three-year  agreement,  effective  shipped  to  South  Chicago,  Roseland, 


the  ri«ht  t<»  remain  on  display  until  mxni  the 
following  day. 

“(d)  Morning  papers  shall  hive  the  right 
to  he  placed  on  display  in  full  view  on  the 
lo7vvr  shelf  (as  well  as  the  upper  shelf)  of  all 
newsstands  at  9:00  p.m.  (when  the  evening 
papers  shall  be  removed)  and  shall  have  the 
right  to  remain  thereon  until  arrival  of  the 
evening  papers  the  following  day. 

“4.  Men  handling  papers  at  new'*>!ands  he 
fore  or  after  9:00  p.tn.  may  sell  aftenuMm 
newspapers  on  request  of  the  afierniion  paper> 
to  such  customers  as  call  for  them. 

“5.  I*retlated  editions  of  evening  new>i»aper> 
sohl  for  distribution  anti  circulation  more 
than  forty  miles  from  the  corjiorate  limit>  til 
Chicago  shall  not  he  subject  to  the  term''  td 
this  agreement.  Also  Monday  newsiiapers  on 
Sunday  shall  not  be  subject  to  the  terms  of 
this  agreement.** 


a  three-year  agreement,  effectiV' 
Oct.  30,  covering  press  starts,  news 


Newspaper  Boy  Week 


and  points  outside  of  the  corporate  WITH  MORE  THAN  300  newspapers 
limits  of  Chicago,  by  rail  or  suburban  in  all  parts  of  U.S.  participating. 


paper  releases  and  newsstand  dis-  limits  of  Chicago,  by  rail  or  suburban  in  all  parts  of  U.S.  participating, 

plays  for  morning  and  evening  papers  lines,  may  be  dispatched  as  soon  after  “National  Newspaper  Boy  Week,”  ob- 
in  the  daily  field.  The  display  and  8: 20  a.m.  of  the  day  of  publication  as  served  Sept.  24-30,  set  a  new  record 
press  releases  for  Sunday  papers  con-  desired.  in  interest  shown  by  newspapers,  ac- 

;inue  as  at  present.  “(b)  Morning  Papers:  No  news-  cording  to  Charles  E.  Knepper,  News- 

The  agreement  is  especially  signifi-  papers  shall  be  released  from  the  P^Per  Boys  of  America,  Inc.,  sponsors 

cant  from  the  standpoint  of  eliminat-  principal  publishing  plant  of  the  Trib-  event.  The  number  of  papers 

uig  costly  competitive  practices  which  une  or  the  Journal  of  Commerce  prior  observing  the  week  was  greater  than 
have  occurred  in  the  past.  In  recent  to  7: 00  p.m.  on  the  day  prior  to  the  previous  year  since  the  week  was 
years,  there  has  been  no  agreement  date  of  publication  printed  on  the  inaugurated  five  years  ago.  Individual 
among  Chicago  dailies  as  to  points  riewspapers  and  no  newspapers  shall  promotions  ranged  from  carrier  parties 
covered  in  the  pact,  signed  by  five  be  released  from  any  other  plant  of  city-wide  parades  and  festivals, 

circulation  managers.  Previously,  in  the  Tribune  or  the  Journal  of  Com-  Dates  for  the  1940  observance  of 
1932,  an  agreement  was  made,  but  merce  prior  to  7:20  p.m.  of  the  day  Newspaper  Boy  Week  has  been  set  for 
apon  its  expiration  the  papers  ope-  prior  to  the  date  of  publication,  except  S®Ph  22  to  28. 
rated  “independently,”  with  no  strict  that  newspapers  shipped  to  South  .....i  •  .. 

adherence  to  press  starts  and  release  Chicago,  Roseland,  and  points  outside  A  Whizzer  Promotion 
■“"S-  of  the  corporate  limits  of  Chicago,  by  THE  Chicago  Daily  News  has  a  “Whiz- 

Si  ,000  Penalty  for  Violation  rail  or  suburban  lines,  may  be  dis-  zer”  promotion  that  embodies  a 

Increased  operating  costs,  resulting  patched  as  soon  after  6:45  p.m.  of  the  three-fold  approach  to  obtaining 
ffl  suspension  of  the  Chicago  Herald  P*'*®*'  the  date  of  publication  juvenile  interest  in  the  paper.  Adapt- 

4  liaminer  in  the  morning  field  last  as  desired.  ing  the  “box  top”  idea  to  circulation 

.tugust,  have  caused  circulators  to  “(c)  Evening  and  Morning  Papers:  promotion,  the  Daily  News  is  using 
see  the  wisdom  of  an  agreement  that  The  mere  loading  of  a  truck  at  any  of  radio  to  convert  juvenile  listeners  into 
Jiould  be  beneficial  to  all  concerned,  the  above-mentioned  plants  shall  not  newspaper  readers.  Besides  the  “Daily 
The  present  pact  contemplates  strict  be  deemed  to  be  a  release  of  the  news-  Whizzer,”  a  cartoon  and  puzzle  fea- 
bservance  of  all  points  covered  and  papers  loaded  in  said  truck,  but  said  ture  appearing  daily  on  the  comic  page 
provides  for  a  penalty  of  $1,000  on  newspapers  shall  be  deemed  to  be  re-  and  paying  $1  cash  prizes  for  neatest 
sny  party  to  the  agreement  who  is  leased  when  the  truck  leaves  the  plant  best  answers,  the  Daily  News  is  de- 
:ound  guilty  of  violation.  Complaints  at  which  it  was  so  loaded.  voting  a  full  page  on  Saturdays  to  the 

are  to  be  submitted  in  writing  to  nht'ay:  “Weekly  Whizzer,”  jammed  full  of 


are  to  be  submitted  in  writing  to 
losiiH  Camp,  secretary  of  the  Chicago 
.Newspaper  Publishers’  Association. 


v,a»r,  sccieidiy  oi  uie  «-nicago  Afternoon  Pnfers.  TIu- 

newspaper  Publishers’  Association.  p.-,,,ers  (tlu-  tleraM-.tnuric.in.  .\.w-  and 
Evidence  is  to  be  submitted  and  if  Tinu'-I  shall  have  Ihe  riKhi  tn  he  Iil.ieeil  on 
lEe  party  is  found  guiltv  of  violating  display  in  full  view  on  Ihe  Imvi  r  shrlf  of  all 


tjie  party  is  found  guilty  of  violating 
'■he agreement,  in  the  opinion  of  a  ma¬ 
jority  of  the  parties  to  the  pact,  ex- 
^Pting  the  party  charged,  the  violator 
IS  subject  to  the  penalty  to  be  paid 
into  the  treasury  of  the  Chicago  News¬ 
paper  Publishers’  Association. 

Under  terms  of  the  agreement, 
estem  Union  signals  have  been 
placed  in  each  newspaper  office  and 
“Trangements  have  been  made  with 
nstern  Union  to  sound  a  gong  or 
nren  simultaneously  to  indicate  the 
Pfess  start.  Circulators  signing  the 
pact  are: 

Wauer  J.  Parker.  Herald-Ameri- 
5**’  ^h'ALD  J.  Walsh.  Daily  News: 

H.  Rose.  Tribune:  Jack  F. 
8A.VAHAN,  Times:  and  A.  R.  Shuman, 
'cago  Journal  oj  Commerce. 

Details  of  Agreement 
ollowing  are  details  of  the  agree- 
i!i'  press  starts,  releases 

7  newsstand  displays: 

Starts: 

tml®-  Papers:  The  Herald- 

•hpi  News  and  Times  shall  start 
r  presses  not  earlier  than  8: 20  a.m., 
“7k  publication, 

and  T  Papers:  The  Tribune 

•hoi-  Commerce  shall  start 

if  thef earlier  than  6:45  p.m., 
:inn  „  P^^en  to  the  date  of  publica- 
5  the  newspaper. 

•  ^’spaper  Releases: 

3ano«  ^I’entng  Papers:  No  news- 
Princin  1  !  released  from  the 

ald-A^f  publishing  plant  of  the  Her- 
prior  ♦  *?”•  ^be  News  or  the  Times 

Jication  ^be  day  of  pub- 

■cleasodT”  newspapers  shall  be 

Herald  A  ®uy  ether  plant  of  the 
*  American,  the  News  or  the 


ncw>'taiid'  mi  arrival  at  vacli  siuli  -tatid  afur  gram  over  WMAQ  at  4:55  p.m.,  Mon- 
«:4()  am.  m.  tliv  day  „f  luil.licatimi  and  .shall  ^  through  Friday,  and  at  9:15  a.m. 

haw  the  rinht  In  sii  rvinain  on  display  mi  such  ■'  .  t„.,. 


lower  "lult  until  9:00  p.m.  nf  said  tlay. 

“(Ii>  The  afttMiHxm  paptr>  ( I Icrald-.Xnuri 
can.  Ncwn  and  Tinu")  "liall  have  the  ri^ht  to 
he  jdaced  on  tli^play  (tu  the  upper  shelf  (a> 
well  H"  the  htwer  shelf)  all  newsstand"  at 
noon  of  the  day  of  piihlication.  and  "hall  have 
the  right  to  remain  on  di"play  on  such  upper 
shelf  until  arrival  of  the  morning  paper  etli- 
tion>  in  the  evening. 

“(c)  Moruiiuj  l\ipers:  The  morning  pa]!er" 
(Jourtial  ttf  (*oinmerre  ami  Trihutu)  "li.dl 
h:«ve  the  right  to  h(  placet!  on  ili"i  lay  oii  the 
upper  shelf  of  all  iuvv""taml"  (»n  arrival  at 
each  "Itch  "tand  after  7:00  p.m.  of  the  day 
])rior  to  the  papt  r'"  dale  line,  ami  shall  have 


WAR  CONDITION  YOUR 
PURLISHING  ROUTINE 

Dull  days  of  waiting — then  news 
A. .  that  bursts  with  the  explosive 


rciEiRAni 

ROOM  I 


Dull  days  of  waiting — then  news 
that  bursts  with  the  explosive 
force  of  a  thunder  clap.  This  is 
the  program  for  many  distressing 
months  to  come.  War-condition¬ 
ing  means  constant  readiness  for 
instant  action.  Certified  Mats, 
that  mold  and  scorch  quickly  and 
produce  excellent  first  casts  short¬ 
en  the  path  from  wire  to  street. 


For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S  A. 


lation  manager,  who  reports  a  decided 
pickup  in  Saturday  sales,  which  he 
attributes  to  the  Whizzer  promotion. 

Tribute  to  Newsboys 

TO  “PINKEY”  CRICKSMAN,  veteran 

Des  Moines,  la.,  newsdealer,  goes  a 
word  of  praise  for  his  souvenir  num¬ 
ber  of  “The  Newsboys’  World.”  Con¬ 
taining  pictures  of  oldtime  newsboys 
in  Des  Moines,  the  book  is  an  excellent 
testimonial  to  the  public  and  to  the 
newsboy  himself  that  “the  newsboy 
of  today  is  the  business  man  of  to¬ 
morrow.”  A  highlight  of  the  issue  is 
Mr.  Cricksman’s  article,  reprinted  from 
the  Des  Moines  Register  &  Tribune's 
carrier  paper,  on  how  corner  sales  are 
made. 

Error 

IN  our  interview  last  week  with  Don 

R.  Davis,  Birmingham  News-Age- 
Herald,  president  of  the  ICMA,  Mr. 
Davis  stated  he  found  “maps  are  of 
great  interest  to  readers  at  the  present 
time.”  A  typographical  error  inad¬ 
vertently  changed  “maps”  to  “mills.” 

27.000  MEASURED  PITCH 

Twenty  -  seven  thousand  hurlers 
learned  for  the  first  time  how  fast  they 
could  throw  a  baseball  this  summer 
through  use  of  the  Cleveland  Plain 
Dealer  Pitching  Speed  Meter,  a  photo¬ 
electric  device  designed  and  produced 
editorial  promotion  manager.  Oper¬ 
ating  as  a  Plain  Dealer  promotion, 
the  meter  took  recordings  for  106 
days  from  June  to  October  at  ball 
games,  company  and  organization  out¬ 
ings,  amusement  parks,  and  county 
fairs.  Its  operations  were  sponsored 
by  General  Electric  Co.,  Pepsi-Cola 
and  the  National  Air  Races. 


voting  a  full  page  on  Saturdays  to  the 
“Weekly  Whizzer,”  jammed  full  of 
cartoons,  comics,  puzzles,  games  and 
stories,  many  of  which  pay  $1  cash 
prizes  for  the  best  answers. 

The  “Radio  Whizzer”  is  a  daily  pro- 


on  Saturday,  featuring  Jerry  and  Joan 
Foster,  the  Whizzer  editors,  and  their 
stooge,  Jasper  Horner.  The  radio  pro¬ 
gram  is  in  serial  form  and  no  prizes 
are  given.  Youngsters  are  urged,  to 
follow  the  daily  and  weekly  “Whizzer” 
features  in  the  News  and  learn  about 
the  cash  prizes  offered.  Boys  and  girls 
who  write  to  the  paper  may  obtain 
"reporters’  cards”  and  Whizzer  lapel 
buttons.  The  response  has  been  ex¬ 
ceptionally  good  during  the  first  four 
weeks,  according  to  Don  Walsh,  circu- 


L  U  C  K 

In  every  human  enterprise  we 
bump  into  the  magical  word 
.  .  .  luck. 

We  venture  to  suggest  that  the 
"trust  to  luck"  type  of  circula¬ 
tion  promotion  Is  hardly  pro¬ 
ductive  of  the  results  that  are 
expected  of  a  well-organized 
circulation  department.  Worth¬ 
while  accomplishments  in  circu¬ 
lation,  or  any  other  field,  can 
be  secured  only  through  a  weM- 
organlzed  plan,  based  on  di¬ 
rected  effort. 

Whitlock  service  is  one  of  such 
plans  ...  It  requires  directed 
effort,  yes  .  .  .  but  it  asks  noth¬ 
ing  of  luck  to  bring  to  any  pub¬ 
lisher  the  kind  of  reader  re¬ 
sponse  that  has  made  newspa¬ 
per-magazine  combination  offers 
a  superior  method  of  promotion 
for  a  quarfer  of  a  century. 

May  we  tell  you  how? 


CfRTirilO  DRY  MAT  CORPORATION,  9  Rockafellar  Plaza,  Dept.  P,  New  York,  N.  V. 
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New ‘Pee  Wee’  Photo  Flash 
Bulb  Is  Introduced 


By  JACK  PRICE 

A  LARGE  gathering  of  photographers. 

dealers  and  newspapermen  assem¬ 
bled  in  the  auditorium  of  the  New 
York  offices  of  the  General  Electric 
Company.  Oct.  26.  to  witness  the  in¬ 
troduction  of  the  latest  type  photo  flash 
Irmp. 

T.oe  newest  flash  bulb,  to  make  its 
appearance  soon,  is  a  radical  departure 
fiom  the  present  type  now  in  general 


The  new  photo  flash  bulb  introduced  by 
General  Electric  compared  in  size  to  a 
golf  ball  and  walnut. 

use.  It  is  the  very  smallest  flash  bulb 
to  be  manufactured  and  is  the  result 
of  many  years  research  work.  It  was 
found  fitting,  this  ye&r  being  the  tenth 
anniversary  of  the  manufacture  of 
flash  bulbs  in  this  country,  to  intro¬ 
duce  this  new  lamp  which  may  be¬ 
come  a  boon  to  professional  and  ama¬ 
teur  photographers. 

Lamp  Has  No  Neck 

The  size  of  the  new  bulb  may  easily 
deceive  the  cameramen  as  to  its  power 
of  light  intensity.  However,  the  facts 
dispell  any  skepticism  on  this  score. 
The  bulb  is  about  the  same  size  as  any 
standard  auto  headlight  and  may  be 
termed  as  the  nearest  approach  to  an 
unbreakable  lamp  as  can  be  manufac¬ 
tured.  Because  it  has  no  neck  it 
therefore  lacks  any  weak  spot  in  its 
formation.  The  bulb  is  pear  shaped 
and  is  fitted  directly  into  the  base 
which  provides  an  added  insurance 
against  damatre.  The  base  is  another 
novelty,  which  will  meet  with  the 
photographer’s  approval,  because  it  is 
of  the  bayonet  type  with  one  contact 
point  for  positive  connection.  The 
small  hooks  on  the  side  of  the  base  in¬ 
sure  perfect  and  easy  fitting  into  a 
socket  designed  for  it. 

This  new  type  lamp  produces  an 
output  of  15.000  lumen  seconds  with  a 
peak  of  900,000  lumens.  It  is  filled 
with  wire  and  requires  the  same  volt¬ 
age  as  is  now  employed  for  standard 
flash  bulbs.  Due  to  the  compact  con¬ 
centration  it  will  find  favor  as  a  new 
source  of  spotlighting  when  used  in  a 
regular  spot-light  lamp  with  a  lens. 
It  has  been  demonstrated  that  a  beam 
of  light  from  this  bulb  may  be  thrown 
a  distance  of  200  ft.,  with  effectiveness 
for  photographic  purposes.  It  has  been 
pointed  out  that  this  lamp  may  be  the 
incentive  for  a  new  type  repeating 
speed-gun  which  we  feel  will  be  of 
great  benefit  to  photographers.  It  may 
soon  be  a  reality  to  fill  a  lamp  holder 
with  six  or  more  bulbs  and  have  a 
device  shoot  them  in  rapid  succession. 
This  department  is  aware  that  this 
subject  has  been  widely  discussed  but 


we  feel  that  it  won't  be  long  before 
some  apparatus  of  this  sort  is  manu¬ 
factured. 

For  coverage  of  assignments  such  as 
a  series  of  so-called  candid  shots  at  a 
public  meeting  of  speakers,  this  new' 
lamp  will  be  found  most  facile. 
Twenty-four  of  these  lamps  may  bo 
carried  in  the  side  pocket  without  in¬ 
convenience.  They  will  be  easy  to 
reload  and  handle  which  will  make 
them  popular  with  newspaper  pho¬ 
tographers.  The  light  from  them  is  of 
sufficient  strength  to  permit  speed 
flashes  of  normal  exposures.  At  pres¬ 
ent  they  can  be  used  with  an  adapter 
made  to  fit  the  standard  speed  guns 
of  all  makes  but  we  believe  that  it 
will  not  be  long  before  special  lamp 
holders  and  extra  small  reflectors  will 
be  manufactured  for  the  convenience 
of  camera  men. 

The  writer  has  watched  the  develop¬ 
ment  of  this  lamp  with  keen  interest 
for  he  believes  that  it  will  fill  a  re¬ 
quired  need  heretofore  unheeded.  The 
lamps  will  also  be  manufactured  by 
the  Westinghouse  lamp  company  and 
will  be  ready  for  marketing  by  both 
concerns  on  Dec.  1. 

Fluorescent  Lamps 

WHILE  on  the  subject  of  light  source 

we  may  also  include  another  devel¬ 
opment  in  lamps,  the  fluorescent.  This 
form  of  lighting  is  rapidly  meeting  with 
approval  of  photographers  all  over  the 
country. 

For  years  there  has  been  much  dis¬ 
cussion  on  the  proper  quality  and  tone 
of  prints.  It  has  been  more  or  less 
standard  in  all  printing  rooms  to  ob¬ 
serve  the  print  while  it  is  in  the  hypo 
bath.  Usually  over  this  bath  there  is 
hung  an  incandescent  lamp  of  medium 
wattage.  The  print  judged  under  this 
light  is  often  deceptive,  because  of  the 
yellow  and  red  rays  of  this  light 
source. 

Arguments  arise  as  to  the  correct 
grade  of  paper  and  density  of  blacks 
and  half-tones.  This  condition  may  be 
cleared  for  all  concerned  by  installing 
an  18-inch  daylight  fluorescent  lamp 
over  the  hypo  bath.  This  light  pro¬ 
duces  the  nearest  degree  to  north  sky 
daylight,  hence  it  will  enable  the  pho¬ 
tographer  correctly  to  judge  the  tone 
of  his  prints.  Better  quality  prints  is 
the  objective  of  every  art  department 
and  here  is  ano'ther  suggestion,  that 
the  art  editor  also  judge  his  photo¬ 
graphic  layout  with  this  new  light 
source.  If  he  is  required  to  work 
with  color  photos  he  will  be  greatly 
benefited  in  his  endeavors  by  em¬ 
ploying  this  artificial  daylight. 

In  addition  to  the  lamp  for  judging 
prints  we  have  been  informed  that 
these  lights  are  now  manufactured  in 
various  colors.  This  will  help  in  pro¬ 


viding  general  illumination  in  the 
printing  room.  Using  a  small  12- inch 
tube  of  green  tint  in  a  trough  for  in¬ 
verted  light,  a  safe  illumination  may 
be  obtained  which  will  not  fog  paper. 
Another  type  of  this  lamp  is  also  in 
preparation  for  enlarging  purposes.  A 
new  blue  light  tube  six  inches  long 
will  soon  be  available  for  use  in  en¬ 
largers.  These  tubes  may  be  placed 
along  side  each  other  so  that  enough 
of  them  can  be  easily  installed  to  cover 
the  surface  area  of  negatives  up  to  5  x 
7.  The  wattage  is  very  low  in  com¬ 
parison  to  its  output  of  light  intensity. 
The  light  is  diffused  enough  to  war¬ 
rant  their  use  without  any  special 
opal  glass  or  condenser. 

It  is  gratifying  to  note  that  for  the 
first  time  in  the  history  of  photog¬ 
raphy,  manufacturers  of  apparatus  and 
accessories  are  anticipating  the  needs 
of  the  photographer  and  not  waiting 
until  the  cameraman  cries  in  despair 
for  help  from  the  scientist. 

Camera  Knights 

AS  ON  the  stormy  occasion  of  the 
sinking  of  the  S.  S.  Wisconsin  off 
the  Kenosha  port  several  years  ago. 
_  Frank  J.  Scher- 
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schel.  chief  pho¬ 
tographer,  Mil¬ 
waukee,  Journal, 
has  consistently 
benefited  from 
the  truism  that 
prep  aredness 
leads  to  success. 
Arriving  in  Ke¬ 
nosha  before 
dawn  but  too  late 
to  board  the 
coast  guard  cut- 
Frank  Scherschel  ters  which  had 
gone  to  the  dis¬ 
tressed  steamer’s  aid.  Scherschel  did 
the  next  best  thing.  He  set  up  his 
equipment  in  the  shelter  of  the  coast 
guard  landing.  This  strategy  enabled 
him  to  get  the  first  pictures  of  the  res¬ 
cue  boats  and  survivors  —  pictures 
which  made  the  Journal’s  first  extra 
that  morning.  Later,  from  aboard  a 
fishing  tug,  Scherschel  took  the  first 
pictures  of  the  sunken  vessel’s  float¬ 
ing  wreckage. 

Born  in  Chicago  31  years  ago,  Scher- 
.'^chel  attended  Senn  High  School. 
Photography  lured  him  as  soon  as  he 
got  his  first  job  and  he  soon  became 
an  office  boy  at  International  News 
Photos.  Inc.  After  accepting  a  depart¬ 
mental  job  on  the  Journal,  the  prom¬ 
ise  of  a  higher  salary  attracted  Scher¬ 
schel  to  a  rival  paper.  But  two  months 
later  he  was  back  with  the  Journal, 
this  time  as  chief  photographer,  and 
since  1926  he  has  been  head  of  the 
department. 

After  serving  with  INS  he  joined  the 

NAME  YOUR  PRICE 
on  these  Presses! 

•  Available  as  result  of  recent 
consolidation  of  Minneapolis  Star 
and  Journal:  Four  Goss  High 
Speed  Straightline  Octuple  Presses 
with  22%"  sheet  cut  and  com¬ 
plete  stereotyping  and  D.C.  mo¬ 
tor  equipment;  also  a  Goss  12- 
cylinder,  4-plate-wide,  22%" 
sheet  cut,  Multi-Color  Press  which 
is  still  in  operation. 

May  be  seen  in  plant  formerly 
occupied  by  Minneapolis  Journal. 
Must  be  moved  soon!  Any  rea¬ 
sonable  offer  will  be  seriously 
considered.  For  further  informa¬ 
tion  write  at  once  to:  1 

THE  GOSS  PRINTING  PRESS  CO 

1S3S  S.  PAULINA  ST.  CHICAGO 


old  Memphis  News-Scinutar  for  a  time 

Scherschel’s  vote  for  his  longest  aiu 
most  dangerous  assignment  goes  a 
coverage  of  Milwaukee’s  1934  strec 
car  strike.  From  behind  police  line; 
he  and  his  assistants  faced  a  nine-dav 
barrage  of  stones,  rocks  and  othe- 
missiles.  A  licensed  pilot,  Schersclit 
lists  flying  No.  1  among  his  hobbies 
■ 

George  Hicks  Heads 
Ohio  Circulators 

George  W.  Hicks,  circulation  man¬ 
ager  of  the  Columbus  (O.)  Cithen. is 
the  new  president  of  the  Ohio  Circula¬ 
tion  Managers’ 

Association,  hav¬ 
ing  been  elected 
at  a  meeting  at 
the  Neil  House 
in  Columbus, 

Oct.  26.  He  suc¬ 
ceeds  J.  H.  Gal¬ 
loway,  circula¬ 
tion  manager  of 
the  Ohio  State 
Journal. 

Charles  Staab. 

Cincinnati  En¬ 
quirer,  wan  George  Hicks 
named  vice- 

president.  while  Floyd  Wolfe,  Lancas¬ 
ter  Eagle-Gazette,  was  re-elected  sec¬ 
retary.  Joseph  M.  Alward.  Altro 
Beacon  Journal,  and  H.  E.  Hughe- 
Lorain  Journal,  were  re-elected  to  the 
board  of  directors.  The  session  wa^ 
attended  by  more  than  100. 


ENTERS  WEEKLY  FIELD 

The  W enatchee  (Wash.)  Daily  Su 
which  suspended  daily  publication  i'. 
September,  has  changed  hands  and 
is  now  being  issued  weekly.  Sam  f 
Collins  is  the  new  editor  and  publisher 


Good  flash  Shoti 
at  yiooo! 

New  G-E  Mazda  Photoflash  Lamps 

with  three  types  of  '  peaks”  fit 
all  your  needs  for  better  syn¬ 
chronized  shots: 

1A  peak  for  hish  speed  shots  Itnt) 

•  all  focal-plane  use). ..in  ihene* 
G-E  No.  .SI  and  i0...dtiig»eafoi 
curtain  shutter  use. 

2  A  peak  for  all  around  use. ..ip 
•  G-E  Synchro-Press  No.  16  and  7. 

3  A  peak  for  extra  covering  power 
m  ...in  G-E  Synchro-Press  No. 21 
and  11. 

A  few  shots  wilt  tell  you  more  than 
a  page  "ad."  TRY  SOMCI 

GENERAL  ^  ELECTRIC 

MAZDA  PHOTOFIASH  LAMPS 


Maybs  you'll  want  to 
l:now  those  surprising 
scale  models  in  the 
"Doily  Mirror  Model 
Book"  ore  the  work 
and  copyright  of  Mr. 
W.  Rigby,  at  preseni 
staying  at  Hotel 
Victoria,  Cl.  7-7800- 


THE 

MASTER 

MODEL 
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newspaper  promotion 
review 

By  T.  S.  mVIN 

War— and  the  NNPA  called  upon  to  do  at  one  time  or  an- 

THERE  is  a  significant  difference,  as  recommend  it  as  required 

Ivan  Veit  of  the  New  York  reading. 


President  Ivan  Veit  of  the  New  York 
'  mes  points  out,  between  last  sum- 
jier's  NNPA  Bulletin  and  the  fall 


You  t(s)ell  'em! 


■amber  just  issued.  That  difference  is  EVERY  once  in  a  while,  as  perhaps 
,ar  The  war  appears  often  on  the  you’ve  noticed,  a  page  from  the 
pages  of  the  current  Bulletin,  which  Albany  (N.  Y.)  Knickerbocker  News 
i,hows  a  cross-section  of  recent  news-  comes  across  our  desk  and  then  every- 
paper  promotion  in  this  country  and  thing  stops  while  we  read  it  and  enjoy 
Canada.  And  the  war,  as  Mr.  Veit  it  and  try  to  pass  it  along  to  you.  l^is 
writes  in  the  Bulletin,  is  important  to  latest  one  stops  us  with  the  headline, 
rveiyone  engaged  in  newspaper  pro-  “Have  you  heard  .  .  .”  and  then  tells 
;5otion.  us  the  story  of  the  hillbilly  who  found 

I  War,”  he  says,  "means  chaos,  his  strayed  horse  by  putting  himself 
I  Business  means  peace.  Promotion  de-  in  the  horse’s  place  and  then  going 
partments  are  engaged  in  building  where  he  would  have  gone  had  he 
business.  By  doing  this,  they  help  to  been  the  horse.  The  idea  is  that  at 
Duild  peace.  Promotion  incident  to  the  Knickerbocker  News  they  put 
the  war  has  led  us  to  examine  our  themselves  in  the  reader’s  place  and 
ewspapers  more  carefully.  It  has  put  out  the  kind  of  paper  they’d  want 
!ed  us  to  rediscover  in  them  virtues  as  readers.  “Believe  us,”  they  say, 
in  times  of  peace  we  are  wont  to  “we  have  no  difficulty  finding  our 
verlook.  This  has  given  us  sharper  public  one  vast  audience  that’s  mighty 
•jols  with  which  to  fashion  better  responsive  to  folks  who  have  some- 
:romotion.  Better  promotion  should  thing  to  t(s)ell  them.”  Once  again, 
:nean  better  business  for  all  of  us.  Knickerbocker  News,  you’ve  done  a 
.\nd  better  business  should  mean  a  swell  job! 

longer  urge  for  peace.”  And  from  the  Billinns  (Mont.)  Ga- 

But  the  war.  however  much  it  has  zette  comes  an  excellent  page  with 
■aimed  the  time  and  thought  of  pro-  the  stopper  headline,  "America!’’  The 
•notion  people  recently,  has  not  done  illustration  shows  a  group  of  cheerful 
>j  exclusively.  The  Bulletin  gives  young  people  clustered  around  the 
■tartening  and  ample  evidence  that  cook  in  the  kitchen  gleefully  tasting 
iie  other  and  more  normal  functions  the  soup.  "We  have  every  reason  to 
•  promotion  continue — and  continue  be  happy,”  says  the  copv.  Because 
miprove.  things  are  looking  up  in  the  Midland 

Empire.  "So  put  on  a  smile  and  a 
The  Inside  Story  new  suit  of  clothes  and  thank  good 

HO  interesting  additions  to  the 

newspaper  bookshelf  come  to  hand  ,i;esident  in  the  great  Midland 

iis  week.  One  is  the  story  of  the  Empire.  A  timely  page  and.  Gazette. 
3ei.Moii.es  Reejister  and  Tribune.  The  ^  darned  good  one. 
ither  is  the  story  of  newspaper  mak-  -  .  i  .  e*  it 
as  told  by  the  Phoenix  (Ariz.)  Market  otult 
Republic  and  Gazette.  WE’LL  never  get  too  old  to  fall  for 

The  Register  and  Tribune  story  is  this  kind  of  stuff.  Here’s  a  folder 


as  told  by  the  Phoenix  (Ariz.)  Market  Stuff 
Republic  and  Gazette.  WE’LL  never  get  too  old  to  fall  for 

The  Register  and  Tribune  story  is  this  kind  of  stuff.  Here’s  a  folder 
■old  in  an  8-page  newsprint  tabloid,  with  the  invitation,  “Meet  Elizabeth,” 
economical  way  to  do  a  job  that  over  the  picture  of  a  charming  young 
B  usually  done  in  much  more  ex-  girl.  Naturally  we’re  willing.  But 
pensive  fashion.  "The  customary  when  we  look  into  the  folder,  it  turns 
siyle  of  handling  these  in  the  past,”  out  to  be  a  market  study  issued  by  the 
Promotion  Manager  John  Marston  ex-  Elizabeth  (N.  J.)  Daily  Journal.  And 
plains,  "seems  to  me  often  to  have  very  well  put  together,  too.  We’re 
very  pompous.  Expensive  pro-  riot  in  the  least  disappointed,  although 
Auction  meant  a  necessarily  limited  we  should  like  sometime  to  meet  the 
d^bution.  We  tried  to  fall  as  much  pretty  girl  on  the  cover. 

*  possible  into  the  other  category  of  The  Detroit  News  sends  out  a  file 
I  ^nd  printing  it  in  a  folder  marked  “Newspaper  Circula- 

newsprint  form  on  our  o'wn  tion  (Detroit)”  in  which  they  enclose 
so  it  can  be  distributed  a  reprint  of  a  recent  full-page  adver- 

Wiy.  tiQpmfint  «:hnwin.y  thpir  pimilatinn 


reporting  recent  employment  gains, 
payroll  increases  and  new  orders  for 
the  local  railroad  car-building  in¬ 
dustry. 

The  Fort  Worth  (Texas)  Star-Tele- 
yrain  sends  out  a  booklet  giving  their 
circulation  distribution  by  towns  and 
cities  throughout  the  state.  With  this 
comes  a  large  colored  detail  map 
showing  the  number  of  families  in  the 
counties  in  their  trade  territory,  their 
circulation  and  their  per  cent  of  cov¬ 
erage.  The  map  is  neatly  printed  on 
a  tissue  stock  so  that  it  is  light  and 
easily  mailed  and  folds  neatly  and 
compactly  without  bulkiness. 

The  Pittsburgh  (Pa.)  Post-Gazette 
sends  out  two  interesting  and  inform¬ 
ative  folders.  One  analyzes  the  im¬ 
portance  of  the  Pittsburgh  district  out¬ 
side  the  ABC  area,  and  does  a  clear, 
readily  and  quickly  understandable 
job  of  it.  The  other,  addressed  to  the 
automotive  industry,  measures  the 
Post-Gazette  by  a  yardstick  the  in¬ 
dustry  itself  set  up  some  years  ago  in 
a  survey  conducted  by  the  New  York 
Times — buying  power,  circulation, 
prestige,  new  car  linage  and  editorial 
character.  In  all  of  these,  the  Post- 
Gazette  claims  a  “first.”  An  impres¬ 
sive  job. 

Gag  Stuff 

“HERE,”  the  Indianapolis  Star  tells  us. 

“is  a  picture  of  a  progressive  mer¬ 
chandiser!”  And  here,  instead  of  find¬ 
ing  what  they  promise,  we  find  our 
own  puzzled  expression  looking  back 
ai  us,  reflected  in  a  pocket  mirror  the 
Star  has  cleverly  pasted  onto  their 
letterhead.  Follows  a  brief  but  strong 
.selling  letter  about  using  the  Star  to 
cover  both  the  city  and  suburban  fam¬ 
ilies  needed  for  resultful  promotion. 
An  attention-getter  and  neat  one.  and 
wo  hope  for  the  Star’s  sake  that  all 
the  mirrors  weren’t  cracked,  as  was 
ours — and  before  we  looked  into  it. 
too! 

A  neat  tie-in  of  circulation  promo¬ 
tion  and  football  crowds  was  worked 
by  the  San  Francisco  Call-Bulletin  at 
the  recent  Santa  Clara-St.  Mary’s 
game.  The  Santa  Clara  cheering  sec¬ 
tion  was  provided  with  color  cards 
in  blue,  red,  brown  and  white  for  use 


precision 


P  s  taken  all  over  the  Republic 
plant.  This  job,  too,  could 
3^,  Pone  a  lot  more  expensively 
iny  ^  Pol  necessarily  have  been 
IS  j  •  j'**’  l^cause  of  it.  Since  this 
JOD  most  promotion  people  are 


SHAVING 

MACHINES 

for  smoother  shaving 
of  Hat  &  Curved  Plates 

Write  tor  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 


during  their  between-halves  stunts. 
Opposite  side  of  the  cards  carried  a 
Call-Bulletin  sports  promotion.  The 
cards  were  supplied  by  the  paper  and 
distributed  by  the  yell  leaders.  "We 
got  100  per  cent  readership  for  our 
message,”  says  Promotion  Manager 
Thor  Smith,  “because  the  students  had 
to  hold  the  cards  in  front  of  their  faces 
for  the  stunts.”  Not  bad  at  all. 

■ 

Daily  Has  24  Students 
Try  4-Day  Nazi  Diet 

Raleigh,  N.  C.,  Oct.  30 — To  bring  the 
privation  of  Germany’s  wartime  food 
rations  closely  home  to  readers  of  the 
Raleigh  Times,  the  paper  arranged  for 
24  students  at  North  Carolina  State 
Cortege  to  embark  upon  a  four-day 
diet  patterned  on  that  now  being 
served  to  Nazi  families. 

The  experiment,  one  of  several  con¬ 
ducted  by  United  States  newspapers', 
is  believed  to  be  the  largest  to  date. 

Louis  P.  Lochner’s  Associated  Press 
stories  supplied  information  as  to  the 
kind  and  quantity  of  food  allowed  the 
German  hausfrau. 

Times’  news  staff  members  worked 
out  the  menus  and  rations  for  two 
dozen  persons  and  turned  them  over  to 
the  students,  all  of  whom  were  mem¬ 
bers  of  Pi  Kappa  Alpha  fraternity. 

At  the  end  of  the  diet,  the  students 
had  lost  a  total  of  52  pounds.  Actually, 
they  dropped  58  pounds,  but  three 
gained  an  average  of  two  pounds  and 
three  held  their  own  weight. 

■ 

"SPECIAL"  NAMED 

Effective  Nov.  1.  Reynolds-Fitzger- 
ald,  Inc.,  became  national  advertising 
representative  of  the  Albuquerque 
(N.  M.)  Journal. 


**  distributed  a  reprint  of  a  recent  full-page  adver- 

tisement  showing  their  circulation 
Strikes  us  as  a  wise  solution,  gains, 
rtory  loses  nothing  because  of  the  The  Michigan  City  (Ind.)  News- 
■^plicity  of  its  physical  presentation.  Dispatch  sends  out  a  market  bulletin 
^  js  exceptionally  well  written  and 
engaging  reading.  We  recom- 
,  it  to  anyone  who  has  the  assign- 
vtf  **^1  ^  new.spaper  biography. 

ough  brief,  it  tells  the  story  fully  ■  W 

Well.  One  interesting  feature  is  I  M  M  H  _ 

over  to  a  chronological 
.  wrd  of  the  papers  development. 

*  in  Ae  form  of  a  family  tree.  precisioil 

Til  and  Gazette  story, 

t trrp^Sde"  S H AV I N G 

.  picture  of  the  processes 

/el? “raln'iL  MACHINES 

•Jlmdid  „d  found  ourselves  ■•■’■•.•WW.'V,' J.  * ii 

X'“';;i!i"i.Tr7se3  loi  smoother  shaving 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


IVrite  or  wire — 

THE  PERSONNEL  BUREAU 

James  C  Kiper,  Director 

3S  E.  Wocker  Drive,  Cliiea9e,  III. 


A  oatioa-wida  aoa-proflt  sarrioo  sop- 
portod  by  Sigiaa  Dolta  Obi,  PvofoMloa- 
al  JoaraaUatle  Fratanity. 


1  Keep  Her 
RUNNIN’  SMOOTH 
With  Genuine 
Linotype  Parts” 

Says  Mac 

“You  can  have  confidence  in 
parts  that  are  backed  up  by 
the  company  which  has  made 
these  machines  for  53  years. 
And  we’ve  found  that  genu¬ 
ine  parts  are  cheaper  in  the 
long  run!’ 

[.u... linotype  "-I 

Linotype  Erbar  Bold  Cond.  and  Bookman 


.  ) 


30— S  YNDICATES 


EDITOR 


publishe? 


NE A,  Quins’  Guardians 
Settle  Contract  Issue 


By  STEPHEN  J.  MONCHAK  by  “one  of  the  best  of  the  pc 

magazine  artists,”  Mollie  Slott,  i 

THE  CONTROVERSY  between  NEA  sage  Co.,  of  Three  Rivers.  Mich,  manager,  said. 

Service  and  the  guardians  of  the  Shafer,  correspondent  for  the  Detroit 
Dionne  Quintuplets  as  to  whether  News  and  other  papers,  and  grand  di-  Bell  Strip  in  Stinday  Debut 


novel,  “Twin  Sombreros,”  probably  various  parts  of  Germany.  A  membe- 
the  last  written  by  him,  and  will  re-  of  the  American  Historical  Associatio- 
lease  it  to  start  Jan.  14  as  a  Sunday  and  the  Academy  of  Political  Science 
serial.  he  is  the  author  of  “Clashing  Tides 

A  western,  the  novel  is  a  story  of  a  Color,”  “Lonely  America,”  ‘The  Re- 
self-exiled  desperado  who  falls  in  volt  Against  Civilization,”  and  othc 
love  with  twins.  It  will  be  illustrated  books, 
by  “one  of  the  best  of  the  popular  u  n  o  • 

magazine  artists,”  Mollie  Slott,  assist-  NEA  Has  Peace  Series 
ant  manager,  said.  HISTORY  MAKES  FAMOUS  the 

heroes  of  war,  but  few  people  kno» 
the  heroes  of  peace— and  so  NEA  Sn- 


NEA's  contract  for  exclusive  quin-  apason  of  the  Guild  of  Former  Pipe  “flYIN’  JENNY,”  created  and  drawn  vice  this  week  began  servicing  a  fea- 


tuplet  photographic  rights  was  Organ  Pumpers,  owns  a  recipe  for  Syndicate  by  Russell  Kea-  ture  series,  “Pioneers  of  Peace" 

breached  last  May,  has  been  settled  delicious  sausage,  which  he  makes  for  made  its  initial  appearance  as  a  ten  by  NEA  staff  writer  Willis  T 


on  a  basis  that  is  satisfactory  to  both  his  friends  each  winter.  He  was  for- 
parties.  the  column  learned  this  week  bidden  to  ship  his  sausage  in  inter- 


from  a  reliable  source.  The  terms  state  commerce 

were  not  revealed,  however.  Waymack  Also  Protested  ;omic  had  been 

The  dispute  arose  five  months  ago  Deprived  of  their  sausage,  an  an-  appearing  in 
when  the  quins  guardians  failed  to  j^ual  winter  event.  Cartoonist  Darling,  newspapers  as  a 
prevent  other  agencies  froni  taking  VV.  W.  Waymack,  editor  of  the  editorial  daily  strip  since 
pictures  during  the  visit  of  the  quins  pag0  of  fjjg  Des  Moines  Register  &  Oct.  2.  The  fea- 
to  Toronto  on  May  22  to  meet  the  Xribune,  and  Paul  Hollister,  vice-pres-  ture  is  a  new 
British  King  and  Queen.  ijent  of  R.  H.  Macy  &  Co.,  New  York  type  of  adven- 

Agree  on  Future  Pictures  department  store,  and  certain  other  ture  comic,  and 


Sunday  h  a  1 f - 
page  in  colors  on 
No V .  5 .  The 
:omic  had  been 


British  King  and  Queen. 

Agree  on  Future  Pictures 


NEA  has  not  made  any  photographs  prominent  citizens,  protested  to  the  centers  around  a 
of  the  quins  since  that  day  and,  it  was  department.  Wrote  Mr.  Darling:  pretty  girl  pilot, 

learned,  under  the  settlement  agreed  “Wars  have  been  fought  and  thrones  The  Sunday  con- 
upon,  NEA  will  not  make  any  further  toppled  over  issues  of  much  less  con-  tinuity.  Bell  an- 
pictures  under  the  contract,  which  sequence  and  I  am  heading  an  in-  nounced,  will  be 


Russell  Keaton 


ton.  telling  the  dramatic  stories-and 
the  tragic  ends  to  the  world  peact 
dreams  of  Grotius.  Czar  Nicholas  II 
Nobel,  Carnegie,  Ford,  Wilson  and 
Kellog,  and  of  the  work  of  the  un- 
known  pacifists  and  peace  workers  oi 
these  troubled  times. 

Personals 

DREW  PEARSON  and  Robert  S.  AUer 
co-authors  of  “W’ashington  Merr;- 
Go-’Round”  for  United  Feature  Sn- 
DiCATE,  are  being  starred  in  a  ne» 
series  of  radio  programs  entitled 
“Listen  America,”  over  the  Mutua. 
Broadcasting  System  from  6  to  6:30 


would  have  expired  at  the  end  of  the  dividual  rebellion  whether  anyone  different  from  the  strip,  its  theme  being  p.m.  .  .  .  John  Lardner,  sports  col- 

year.  joins  me  or  not.”  Jenny’s  adventures  in  trying  to  crash  umnist  for  NANA,  and  collaborator 

NEA  held  the  exclusive  rights  to  “After  all,  this  isn’t  regulating  com-  the  national  air  races.  with  Grant  Powers  of  the  “Buck  Han- 


NEA  held  the  exclusive  rights  to  “After  all,  this  isn’t  regulating  corn- 
pictures  of  the  quins  from  the  time  of  merce;  it  is  regimenting  art,”  Editor 
their  birth.  The  peak  years  of  inter-  Waymack  agreed, 
est  in  the  babies  were  1936  and  1937  The  cartoonist  wanted  to  hire  Shafer 


“After  all,  this  isn’t  regulating  com-  the  national  air  races.  with  Grant  Powers  of  the  “Buck  Han- 

erce;  it  is  regimenting  art,”  Editor  Keaton,  Jenny’s  mentor,  has  been  son”  sports  strip  for  Bell  Syndicah 

aymack  agreed.  drawing  for  newspapers  for  the  last  also  is  on  the  air,  broadcasting  daily 

The  cartoonist  wanted  to  hire  Shafer  H  years,  and  formerly  did  the  art  on  WEAF,  New  York,  as  a  spo^ 


.  Tom  Powers,  former 


and  competitive  bidding  was  lively  as  to  go  into  the  sausage  business,  and  work  on  the  “Skyroads”  strip,  and  the  commentator.  .  .  .  Tom  Powers,  former 
contracts  came  up  for  renewal.  The  Mr.  Waymack  wanted  to  form  a  cor-  “Buck  Rogers”  page.  He  is  a  grad-  art  editor  of  the  Scholastic,  Notre 
peak  payment  of  NEA  to  the  guardian-  poration.  uate  of  the  Chicago  Academy  of  Fine  Dame  University  publication,  has 

ship  fund  was  in  1937,  when  $50,000  However,  these  steps  weren’t  neces-  Arts,  and  has  been  drawing  since  he  joined  the  Wells  Syndicate,  Leonia 
was  paid  for  the  rights.  sary,  for  Dr.  E.  C.  Joss,  of  the  depart-  was  18.  A  resident  of  Corinth,  Miss.,  N.  J.,  it  was  announced  this  week 

The  guardianship  disputed  NEA's  ment,  reconsidered,  and  notified  Keaton  spends  a  great  deal  of  his  time  and  the  syndicate  has  completed  pla.’-..- 
claim  (destroying  the  exclusive  phase  Shafer  he  could  keep  his  permit,  and  around  airports  and  pilots  and  is  him-  for  distribution  of  a  new  three-day 
of  the  contract  by  permitting  other  all  concerned  are  satisfied.  self  a  student  pilot,  needing  but  a  few  feature  written  by  John  Temple 


picture  agencies  to  take  and  service 

photos  of  the  quins)  but  there  was  New  Rob  Eden  Novel 
never  at  any  time  any  step  in  the  ^HE  REGISTER  and  Tribune  Syndi- 
direction  of  a  suit  taken  by  either  side,  launched  its  fall  fiction  pro- 

the  columns  informant  said.  gram  last  week  with  “The  Lady  Is 

NEA  Waives  Exclusive  Rights  Reckless,”  by  Rob  Eden,  author  of  “A 


self  a  student  pilot,  needing  but  a  few  feature  written  by  John  Temple 


more  hours  of  solo  flying  for  his 
ew  Rob  Eden  Novel  pilot’s  license. 

dE  REGISTER  and  Tribune  Syndi-  .  column  is  supplied  in  five  or 
CATE  launched  its  fall  fiction  pro-  columns  for  daily  release.  To 

am  last  week  with  “The  Lady  Is  Deaton  s  great  satisfaction,  it  is  also 
eckless,”  by  Rob  Eden,  author  of  “A  h.s  home-town  paper, 

I  J  “T'U.  TD •  ^  A  tilG  COTtyitil  COTttltlUCLIlt 


me  columns  iniormaiil  saiu.  pram  lact  wppW  witV.  “Tho  T  aHxr  Tc  sdiisidcuon,  u  is  aiSO 

NEA  Waives  Exclusive  Rights  Ses"”  bTHob  Eden,  au^^^^^^  appearing  in  his  home-town  paper. 

After  one  or  two  informal  discus-  Blonde  for  Bait,”  “The  Ring  Cost  a  ^  nan- 

sions,  followed  by  an  exchange  of  Dime,”  and  “Siren  and  Saint.”  A  new  Stoddard  Goes  Abroad 
letters,  an  amicable  agreement  was  novel,  not  yet  published  in  book  form.  lOTHROP  STODDARD  noted  Amer 
reached  with  NEA  waiving  all  claims  it  appears  serially  in  daily  installments  3uthor  and  historian,  has  sailed 

to  any  exclusive  right  for  the  re-  of  1,200  words.  r  nf  arti. 


mainder  of  this  year,  and  leaving  the 

guardianship  entirely  free  as  to  the  Zane  Grey  Novel  Bought 


ican  author  and  historian,  has  sailed 
for  Germany  to  write  a  series  of  arti¬ 
cles  exclusively  for  the  North  Amer¬ 
ican  Newspaper  Alliance  on  war-time 


handling  of  photographs  of  the  quins  CHICAGO  TRIBUNE  -  New  York  conditions  in  that  country,  the  column 
.  ...  News  Syndicate  t’nis  week  an-  learned  last  week.  He  plans  to  inter- 

There  are  certein  continuing  o  iga-  ^lounced  it  has  purchased  the  late  view  high  officials  in  Berlin  and  also 
tions  in  the  contract,  such  as  the  fur-  m 


nishing  of  quins  pictures  from  its  files 
to  advertisers  and  merchandisers, 
which  NEA  will  continue  to  fulfill,  the 
informant  pointed  out. 

All  of  the  pictures  taken  to  date  are 
copyrighted  by  NEA.  They  will, 
however,  be  made  available  to  con- 


Zane  Grey’s  never-before-published  visit  the  Western  Front  and  travel  in 
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Features 
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Photos 


FEATURES  (Cont'd) 


cerns  having  commercial  agreernents  caktoons.  iiKiividiuiiizcd  for  your  editori.-il  K  p;  1. 1 G  I  o  r  s  —  \  reporter's  news 
with  the  guardianship  at  a  price  fixed  1>afre  or  drawn  to  order  for  special  ativertis*  STORY  on  Hible  topics.  Assignment  Sunday 
u.,  promotions.  Milians  Ne\vspa|>ep  Service,  school  (weekly)  Popular  wherever  publishe<l. 

Dy  ine  contraci.  •;»J3  west  177!li  St.,  New  York.  Write  \Vm.  Soiitlierii,  Jr.,  Incleitendenee.  Mis- 

Fred  S.  Ferguson,  NEA  president,  iiKEssi.i-yK  _ 

when  asked  as  to  the  future,  told  the  ...  KEi.Uiioi  s.  Poiitiriuus.  Drc.-K-hcrs.  imhiisii- 


Graves  II,  staff  writer  of  the  Birmtng- 
ham  (Ala.)  News  and  Age-Herald. 


fA  NEW! 

AND  DIFFEREHT 

READY  PRIN! 

COMIC  SUPPLEMENT 

NOW  AVAILABLE 

EIGHT 

TESTED  AND  APPROVED 
COMICS  IN  FOUR  COLOR 
STANDARD  SIZE  PAGES 

HIKt:  roH  S4MPLl> 

INI)  TPHRITOHI  II.  R/I.WI' 

FOX  FEATURE  SYNDICATE.  INC  I 

480  Lexington  Ave.,  New  York,  N.  T. 


oy  me  coruraci.  7.;3  ITTIh  St.,  New  York. 

Fred  S.  Ferguson,  NEA  president,  iiKEssi.i-yK 

when  asked  as  to  the  future,  told  the  j.p  xN*^'V\T»Vvnu‘\Vizi-TiV**^*^ 

column  that  his  organization  did  not  it.\ii,y' service?  ...... ." . 

intend  to  seek  a  new  agreement.  He 

said  he  did  not  know  what  plans  the  Times  liniiiiiiii;,  \>w  York,  N,  ^ 

guardians  might  have  in  mind.  -  “ 


"SossflCf©^**  in  th©  N©WS  “Features  with  a  Future** 

m  me  l^ewb  QUEEN  FEATURES.  INC. 

J.  N.  (DING)  DARLING,  veteran  SMifiadeV'iUa^^pT^ 

New  York  HpALD  Tribune  Syndi-  AnaW 

CATE  cartoonist,  is  a  rugged  individual-  to  Questions  Department  in  a  newspaper 
\<i  onri  if  in  nav  <hl  n  serves  a  double  purpose — it  has  reader  in- 

isi,  ana  il  ne  wants  to  pay  w  a  ^  brings  mail.  The  oldest  and 

pound  for  sausage  that  s  his  inalien-  larpest  service  of  this  kind  is  conducted  by 
able  right.  So  he  contends  and  now 


the  U.  S.  Department  of  Agriculture 
agrees,  because  Mr.  Darling  last  week 


largest  servioe  of  this  kind  is  conducted  by 

Krolerlc  4.  Ilaskin,  WaBhlngton,  l>.  C. _ 

\K\V!  Ailstiii  I'onoviT  s  HOW  (i<)ES  THE 
WORi.I)  is  a  neat  job  of  iiitiTpivtivc  writiiur 
ill  •Ji.tl  words  daily.  Aiitliorilative  and  liiiirly. 


KEI.IGIOI  S.  Politicians,  iirrachcrs.  tuihlisli- 
|‘l•s  and  iMiblicists  k'l'in  rall.v  aiT  sayinir  Krli- 
irioii  IS  iiissk'd  for  tlio  crisis.  Our  Icaliiis-s 

lill  the  bill. _ Ellis  Service.  Swnrlliiiiore.  Pa. 

KKI.IGIOI  S.  srt't'ESSFrE  l.lViXti — .iOd 
word  coliinin  for  cilitorial.  feature  or  cliiirch 
Oai-’c.  .\vailablc  daily  or  weekly.  Wide  Header 
Interest  a-siinsl.  Relixioiis  News  Nervlre, 

rtuw  Koiirth  .\ve..  X.  V.  _ 

Ytil’K  FEATl'KE:  If  .vour  feature  is  worth 
doinfi.  it'«  worth  advertising.  Ask  us  about 
the  low  SY’NDICATE  rates. 


UNITED  PRESS 

_ For  Dominant  News  Coverage _ 

C.XBI.E.  Background  of  cable  news  by  au¬ 
thoritative  writers  from  ail  comers  of  the 


had  a  run-in  with  the  department  cuiif. 
about  the  matter  and  came  out  a  P8Y< 


E\elusive  Features,  Box  7.%«.  Beverly  Hills;  World.  Send  for  samples.  World-XVide  News 


PSY’CHOLOOY.  Dr.  Crane’s  “Case  Records.’* 


Service.  Newton.  Mass. _ 

MEXICAN  NEWS;  "CAVALCADE  OF  MEX¬ 
ICO"  by  ••Bill"  Wells  a  weekly  dispatch  from 
MEXICO  CITY.  Two  dollars  monthly.  Write 
Wells  Features,  Box  2026.  Hollywood.  Cal. 


safiefioH  winnpr  Tt  hannonod  a<s  fol-  Daily,  illustrated,  "6-in-l"  feature,  covering  ico"  by  ’‘Bill"  Wells  a  weekly  dispatch  from 
baiibiiea  winner.  11  uappeneu  as  lui  marrlaxe  problems,  children,  per-  MEXICO  CITY.  Two  dollars  monthly.  Write 

lows:  sonality  improvement,  business  psycholory.  Wells  Features,  Box  2026,  Hollywood.  Cal. 

Ti„ _ mental  hyriene,  every  week,  plus  mail  ser- 

Because  of  a  change  m  the  meat  in-  Hopkins  Syndirate,  Inc.,  Chlraro,  Bell  -  -- 

spection  law,  the  department  had  re-  Syndicate,  ine..  New  York. _  PHOTOS 

voked  the  license  of  Chet  Shafer  RELIOIODft— Twelve  timely  weekly  features  — — — -  " 

VOK.TO  me  iiLcnse  01  ynei  oiiaici,  church  pares.  One  hundred  newspapers  WIRE  PHOTOS.  If  you  gUll  associate  wired 

president  Ot  tne  cig-LimK  INo-Ivink  have  used  service  durinr  last  fifteen  years,  pictures  with  the  terrific  costs  that  only 

Piiro  Pork  Old  Fashioned  Pennsvl-  Church  pare  plans  for  revenue  free.  Interna-  the  larrest  metropolitan  dailies  could  afford. 

I'ure  ^orK  Uld  r  asnionea  ^'ennsyi  Itoll^s  News  Ssrvice,  1831  Sheldon  write  now  to  ACME  JSEWSPICTURES.  INC.. 


COStPirf 


Pure  Pork  Old  Fashioned  Pennsyl-  ^*"1" 

TV  1  o  1  J  o  tlonal  ReH«ieus  News  Servic 

vania  Dutch — Hickory  Smoked  Sos-  Road,  East  Cleveland.  Ohio. 


pictures  with  the  terrific  costs  that  only 
the  larrest  metropolitan  dailiei  could  afford, 
write  now  to  ACME  JSEWSPICTURES.  INC.. 
Daily  News  Rldr.,  New  York. 


12  S.  12  St.  PhUoA 


for  NOVEMBER  4,  1939 


31 


dler. 

em- 

Sn- 

new 

titlM 

utui! 

6:30 

col- 

irator 

Har¬ 

lan 

daily 

ipon- 

jrmer 

Notre 

ha: 

eonii. 

week 

plar- 

e-day 

emp'.e 

minp- 

ild. 


NT 


Sterling,  Pearson  Talk 
To  Press  Club  of  Mich. 

Ann  Arbor.  Mich.,  Nov.  1 — Prob¬ 
lems  which  war  in  Europe  has  created 
in  American  newspapers,  methods  of 
handling  war  news,  and  solutions  to 
U.  S.  foreign  policy  occupied  editors 
and  publishers  at  the  annual  meeting 
of  the  University  Press  Club  of  Mich¬ 
igan  here  Oct.  26-28. 

Drew  Pearson.  Washington  column¬ 
ist,  stated  the  belief  President  Roose¬ 
velt’s  foreign  policy  is  based  on  appre¬ 
hension  that  U.  S.  might  have  to  face  a 
victorious  Germany.  Only  internal 
difficulties  behind  the  lines  could  end 
the  current  European  war  within  eight 
months  or  a  year,  he  said. 

Arthur  W.  Stace,  editor,  Ann  Arbor 
Mich.  Daily  News,  president  of  the 
.Michigan  organization,  in  his  annual 
;peech  counseled  clear  heads  in  stay¬ 
ing  out  of  the  orgy  of  destruction  in 
Europe. 

Mrs.  Roosevelt  Talks 

Ending  first  day’s  activities,  the  club 
heard  Mrs.  Franklin  D.  Roosevelt,  who 
was  lecturing  in  Ann  Arbor. 

Praising  American  newspapers. 
Donald  J.  Sterling,  managing  editor  of 
the  Portland  (Ore.)  Journal  and  pres¬ 
ident  of  the  American  Society  of 
Newspaper  Editors,  in  opening  the  sec¬ 
ond  day’s  sessions,  voiced  thanks  that 
a  privately  owned  press  is  the  only 
kind  "with  which  any  of  us  have  had 
to  do.” 

Striking  at  critics  of  U.  S.  newspa¬ 
pers,  Sterling  said,  “I  have  neither 
time  nor  patience  for  him  who  makes 
the  blanket  charge  that  all  news  is 
poisoned  at  the  source.  It  just  isn’t 
».  One  might  as  well  declare  with  a 
oroad  sweeping  assertion  that  all 
courts  are  corrupt  because  one  judge 
s  jailed  for  selling  decisions;  that  all 
dealers  in  securities  are  crooks  be¬ 


cause  one  of  them  goes  to  Sing  Sing.” 

S.  L.  A.  Marshall,  editorial  writer, 
Detroit  (Mich.)  News,  although  criti¬ 
cising  what  he  called  numerous  in¬ 
stances  of  “un-newspaperlike”  han¬ 
dling  of  war  news,  declared  that  cov¬ 
erage  of  war  events  is  improving  from 
day  to  day.  “We  know  more  about 
the  German  conquest  of  Poland  than 
we  have  ever  known  contemporane¬ 
ously  about  any  war  ever  fought,” 
Marshall  said.  “Years  had  to  pass  be¬ 
fore  the  strategic  value  of  World  War 
battles  was  put  before  us,  and  by  then 
no  one  was  interested.” 

W.  J.  McCambridge,  assistant  gen¬ 
eral  manager  of  the  Associated  Press, 
talked  on  “Getting  the  War  News.” 

W.  J.  McCambridqe  Spoke 

W.  W.  McCall,  editor  of  the  Mt. 
Pleasant  (Mich.)  Isabella  County 
News  -  Times,  was  elected  president 
of  the  organization  for  the  coming 
year. 

Other  officers  elected  were  J.  Em- 
niet  Richards,  editor,  Alpena  (Mich.) 
News,  first  vice-president;  George  M. 
Hunter,  managing  editor.  Port  Huron 
Times-Herald,  second  vice-president; 
Don  VanderWerp,  editor,  Fremont 
(Mich.)  Times-lndicator,  third  vice- 
president;  and  Prof.  John  L.  Brumm, 
head  of  the  University  department  of 
journalism,  was  re-elected  secretary- 
treasurer. 

■ 

4-A  MEETINGS 

Regional  meetings  of  Central  Coun¬ 
cil  members  in  Chicago  and  of  Eastern 
seaboard  members  in  New  York  will 
be  held  during  the  months  of  Novem¬ 
ber  and  December  by  the  American 
Association  of  Advertising  Agencies. 
The  Chicago  meeting  will  be  held  at 
the  Medinah  Club  Nov.  14;  the  New 
York  meeting  at  the  Hotel  Roosevelt 
Dec.  7. 
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W.  Va.  Court  Returns 
Clarksburg  Case 

Richmond,  Va.,  Oct.  30— By  a  4-to-l 
decision,  the  West  Virginia  State 
supreme  court  of  appeals  Oct.  24  sent 
back  to  Harrison  county  the  Clarks¬ 
burg  (W.  Va.)  Publishing  Company 
case  with  directions  that  further  testi¬ 
mony  be  taken  on  the  adequacy  of  the 
price  paid  for  568  shares  of  stock 
which  mean  eventual  control  of  the 
company,  publishers  of  the  Clarksburg 
Exponent,  Telegram,  both  daily  and 
Clarksburg  Exponent-Telegram,  Sun¬ 
day. 

’The  Harrison  court  had  held  that 
$45,360  paid  for  the  stock  more  than 
four  years  ago  was  not  so  grossly  in¬ 
adequate  as  to  indicate  bad  faith. 

The  appellate  court,  in  a  previous 
decision,  ruled  there  was  no  fraud  in 
the  transaction  and  remanded  the  case 
for  determination  of  the  fairness  of 
the  price. 

The  stock  in  question  was  purchased 
from  the  Reconstruction  Finance  Cor¬ 
poration  in  February,  1935,  by  J. 
Homer  Davis,  then  majority  stock¬ 
holder  of  the  Exponent  company,  and 
sold  to  the  Exponent  company. 

Cecil  B.  Highland,  executor  of  the 
estate  of  his  brother,  Virgil  L.  High¬ 
land,  entered  suit,  claiming  fraud  and 
asking  the  right  to  redeem  the  stock, 
which  had  been  pledged  by  Virgil 
Highland  for  a  loan. 

’The  Harrison  circuit  court  cancelled 
the  sale,  but  that  decision  was  re¬ 
versed  by  the  supreme  court,  which 
held  there  was  no  fraud. 

Upon  demand,  Cecil  Highland  asked 
that  both  plaintiff  and  defendants  be 
allowed  to  take  and  file  further  evi¬ 
dence  with  respect  to  the  price  of  the 


stock.  The  lower  court  overruled  this 
motion,  a  ruling  which  last  week’s  de¬ 
cision  held  to  be  in  error. 

■ 

To  Study  Journalism 
Education  in  U.  S. 

Plans  for  a  comprehensive  survey 
of  education  for  journalism  in  U.  S. 
colleges  and  universities,  were  initi¬ 
ated  at  the  first  meeting  of  the  newly- 
established  National  Council  on  Pro¬ 
fessional  Education  for  Journalism 
held  recently  in  Chicago.  For  its  own 
guidance,  the  council  approved  a 
declaration  of  principles,  recognizing 
the  need  for  a  broad  liberal  back¬ 
ground  education,  integrated  with 
professional  courses  in  journalism. 

'The  council,  established  by  action 
of  the  ANPA,  ASNE,  SNPA.  NEA. 
Inland  and  the  American  Association 
of  Schools  and  Departments  of  Jour¬ 
nalism,  plans  to  gather  information 
on  all  the  colleges  and  universities  in 
the  country  offering  courses  in  jour¬ 
nalism  and  the  character  of  the  work 
in  these  institutions.  Results  of  this 
preliminary  survey  will  be  reported 
at  the  next  meeting  of  the  council  to 
be  held  in  New  York  in  April.  A 
more  intensive  study  of  schools  which 
might  qualify  as  professional  schools 
will  then  be  undertaken. 

An  upward  revision  of  the  present 
standards  of  Class  A  schools  of  jour¬ 
nalism  was  tentatively  approved  un¬ 
til  the  nation-wide  study  can  be 
completed. 

Casper  Yost,  St.  Louis  Globe-Demo¬ 
crat,  is  chairman  of  the  council. 
Jerome  Bamum,  Syracuse  (N.  Y.) 
Post-Standard  is  vice-chairman  and 
Dean  Kenneth  E.  Olson,  Northwestern 
University,  secretary. 


“CONGRATULATIONS” 

— from  a  Paterson,  N.  J.,  Eve.  News  letter  to 

Bressler  Editorial  Cartoons 


Oct.  24 — We  wrote  you,  request¬ 
ing  special  cartoon  urgently 
needed  for  Paterson's  Commu¬ 
nity  Chest  campaign. 

Oct.  26 — Mat  and  proofs  arrived 
in  first  mail.  A  splendid  car¬ 
toon  which  deservedly  made 
page  1,  all  editions.  .  .  .  And 
a  splendid  organization,  which 
can  originate  an  idea,  engrave 
it  and  mat  it  in  a  single  work¬ 
ing  day.  Congratulations!^  ^ 


Brighten  Your  Editorial  Page  EVERY  DAY  with 


GRESSLER 

EDITORIAL  CARTOON  5_ 

America's  First  Individualized  Cartoon  Service 
Serving  Selective  Newspapers  for  More  Than  a  Decade 

TIMES  BLDG,  e  42nd  St.  4  Broadway  e  NEW  YORK 
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Knowland  Gives  F acts  on 
Sale  of  Tribune  Stock 


uusly  sound  that  no  appeal  was  taken 
fiom  it. 

“Owens  had  full  opportunity  to  bid 
competitively  against  the  Knowlands 
and  failed  to  do  so.  The  bid  by  the 


NLRB  Cites  Decatur, 
Ill.,  Newspapers 


The  National  Labor  Relations  Boar 


CATEGORICAL  DENIAL  of  the 
charges  in  Secretary  Ickes’  “Amer¬ 
ica's  House  of  Lords”  in  connection 
with  the  recent  sale  of  Oakland  Trib¬ 
une  stock  to  Joseph  R.  Knowland  and 
members  of  his  family  was  made  this 
week  by  Mr.  Knowland.  since  1915 
publisher  of  the  Tribune,  in  a  letter 
to  Editor  &  Publisher.  The  letter,  to 
which  reference  is  made  in  a  review 
of  the  book  in  this  issue,  follows: 

"Secretary  Harold  L.  Ickes  has  is¬ 
sued  a  book  generally  critical  of  the 
press  entitled  ‘America's  House  of 
Lords'.  The  Oakland  Tribune  has 
been  mentioned  among  other  news¬ 
papers  and  a  chapter  devoted  to  the 
recent  purchase  of  Tribune  stock  at 
probate  sale  by  the  Knowland  family 
from  the  estate  of  Herminia  Peralta 
Dargie. 

"This  chapter  is  filled  with  so  many 
false,  erroneous  and  misleading  state¬ 
ments  at  total  variance  with  the  facts 
and  court  records  that  I  feel  con¬ 
strained  in  the  interest  of  accuracy  and 
fair  play  to  call  the  attention  of  fel¬ 
low  publishers  whose  newspapers  may 
review  the  book  to  a  few  of  the  most 
glaring  misstatements.  Here  the  situ¬ 
ation  is  understood.  It  may  not  be 
elsewhere. 

"After  refuting  the  most  glaring  of 
these  misstatements  I  shall  present 
sensational  evidence  proving  the  polit¬ 
ical  and  selfish  motives  back  of  the 
attack.  These  motives  are  clearly  re¬ 
vealed  in  a  letter  sent  to  Ickes,  a  copy 
of  which  has  fortunately  come  into  my 
possession,  extracts  from  which  letter 
I  will  later  quote.  On  the  receipt  of 
this  'smear’  letter  filled  with  false 
statements  Ickes  stopped  the  presses 
of  his  publishers,  which  he  frankly 
admits,  that  the  Oakland  chapter  might 
be  added.  There  was  no  time  for  care¬ 
ful  checking  of  facts. 

History  of  the  Sole 

"Now  as  to  the  facts  in  the  so  called 
'Strange  Case  of  the  Oakland  Trib¬ 
une.’  Briefly  and  simply  they  are  as 
follows: 

"The  Dargie  estate  has  been  in  the 
courts  for  ten  years.  A  sale  of  certain 
Tribune  stocks  (the  estate  owned  half 
of  the  stocks  of  the  publishing  com¬ 
pany  and  a  little  less  than  half  of 
the  building  company)  was  necessary 
to  close  the  estate.  The  executor 
called  for  competitive  bids  through 
the  usual  published  notices. 

“The  sale  to  the  Knowlands,  the 
highest  bidders,  came  before  the  pro¬ 
bate  court  for  confirmation  and  the 
hearing  covered  several  weeks.  The 
only  objector  among  the  38  legatees 
was  one  Martin  (Capt.  Antonio  Rodri¬ 
quez  Martin)  who  was  not,  as  Ickes 
states,  a  relative  of  Mrs.  Dargie. 

"This  Martin  had  been  removed  as 
an  executor  of  the  Dargie  estate  after 
a  full  hearing  on  the  grounds  of  ‘dis¬ 
honesty  and  lack  of  integrity.’  The 
charges  were  brought  by  Mrs.  Dargie’s 
sister  and  other  legatees. 

"The  sale  of  one-half  of  the  estate’s 
publishing  company  stock  and  all  of 
the  estate’s  Tribune  building  com¬ 
pany  stock  was  sufficient  to  pay  the 
38  legatees  in  full,  cover  the  costs  of 
administration,  and  leave  a  substan¬ 
tial  residue  of  Tribune  publishing 
stock  for  Mrs.  Dargie’s  only  sister. 
All  of  Mrs.  Dargie’s  relatives  favored 
the  sale  to  the  Knowlands.  The  sale 
was  confirmed,  Ickes  charges,  ‘by  a 
Republican  judge.’ 

Three  Courts  Upheld  Sole 

"This  same  Martin  appealed  the 
sale.  The  Applegate  Court  of  Califor¬ 
nia  unanimously  upheld  Judge  J.  J. 
Allen  of  the  Alameda  County  Superior 
Court  in  confirming  the  sale  to  the 


Knowlands,  as  did  the  Supreme  Court 
of  California.  An  untrue  and  unfair 
statement  concerning  one  of  the  Ap¬ 
pellate  Court  Justices  Ickes  was  com¬ 
pelled  to  correct  in  a  footnote.  Many 
of  the  false  charges  in  Ickes’  book  had 
previously  been  aired  before  the  Cali¬ 
fornia  courts. 

“Ickes’  book  contains  many  other 
flagrant  errors.  He  states  that  I  bought 
a  half  interest  in  the  Tribune  from 
Mrs.  Dargie.  This  is  untrue.  I  bought 
the  half-interest  from  the  estate  of  her 
husband  and  was  the  highest  competi¬ 
tive  bidder  for  the  same  and,  accord¬ 
ingly,  the  court  confirmed  the  sale  of 
this  stock  to  me.  Mrs.  Dargie  never 
owned  more  than  a  half-interest. 

“Ickes  claims  that  I  paid  for  the 
stock  (which  I  bought  from  her  hus¬ 
band's  estate)  through  borrowing  on 
Mrs.  Dargie’s  stock. 

“The  facts  are,  that  in  addition  to 
paying  $228,000  cash  for  the  estate’s 
half,  formerly  belonging  to  her  hus¬ 
band.  I  loaned  Mrs.  Dargie  money  to 
pay  the  most  pressing  of  her  personal 
debts,  which  at  that  time  totalled 
$117,000,  her  creditors,  in  a  number  of 
instances,  having  obtained  judgments 
against  her.  She  pledged  Tribune 
stock  to  me  as  security  for  this  per¬ 
sonal  loan  and  gave  me  the  usual  right 
to  repledge  the  same.  Had  I  failed  to 
purchase  the  estate's  interest  at  that 
time  (1915)  and  advance  money  for 
her  pressing  debts  Mrs.  Dargie  would 
have  been  compelled  to  sell  all  of  her 
Tribune  stock. 

No  Suppression 

“Ickes  charges  that  the  press  ignored 
the  story  of  the  recent  sale.  It  was 
covered,  as  the  files  show,  by  the  Asso¬ 
ciated  Press,  the  United  Press  and 
many  newspapers,  including  the 
Tribune. 

“Ickes  states  that  the  Dargie  estate 
lost  thousands  of  dollars  by  selling 
Tribune  stocks  to  the  Knowlands  for 
a  lesser  price  than  had  been  offered 
for  them  a  few  months  before. 

“This  statement  is  false  in  its  en¬ 
tirety. 

“The  fact  is  that  the  bid  by  the 
Knowlands  (which  the  court  accepted) 
Ls  the  highest  and  best  bid  ever  re¬ 
ceived  by  the  Dargie  estate  for  Tribune 
stocks  and  that  Owens  (Leo  E.  Owens, 
then  publisher  of  the  St.  Paul  Dis¬ 
patch-Pioneer  Press)  never  made  a 
bid  for  them. 

“The  only  relation  that  Owens  had 
with  regard  to  bidding  was  that  when 
approached  several  months  before  to 
make  a  bid  (this  was  for  all  the  pub¬ 
lishing  company  stock  and  the  Know- 
lands’  bid  was  for  half),  Owens  de¬ 
clined  to  bid  when  the  estate  informed 
him  that  it  did  not  have  the  control  of 
a  majority  of  the  stock  and.  accord¬ 
ingly,  could  not  deliver  him  the  con¬ 
trol  which  he  demanded. 

“When  the  matter  came  up  for  court 
decision,  the  court  pointed  out  that 
Owens  had  made  no  bid  and  held  that 
in  no  event  had  the  court  the  right  to 
authorize  a  credit  sale  to  Owens  in  the 
absence  of  any  bid  upon  his  part  and 
against  the  valid  objections  of  Mrs. 
Dargie’s  sister;  that  the  court  had  no 
jurisdiction  to  authorize  the  sale  of 
more  estate  property  than  was  neces¬ 
sary  to  close  the  estate.  The  court  also 
pointed  out  it  had  no  right  to  extend 
seven  years’  credit  for  several  hun¬ 
dred  thousand  dollars  to  a  person 
whose  financial  standing  had  not  been 
investigated— all  without  giving  the 
court  an  opportunity  to  review  the 
proposed  transaction  on  confirmation 
proceedings. 

“The  court’s  decision  was  so  obvi- 


Knowlands  was  the  highest  and  the  9*^^'  ^  ordered  Decatur  Newspape.’; 


court  confirmed  the  sale  of  the  Trib¬ 
une  stock  to  them. 

“Turning  now  to  the  naive  letter  to 
Secretary  Ickes  already  mentioned  and 
quite  promiscuously  circulated,  from 
one  Sheldon  L.  Sackett.  formerly  but 
no  longer  connected  with  the  Salem 
(Oregon)  Statesman.  He  has  acquired 
an  assignment  of  a  part  of  the  inter¬ 
ests  of  Antonio  Martin.  The  Tribune 
several  years  ago  refused  to  give  a 
waiver  on  a  radio  wave  length  desired 
by  Sackett.  In  Sackett’s  letter  ad¬ 
dressed  to  Secretary  Ickes  under  date 
of  June  23,  1939,  he  tells  Mr.  Ickes 
that  Knowland  was  once  ‘A  Republi¬ 
can  Congressman’  (which  I  admit  I 
was  for  twelve  years),  and  once 
‘Chairman  of  the  California  Republi¬ 
can  State  Committee.’  Knowland  is 
also  charged  by  Sackett,  with  other 
San  Francisco  publishers,  with  being 
against  Harry  Bridges. 

What  Sachett  Wanted 
“Proclaiming  himself  an  original 
‘New  Dealer,’  Sackett  asks  Ickes  in 
his  letter,  ‘What  do  I  seek  from  the 
administration?’  He  himself  answers. 
To  drive  Mr.  Knowland  from  power.’ 
He  also  suggests  that  Knowland’s  in¬ 
come  tax  be  checked  and  blandly  pro¬ 
poses  that  the  Tribune’s  radio  station 
license  be  investigated.  This  and  much 
more.  He  finally  paints  a  glowing  pic¬ 
ture  of  how  if  he  and  Martin  obtain 
control  of  the  Tribune  he  ‘would  light 
out  here  a  torch  comparable  to  what 
once  was  burned  by  the  New  York 
World.’  (That  torch  is  now  out.) 

“Knowing  that  Mr.  Ickes  has  gener¬ 
ally  criticized  the  Fourth  Estate,  Sack¬ 
ett  joins  in  declaring  that  ‘the  press 
is  in  low  esteem  because  the  press  has 
become  the  handmaiden  of  plutocracy.’ 
He  concludes  by  declaring  ‘I  do  need 
help  in  Washington.  I  am  sending  a 
copy  to  Mr.  Farley  and  Michelson.’ 


Inc.,  Decatur,  Ill.,  to  cease  interfeiKj 
with  self  -  organization  of  emplovfc 
and  to  bargain  with  agents  of  the: 
choosing. 

The  board  denied  the  guild's  pe.. 
tion  for  reinstatement  of  two  striker^ 
after  it  was  shown  that  they  had  a.t. 
saulted  a  fellow  worker  who  retu.'mc 
to  work  before  a  strike  had  ended 

The  company  operates  the  Denti 
Herald,  Decatur  Daibj  Reviev;,  tie 
Urbana  (Ill.)  Evening  Courier,  a« 
owns  controlling  stock  of  East  ftorfr 
Newspapers,  Inc.,  which  published  d. 
East  St.  Louis  (Ill.)  Journal. 

On  Oct.  27,  the  NLRB  certified  iht 
Detroit  Newspaper  Guild  as  bargar- 
ing  agent  for  employes  of  the  editoik 
business  and  inside  circulation  depa.’’- 
ments  of  the  Detroit  Free  Presi, 


BUYS  HISTORIC  PRESS 

The  historic  hand  press  on  wh«_ 
Canada’s  great  rebel.  William  Ly, 
Mackenzie,  printed  the  Colonial  Adn^ 
cate  at  Queenston,  Ont.,  attacking  tie 
“family  compact"  and  advocating  m 
forms,  has  been  obtained  by  the  Nia: 
ara  Park  Commission,  Brantford.  Or., 
after  extended  negotiations.  In  re¬ 
cent  years  it  has  been  in  the  possess: 
of  H.  J.  Pettypiece,  of  Forest.  Or.; 
The  press,  which  Mackenzie  took  > 
him  to  Toronto  in  1824  and  was 
thrown  into  the  Toronto  Harbor  by 
political  opponents  when  they  : 
his  office,  will  be  put  in  the  W: 
Lyon  Mackenzie  rebuilt  home 
Queenston.  The  home  is  being  set 
as  a  museum  of  the  early  Niae: 
frontier  days. 


If 
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men 


“Frankly,  neither  Mr.  Ickes  nor  the  •  |  • 

administration  (in  these  days  when  circulation 

‘partisanship  is  adjourned’)  is  re¬ 
sponsible  for  Sackett’s  letter  or  opin¬ 
ions,  but  Ickes  should  have  been 
warned  by  the  general  intemperate 
tone  of  the  epistle  that  it  was  unsafe 
to  accept  as  facts  ramblings  of  a  man 
obsessed  with  an  idea  he  could  oust 
lawful  owners  of  a  newspaper  prop¬ 
erty  through  the  dictum  of  a  Cabinet 
officer.  We  have  not  reached  that  situ¬ 
ation  yet.” 


PRESS  WIRELESS  MOVES 

Press  Wireless,  Inc.,  has  moved  its 
business  office  from  the  traffic  office 
at  Little  Neck.  L.  I.,  to  the  25th  floor 
of  the  Times  Building,  1475  Broadway, 
New  York. 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  poata  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Mmgen 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary -Tre^ 
urer,  c/o  The  Tulsa  World, 
Tulsa,  Oklahoma. 
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YOU  read  Editor  & 

Pnblisher  and  profit  by  your 
reading. 


YOU  wonid  also  profit  by 
reading  The  Newspaper  World 
&  Advertising  Review,  Great 
Britain’s  fellow  weekly  Jonmal 
to  Elditor  and  Publisher.  Cost 
$5  per  annum. 


WB  will  send  yon  post  free, 
specimen  copies  with  pleasure. 
Please  write  the  Manager 


The 


Newspaper 

World 


and  Advertislnc  Review, 

154  Fleet  Street,  London. 


SPARK  PLUCS 
FOR  PUBLISHED 


of 


The  Employment  Division 
National  Newspaper  Promotion  Aw 
ciation  can  put  you 


__  touch  vi* 
qualified  men  or  women  of  evalu***^ 
If  you  need  t«l»"‘ 


head  up  or  round  out  your 


tisinq,  sales,  circulation,  or 
Promotion  Department,  plesse  » 


in  confidence.  (No  fees.) 

NATIONAL  newspaper 
PROMOTION  ASSOCIATIOH 

Lee  Tracy,  Prom-  ,,i 

NEW  YORK  WOBLD-TELEGt 

ChalrMRR,  EwpIoymtntCiMH'^ 

Mtl«B  ^ 


Wlua  writlao. 


ienkins  Wins  drive  ^ed  stores 

England  Days  campaign  spon- 
\IJ  1*1 FrriV’  sored  by  the  New  England  Council 

YfOriCl  S  1  Vili  and  backed  by  a  big  advertising  pro- 

11  1  gram  in  newspapers  resulted  in  in- 

CcirtOOri  XiTATCirCl  creasing  purchases  of  New  England 

products  by  chain  stores  by  approxi- 
N.  Y.  loumal-Americon  mately  $12,000,000.  according  to  Coun- 

’  .  ...  1.  cil  officials.  This  figure  exceeds  last 

Cartoonist  s  Work  $2,000,000.  Co- 

)u(Jged  Best  in  1938  operating  chain  stores  who  used  big 

.  advertising  space  were  the  Great  At- 

A  football  drawing  by  Burris  Jen-  [antic  and  Pacific  Tea  Stores.  First 
lins,  Jr.,  noted  New  York  Journal-  National  Stores,  Economy  Grocery 
.liwncfln  sports  cartoonist,  Oct.  31  Stores,  Grand  Union  Tea  Company, 
ns  selected  by  the  Sports  Commit-  yf  x.  Grant  Company.  H.  P.  Hood  & 
:tt  of  the  New  York  World  s  Fair  as  Sons.  Inc.,  Kennedy  &  Co.,  S.  S. 
•Jk  "best  sports  cartoon  of  the  year.  Kresge  Company,  Liggett’s  Drug 
At  a  dinner  at  the  Terrace  Club,  on  Stores,  Melville  Shoe  Corporation. 
•Jx  Fair  grounds,  Monday  night,  at-  J.  J.  Newbury  Company,  Sears.  Roe- 
ended  by  Fair  officials,  civic  digni-  buck  &  Company  and  the  United 
•aries  and  leaders  in  the  world  of  Cigar- Whelan  Stores  Corporation, 
sport.  Jenkins  was  presented  with  a 
icroll  for  his  achievement  by  Christy 
Walsh,  director  of  sports  of  the  ex¬ 
position. 


NEW  AUDIT  FIRM 

A  new  organization.  Circulation  and 
Market  Audits,  Inc.,  with  offices  at 
205  Church  street.  New  Haven,  Conn., 
has  been  formed  to  audit  circulations 
of  publications  which  are  not  mem¬ 
bers  of  the  A.B.C.  The  partners,  of 
which  William  C.  Overs  is  one,  are 
all  C.P.A.s.  The  audit  form  provides 
for  market  data  as  well  as  circulation 
information.  The  form  of  the  report 
is  copyrighted,  and  each  audit  report 
is  individually  copyrighted. 


The  scroll  given  the  cartoonist  said; 

Many  Entries  on  Display 
By  reason  of  a  vote  conducted  by 
•he  New  York  World’s  Fair  Advisory 
American 


Sports  Committee. 

.\cademy  of  Sport  hereby  designates 
1  certain  drawing  by  Burris  Jenkins, 
Jr.  the  best  sport  cartoon  of  1938.” 

The  cartoon,  drawn  during  the  an¬ 
nual  national  hysteria  for  post-sea¬ 
son  football  bowl  games. 

"The  Eligible  Receiver.” 


A  .MHSS.AGK  FROM 
THK  SKCKET.ARY 
OF  WAR 


Moral  ^  n  li 
Re -Armament 


entitled 

_ „ _ _  It  showed  a 

football  player  snaring  a  football,  "the  AD  ROMANCE  SERIES 

2ame  itself,  from  the  outstretched  Advertising  is  a  fascinating  su 
arms  of  post-season  grid  game  boost-  ^  power  to  change  habit 

eis.  real  estate  operators,  etc.,  who  direct  thoughts  to  new  and  una 
bid  for  the  games  because  of  their  tomed  channels,  said  the  Los  Ai 
nusiness  value.  Tivies  in  introducing  "Romanc 

Sports  cartoonists  from  more  than  Advertising”  written  by  Ted 
20  states  competed  for  the  honor  oi  which  will  appear  at  frequent 
being  awarded  the  coveted  scroll,  vals.  Each  article  will  discuss  a 
Cartoonists  on  all  newspapers  were  tising  as  it  affects  the  reader, 
eligible  and  the  original  drawings  of  , 

11  artists  had  been  on  display  in  the 

.\cademy  of  Sport  since  it  opened.  —  IF  — 


I  he  heal  I  lit  nation, il  ile- 
•  ense  is  ;i  ichiilh  ol  tine  p.i 
Iriotisin  ainon<;  oni  [leoiile. 
Moral  Ke- \i  iiiaiiieni  ilee|)en> 
.111(1  sticngtheiiN  ih.il  lo\e  ol 
(oiintiv  without  whidi  no  na 
tion  is  scdire.  .iiid  it  deseites 
ihe  Mi|>|>oi  t  ol  e\ei\  los.il  \niei  • 
i<  an." 

llaiiA  II.  Wdodrinp; 


Editor  &  Publisher  believes 
that  Moral  Ke^Armament  is 
the  most  constructive  news 
of  the  day  and  provides 
this  space  without  charge. 


ANY  OF  YOU 
PUBUSHERS 
NEED 


Starts  Six  Months 
Drive  for  Veldown 

The  International  Paper  Company 
bas  launched  a  campaign  in  Westches¬ 
ter  county  Macy  newspapers  for  its 
product,  Veldown.  The  copy  will  ap¬ 
pear  6  times  each  week  for  6  months. 

Monday’s  copy  appeals  to  the  young 
women,  and  Tuesday’s  directed  to¬ 
wards  the  young  wife,  etc.  The  follow¬ 
ing  newspapers  are  carrying  the  cam¬ 
paign;  Mamaroneck  Daily  Times;  Mt. 
lemon  Daily  Argus;  New  Rochelle 
Standard  Star;  Ossining  Citizen  Regis- 
ler;  Port  Chester  Daily  Item;  Tarry- 
lotrn  Daily  News;  Yonkers  Herald 
Statesman  and  the  White  Plains  Eve- 
'ling  Dispatch. 


ill  a  small  wcstirii  city*  mciuly,  a  liatl  poli 
lital  light  thrcatciK'd  to  split  tlic  town  in  lialt. 
A  lawyer  was  tailed  in  by  one  ol  ihe  (litv  (loniu  il 
lo  help  straighten  out  the  situation.  1  hrongh 
his  ellorts.  the  dispute  was  settled  on  a  basis  ol 
.Moral  Re-.\rinanient.  each  of  the  parties  in- 
lolved  admitting  his  own  mistakes  in  a  state 
ment  pnhiished  in  the  hual  news|)aper. 


LINAGE 


I  he  .Ma\or  was  so  impressed  bv  the  result  that 
he  issued  a  ptiblit  statement  ealling  the  whole 
town  to  enlist  in  “ihis  battle  lor  peace.”  He  and 
his  wile,  the  newspaper  editor,  members  ol  the 
(;it\  (fomuil  and  \arions  businessmen  and  their 
lamilies  liegan  to  work  logetlur  to  spread  MR  A 
ihionghoul  the  (ii\. 


LOWER 


I  CAN  HELP  YOU 
BY  REASON  OF 
MY 

LONG  AND  SUCCESSFUL 
SALES  RECORD  ON 
MANY  OF  THE  MAJOR 
NEWSPAPERS  IN 
AMERICA 


”omen  are  personal  and  they 
follow  columns.  That’s  why  my 
Column  controls  their  spending, 
will  help  your  paper. 

For  further  information  write 
indicate  offices. 


edU&riaL  maltrial  write 


Moral  Re-Armament 


61  Gramercy  Park,  New  York 


AT  ANY  RATE— 

IT  WONT  COST  YOU 
A  CENT  TO  TALK 
THINGS  OVER 


Mary  hampton 

26  O'Farrell  St.,  tSOO 
San  Francisco,  Calif. 


Box  9325,  Editor  &  Publisher 
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Shop  Talk  at 
Thirty 

continued  from  page  36 


page  32,  this  issue,  we  publish  a  state¬ 
ment  from  Joseph  R.  Knowland,  pub¬ 
lisher  of  the  Tribune,  which  contra¬ 
dicts  most  of  the  important  statements 
in  Mr.  Ickes’  chapter. 


so  relentlessly,  the  Guild  Shop;  other 
features  of  the  guild  program  have 
been  widely  introduced,  with  or  with¬ 
out  formal  contracts.  Men  have  un¬ 
questionably  been  fired  for  union  ac¬ 
tivity,  but  there  has  never  been  a 
union  organized  without  that  circum¬ 
stance.  and  if  newspapers  had  avoided 
it.  one  might  well  have  cried  “A 
miracle!”  There  has  been  plenty  of 
human  nature  on  both  the  guild  and 
the  publishers'  side — and  there  is  still 
plenty. 

The  chapter  on  “Columnists  and 
Calumnists”  seems  to  have  been 
drawn  mainly  from  the  Secretary’s 
speech  of  last  Summer.  He  talks 
about  “calumnists.”  but  understand¬ 
ably  identifies  no  writer  under  that 
category.  His  comments  on  the  prom¬ 
inent  editorial  by-liners  are  partly 
original,  partly  picked  up  from  the 
Nation’s  not  wholly  objective  studies, 
but  they  are  interesting,  amusing,  and 
fairly  shrewd.  He  isn’t  against  col¬ 
umnists,  likes  several,  believes  that  all 
should  memorize  the  Canons  of  Jour¬ 
nalism.  apply  them,  and  banish  the 
unidentified  “calumnists”  from  their 
ranks. 

He  notes  the  jKissession  of  radio 
licenses  by  numerous  newspapers, 
dislocates  a  Portland  (Me.)  organiza¬ 
tion  to  Portland.  Ore.,  urges  that  radio 
remain  free  as  it  now  is  from  censor¬ 
ship,  and  free  also  from  domination 
by  large  industrial  and  financial  cor¬ 
porations.  He  would  limit  radio  ad¬ 
vertising  and  profits,  prevent  broad¬ 
casting  from  becoming  a  “handmaiden 
of  the  press,”  and  keep  newspapers 
and  radio  strictly  competitive,  as  a 
mutual  check.  Many  will  agree  with 
him,  but  we  doubt  that  any  can  supply 
a  practical  plan.  Mr.  Ickes  doesn’t. 

The  chapter  on  “freedom  of  the 
press”  is  tiresomely  familiar.  Mr. 
Ickes  accents  the  refrain  that  if  the 
freedom  of  the  press  is  in  danger,  it  is 
not  from  outside,  but  inside  the  news¬ 
paper  framework.  The  Roosevelt  ad¬ 
ministration  long  ago  rejected  em¬ 
phatically,  he  says,  a  proposal  for  a 
government  owned  newspaper.  But, 
he  says,  “a  free  and  enlightened  so¬ 
ciety  cannot  afford  the  dangerous  lux¬ 
ury  of  a  press  that  is  eager  for  privi¬ 
leges  for  itself  while  at  the  same  time 
it  is  indifferent  to  its  obligations.” 
That  cannot  be  shrugged  off. 

There  is  barely  a  grain  of  truth  in  a 
chapter  devoted  especially  to  the  Oak¬ 
land  Tribune,  based  on  the  recent  sale 
of  a  half-interest  in  that  paper  to  its 
present  publisher  by  the  estate  of  the 
widow  of  its  former  owner.  Mr.  Ickes 
chides  newspapers,  including  Editor  & 
Publisher,  for  not  telling  the  “whole 
story”  of  this  transaction,  and  by  par¬ 
tial  quotation  of  correspondence  with 
the  editor  of  Editor  &  Publisher  leaves 
the  impression  that  we  ducked  the 
story.  Time,  he  says,  alone  told  the 
truth. 

The  fact  is  that  Editor  &  Publisher, 
Time  and  Mr.  Ickes  received  informa¬ 
tion  at  about  the  same  time  from  the 
same  source  —  information  that  was 
apparently  detailed,  complete,  and  well 
documented.  Time  evidently  checked 
back  a  little,  for  it  did  not  print  the 
story  exactly  as  we  had  heard  it. 
Editor  &  Publisher  made  a  thorough 
investigation,  compiling  incidentally  a 
sizable  history  of  the  Oakland  paper 
in  the  process,  found  so  many  uncon- 
firmable  elements  in  the  yarn  that  it 
was  decided  to  rely  on  the  correspon¬ 
dent’s  report  of  the  State  Supreme 
Court’s  decision  —  sworn  testimony 


Mr.  Ickei 
Argues  for 
"Corrective" 


AS  WE  SAID  at  the  start,  the  book  is 
hardly  an  inquiry  into  the  freedom  of 
the  press.  It  is  a  collection  of  general¬ 
ized  charges,  which 
the  author  concedes 
are  not  generally  ap¬ 
plicable,  and  of  spe¬ 
cialized  accusations, 
not  all  of  which  are 
valid.  He  seems  to  doubt  the  social 
use  of  advertising,  and  without  any 
doubt,  believes  it  an  evil  influence  on 
free  journalism.  Experience  shows,  he 
says,  that  the  people  are  not  willing  to 
pay  the  nickel  or  dime  that  they  would 
have  to  ante  for  an  adless  newspap>er, 
and  yet  he  says,  they  pay  the  equiva¬ 
lent  when  they  buy  advertised  goods. 
So  far,  the  people  seem  pleased  with 
the  present  set-up. 

Another  suggestion,  likewise  ad¬ 
vanced  without  hope  of  a  complete 
solution,  is  that  newspapers  “in  good 
faith”  open  their  columns  to  the  pub¬ 
lic,  devoting  a  large  section  to  corre¬ 
spondence  and  opinions,  in  place  of 
the  “few  innocuous  and  hand-picked 
letters,  that,  as  a  general  thing,  are 
now  unctuously  presented.”  Cor¬ 
rections,  honest  admissions  of  errors, 
should  be  generously  treated,  he  urges. 

Also,  he  declares,  the  individual 
needs  more  instant  and  effective  pro¬ 
tection  than  our  cumbersome  and  in¬ 
effective  libel  laws  afford.  People 
who  have  been  libeled  in  the  press,  he 
guesses,  are  not  so  much  interested  in 
damages  as  in  proper  redress  through 
the  columns  of  the  newspaper  itself. 
And  with  that  we  agree.  So  will 
most  newspapermen.  But  it  can’t  be 
forgotten  that  sharp  libel  laws  are  a 
wicked  weapon  in  the  hands  of 
crooked  lawyers  and  that  it  will  be 
used,  not  against  the  unscrupulous 
journalistic  fringe  which  is  well  prac¬ 
ticed  in  the  arts  of  defense,  but  against 
the  paper  which  unwittingly  lays  it¬ 
self  open  to  prosecution.  If  the  news¬ 
papers  have  weighted  the  libel  laws  in 
favor  of  newspapers  (as  Mr.  Ickes  be¬ 
lieves  and  most  newspapermen  do  not) 
there  would  be  good  self-protective 
reasons  for  that  step. 

His  final  corrective  would  be  for 
newspapers  to  give  an  equal  amount 
of  space  to  both  sides  of  any  major 
controversial  issue,  especially  during 
a  political  campaign.  And  with  some 
reservations  against  editing  with  a 
yardstick,  we  check  with  the  Secre¬ 
tary  on  that.  If  not  equal  space,  then 
equal  fairness  and  as  nearly  as  pos¬ 
sible  equality  in  emphasis.  We  think 
that  idea  will  gain  in  popularity  among 
publishers. 

We  end  as  we  began — in  disappoint¬ 
ment.  Mr.  Ickes  took  time  to  write  a 
book.  We  said  “write,”  but  we  might 
have  said  “assemble.”  It  is  an  irritat¬ 
ing  book,  but  its  sketchiness,  lack 
of  organization,  and  too  frequent 
omissions  and  inaccuracies  lay  it  open 
to  charges  not  unlike  those  Mr.  Ickes 
brings  against  the  newspapers. 


EDITOR  5c  PUBLISHER  I- 


CLASSIFIED 

RATES 


Public  Notices 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  fine 
4  times  —  .40  per  line 
"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  tine 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sate  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "  Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Make  your  “Printing  Dollar” 

lilfll  Newest  process  eliminates  typeset 
ting  and  cuts!  Keprodnees  all  sorts  of 
illustrated  Promotional  .Material,  Stlfe 
Letters,  Testimonials,  Diagrams.’  Bulle 


tins.  etc.  Any  size.  500  copies  (g’uiiri 
$2.03;  add’l  100s  22c.  Request  (■atalor 
I.AURKL  PROCKSS,  4So  (  anal  Strw 
WAlker  5-0526.  ” 


AX  AUXILIARY  .'^KRVIfE! 


•KDITOR  AXJ)  PUHLLsHKR”  i.  , 
vice  station  on  the  ,lnnrnalistir  highwi;; 
of  the  world.  On  our  permanent  librsrv 
and  museum  files  will  be  found,  eisily 
available,  important  basic  data  snent 
newspaper  markets,  ownershiji,  adminiv 
tration,  managcmient,  personnel,  featllre^ 
circulations,  advertising  rates,  linage  gt|! 
tistics  and  mechanics  of  production,  ss 
well  ns  a  wealth  of  informative  material 
regarding  national  advertiser  and  agenej 
Service.  A  specialist  on  the  daily  ne»v 
paper,  “KDITOR  &  PUBLLsHER,"  nos 
in  its  fifty-fifth  year,  occupies  an  eieln- 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  ui>on  ns  for  any  service  they  feel 
we  may  be  able  to  render. 


Manager,  Header  Settrice 


Help  Wanted 


NEWSPAPERS  BOUGHT  AND  SOLO 


Bookkeeper-Accountant  wanted,  experienced, 
for  daily  newspaper.  Write,  stating  age. 
references.  Box  9320.  Editor  &  Publisher 
Experienced,  well-appearing  young 
wanted  to  take  charge  of  circulation  de¬ 
partment  in  town  of  about  18.000  popu 
lation.  One  who  knows  how  to  handle 
boys  and  is  familiar  with  office  routine. 
Box  9275,  Kdifor  &  Publisher. 


Properties  listed  below  are  offered  either  by 
the  publishers  themselves  or  by  the  more 
reliable  brokers  in  the  field. 

Situations  Wantud 
Advertifiaf 

Newspapers  For  Sale 

Advertising  director  with  record  hs  pro 
dii(‘«‘r  oti  metropolitan  dailies  dcsirf.’v 

Middle  Atlantic  States  Daily.  In  come  to 

owner  averaged  over  $17.(100  la.st  4  years. 
.Southern  .States  daily  growing  town,  will 
net  $7,000  to  owner  1939.  Gross  increased 
19%  two  years.  No  competition  either 
city.  Harwell  A  Fell,  2026  4tli  Ave.,  Bir- 
miiiglinm,  Ala.  Exclusively  Newspaper 

Brokers  since  1910. 

Prefers  newspaper  with  staff  organiza¬ 
tion  problems.  Best  iiossible  references  I' 
to  character,  stability  and  experience. 
Capable  of  training  and  directing  nev 
men  as  well  as  renewing  the  enthusiasm 
of  the  old  timers. 

Here  is  a  linage  producer  looking  for 
a  tough  problem. 

;39-16  Excellent  Uttle  daily  iu  North  Caro¬ 
lina  with  about  5.000  circiilatinii  in  a 
town  of  12,000,  only  $30,000.00 — $8,000 
cash,  balance  easy  notes.  Also  wonderful 
weekly  in  North  Alabama,  only  $5,000.00 
cash  required.  One  small  weekly  in  Ten¬ 
nessee  that  can  be  handled  for  oiilv 
$1,000.00. 

MURRAY  E.  HILL  A  ASSOCIATE.S 
Newspaper  Brokers  Nashville.  Tenn. 

Address  Box  9333,  Editor  A  Publisher. 

Advertising,  Business  Manager,  etc.,  15 
years  comprehensive  experience,  large 
and  small  Eastern  dailies.  ExceUent 
executive  sales  record.  Box  9190,  Editor 
&  Publisher. 

Advertlsng  man  —  Executive  ability,  15 
years’  local  and  national  experience. 
Age  42.  Needs  work  at  once;  open  to 
any  reasonable  offer.  Box  9271,  Editor 

Western  daily  and  stationery  store.  Exelii- 
sive  field;  isolated.  $70,000,  one  third 
cash.  A.  W.  Stypes,  Mills  Tower,  San 
Francisco. 

ADVERTISING  SPACE  SALESMAN 
experienced  man,  wide  acquaintance, 

Eastern  representation  of  leading  publici- 
tion  or  position  as  salesman  or  nisnager 
Kastern  office.  Box  9273,  Editor  &  Pnb- 

Nuwspapur  Brokurs 

lisher.  _ 

Capable  advertising  manager-salesman,  31, 
fully  experienced  dailies  to  15,000,  s^*"' 
able  at  once  on  own  decision  to  seek  wt- 
ter  opportunity.  Impeccable  record.  Lol- 
iege.  Married.  Box  9332,  Editor  &  r0“‘ 

lisher 

Wanted  Executive — a  prodacer,  promoter, 
and  handler  of  men.  rnquestionabje  re  ■ 
ord.  Display  or  classified.  H‘»x  9341.  M 
t<ir  A.'  Publisher. 

Capable  handling,  baying,  aelling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville.  Mich. 

Newspaper  properties  bought,  sold  and  ap 
praised,  ('oiifideiitial  negotiations. 
v.KWSPAPEK  APPRAISAL  CORP. 
Times  Building  New  Y'ork,  N.  Y. 

Newspaper  Consultant 


Is  your  newspaper  serving  its  field 
so  as  to  realize  largest  possible  in 
come!  The  freshness  of  an  oiitsiil,- 
analysis  may  reveal  an  nntapiir-d 
potential.  Some  types  of  improve¬ 
ment  undertaken  on  a  rontingent 
basis.  References:  Bank  and  satis¬ 
fied  clients.  Write  today. 
XKWSPAPKR  APPRAISAL  t'ORP. 

L.  Parker  Likely.  Pres. 

Times  Building  New  York  City 


Situations  Wanttd 
Gr  eolation 


Circulation  Promotion 


JOURNALISM  AWARDS 

The  presentation  of  the  first  awards 
of  the  Maria  Moors  Cabot  prizes  in 
Journalism,  will  be  held  Nov.  8  at  the 
Low  Memorial  Library,  Columbia 
University.  The  awards  established 
by  Dr.  Godfrey  Lowell  Cabot,  will 
be  awarded  annually  by  the  trustees 
of  Columbia  University  on  nomination 
of  the  Graduate  School  of  Journalism 
to  publishers,  editors  or  writers  in  the 
Western  Hemisphere  who,  by  their 
professional  achievement  shall  ad- 


Oor  Recent  Contest  on  s  National  Weekly 
produced  $122,234.50  and  nearly  50,000 
in  aubscriptions,  breaking  5  world  rec¬ 
ords.  Write  or  wire  for  free  survey  of 
your  field.  Hudson  De  Priest  &  Asso¬ 
ciates,  246  Fifth  Avenue,  New  York,  N.  Y. 


“The  Newsboy’s  World” — News,  pictures, 
street  sales  tips.  Two  copies  for  $1.00 
mailed  postage  prepaid  anywhere  in  the 
U.  S.  Write,  Pinkey  Crieksman,  Street 
Sale.s  Manager,  c/o  The  REGISTER  tc 
TRIBUNE,  Des  Moines,  Iowa. 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PAHTLOWE  CO., 
Occidental  Bnilding,  Indianapolis. 


Diruet'Moil  Survleus 


passed  upon  by  three  California  courts,  vance  sympathetic  understanding  Our  Process  ^tters  _are  taken  for  personal 
Mr.  Ickes  apparently  took  his  unof-  among  the  peoples  of  South,  Central 
ficial  information  at  face  value.  On  and  North  America. 


Situations  Wanttd 

Commercial 


IHditing- 

Stpori 

suborl 

Toang 

diily 

bditoi 


nuni 
-fUti 
ln-rti 
lions 
t  Pi 


Eiitoi- 


Editor 


Edito 


Circulation — assistant;  home  delivery  w 
boy  promotion  experience:  four  y 
Metropolitan  newspapers.  Yoong;  eoi^  • 
Go  anywhere.  Box  9218,  Editor  4  rn 
Usher. 


Circulation  or  Advertising  Blansgsr,  n 
employed;  qualified  by 
industry.  Specialist  in  building  • 
carrier  organization :  advertising  d  ^ 
ment.  Age  30,  married ;  aggrMSive, 

est.  Location  immaterial.  Box 

Editor  &  Publisher. _ _ _ _ 

Circulation  Manager — Unlimited 
specialist  in  boy  promotion,  ho 
livery  and  office  detail,  with 
ord.  Excellent  references.  Locate  ^ 
where.  Box  9261,  Editor^_lu°ll!^ 
Subscription  PulfiUment  Manager,  resetf^ 
and  statistical  worker,  ‘’'"“P*®  technic*' 
edge  of  ABC  records,  tyP'*‘-  L®  Twen- 
tiibulation  for  editorial  departmen  ■ 
ty-five  years’  experience  "‘‘•'I ‘A*  Metro 
magazine  and  trade  papers  ol  ‘  .  .jj). 

politan  area.  Mature  woman  se 
porary  or  permanent  position,  ,  -jj), 
and  fast  worker,  9"'®*5 .’® /J*  a’^good  re 
Smart  appearance,  would  maKo  » 
ceptioniat  for  some  new  odvert«  s  gj 
cy.  Salary  very  moderate,  b 
Editor  &  Wblisher. 


ir  jrrocess  ueners  are  itxen  lor  personal  - - - - - «f»;:^vear8.  >'•' 

communications.  Try  ns.  Complete  meil-  Pricing,  bUling,  credits;  nailv-SundsT 
ing  service.  Perfect  Letter  Co.,  80  E.  tional,  display,  classified.  ^  p„blisber. 
21at  St.,  N.  Y.  C.  (Male.)  Box  9319.  Editor  A  buo 


-OR  NOVEMBER  4,  1939 


Sitiiationt  Wanted 
£diioml 


rTTiilittnt  telegraph  editor,  30,  married, 
uber  desires  change.  Six  years  in  slot, 
hfidlines,  planning  and  supervising  make- 
iD  College  graduate,  now  employed.  Box 
9150,  Editor  &  Publisher. 

^ung  man.  University  graduate 
notfc  start  in  career.  4  years  college 
wrilinf!  selling  experience.  Finnish, 
Frpnfli  Spanish.  Week's  services  free. 
^  anywhere.  Box  9310,  Editor  &  Pub¬ 
lisher.  _ _ 

ri^^^^rtXaricaturist-- age  ‘29;  married; 
j„*  employed  in  Art  Department  of  a 
•on-rjiikiiig  magazine;  desires  berth  with 
chance  to  exercise  creative  ability.  Will 
■abmit  samples  or  go  reasonable  distance 
for  interview.  Box  9316,  Editor  &  Pub¬ 
lisher.  _  _ _ 

[utoonlst  (all  around) — newspaper,  iiews- 
i4per  syndicate,  comic  magazine  experi- 
‘ut^^youiig.  good  refereiice.s.  Box  9309, 
tdilor  &  Publisher, 

Editing- HeadUire  Writing -Layout -Makeup - 
geportlng.  Managing  editor  chain  four 
suburban  weeklies.  University  graduate. 
Young,  single,  Gentile.  Small,  medium 
daily  preferred,  anywhere.  Box  9252, 
Editor  &  Publisher. 


!o:  your  house  organ!  Publicity  aide!  This 
triple-threat  man  has  sound  nine-year  rec¬ 
ord  in  big-time  writing,  photography,  man- 
ogement. 

Press  association  manager  in  two  cities, 
senior  rewrite  on  one  of  the  East's  biggest 
revspapers,  pictures  in  national  maga- 
lines. 

Married,  27,  Protestant,  employed.  Box 
9228,  Editor  &  Publisher. 


Editor  or  Assistant,  35,  college;  fifteen 
years  reporter,  re-write,  copy-desk,  sports, 
city,  managing  editor.  Now  employed.  De¬ 
sire  city  25,000-66,000.  Consider  good 
Iteekly.  Box  9284,  Editor  &  Publisher. 

Editor-Manager— with  wide  experience  in 
CfUspiiper  and  national  feature  field.  Plant 
manager  as  well  as  news  and  pieture  ex- 
rt-ulive;  experienced  in  building  uj)  pro- 
l-rties.  Available  because  of  ronsolida- 
High  referenees.  Box  9331,  Editor 
t  Publisher. 

Editot-printer-solicitor,  27 ;  college  edu¬ 
cated:  wants  job  in  midwest.  Keeent  win¬ 
ner  of  four  prizes  in  state  contest. 
Stanley  K.  Iverson,  .\ppleton.  Minnesota. 

Editoi-Publlsher,  36,  excellent  background 
u  executive  newspaperman,  Pittsburgh 
Press,  Loa  Angelea  Record  and  Amarillo. 
Tex.,  h'ew-s-Globe,  wants  managing  edi- 
totahip  in  city  of  25,000  50,000.  Former 
iMturo  writer  and  national  correspondent 
hmg  Feitures  Syndicate  and  American 
Weekly  and  co  author  of  historial  voi¬ 
ces  for  Library  of  Congress.  Biogra¬ 
pher  lor  universally  known  personage; 
public  relations  counsel  for  state  poli¬ 
tical  interests  and  news  editor,  radio 
•tationa,  Pittsburgh- New  York.  Success¬ 
ful  record  as  news  and  city  editor 
haudling  and  developing  reporters  under 
budget  plan.  Can  assume  full  charge  at 
once  under  working  arrangement  to  suit, 
remanent.  Write  or  wire  Box  9200, 
Editor  t  Publisher. 

Mitor-Eeporter,  27;  experienced.  Now 
employed.  Desires  connection  with  de- 
'eloping  daily,  weekly  or  trade  paper. 
|amiliar  with  all  branches  of  journalism. 
Imaginative;  ambitious;  capable.  Box 
•184,  Editor  &  Publisher. 

weekly  seeks  i>ost.  Experienced, 
-4.  Single.  Go  anywhere.  Write  J.  H. 
Jencott,  Martinsburg,  West  Virginia. 


If  iLooking  For 

'  A  JOB 

In  Any  of  These  Fields: 

'  Management 

1 Mechanical 
!  tutorial  PubUclty 

,  Utilize  These  Services 
i  ®  lour  time  nd  setting  forth 

your  qnalifications,  and  send  it  to 
!  r*  ,*■*“  payment.  (Count  five  words 
I  J®  one;  minimum,  three  lines;  40c 
per  line  per  issue).  For  a  month  your 
I  nin  ***  ’■oach  prospective  em- 

5;.  .  ^^any  have  been  placed 

,  meetly  in  this  manner. 

"  nxl.  *5°*  eompletely  (including 
thut  •11**'®  Personnel  application 
be  sent  you  upon  receipt 
ii.  .  '  iV®'*  application  will  be  kept 
onr  files  for  six  months.  It  will 
tinki?  J®®*'  record  available  to  the 
*0*^  executives  calling 
I  j  j  ®  eonstantly  for  employes. 

liM*.»  *®*  ®°*'  *6  catch  our  dead- 
“®«  of  next  Thursday. 

personnel  SERVICE 

nan  n.-  *  Publisher 

Times  Bldg.,  Times  Sq.,  N.  Y.  C. 


Sitnotlons  Wanted 
Editorial  (Cont’d) 


Editorial  writer,  reporter;  28,  energetic, 
conscientious;  college,  journalism  grad¬ 
uate;  now  with  small-city  daily,  desires 
position  with  independent  large-city  daily. 
Box  9328,  Editor  &  Publisher. _ 

Ex-college  Mana^ng  and  Sports  Editor, 
with  newspaper  "oomph;”  small-town 
newspaper  experience ;  seeks  opportunity 
anywhere.  Box  9312,  Editor  &  Publisher. 

Feature  Writer-Editor,  Reporter  (woman). 
Past  year  with  large  syndicate.  Journal¬ 
ism  graduate,  25.  Salary  secondary.  Go 
anywhere.  Excellent  newspaper  experi¬ 
ence.  Box  9285,  Editor  &  Publisher. 

Feature  Writer,  31;  five  years  press  associa¬ 
tion  experience — two  as  daily  managing 
editor.  Box  9286,  Editor  &  Publisher. 

Make-up,  ideas,  rewrite,  promotion,  women's 
angle.  Twelve  years  with  leading  jmblish- 
ers.  Metro]>olitan  area  or  West  Coast. 
Box  9335,  Editor  &  Piiblislier. 

News  Editor,  overseas  in  last  war,  lived  in 
England,  France,  Germany;  18  years'  ex¬ 
perience  in  U.  S.,  Canada.  Fast  on  news, 
makeup.  Economical  in  composing  room. 
Now  employed.  Box  9267,  Editor  &  Pub¬ 
lisher^ _ 

Newspaper  Feautre  Writer,  30;  reporter  on 
N.  Y.  0.  daily:  expert  on  human  interest 
stories  with  humorous  twist;  publicity 
experience.  Go  anywhere.  Salary  $35. 
Room  804,  12  East  41st  Street,  New  Y'ork 
City.  LExington  2-3734. 

Newswoman,  37,  wishes  commercial  pub¬ 
licity  or  newspaper  position  covering 
women's  activities,  woman's  viewpoint 
editorials  national  and  international  sub¬ 
jects.  Reporting.  Experience — Sonthem 
and  Metropolitan  dailies,  political  cam¬ 
paigns,  radio  and  field  experience,  nation¬ 
wide  women's  work,  top-flight  magazine 
background.  Employed.  Box  9142,  Edi¬ 
tor  &  Publisher. _  _ 

Photographer,  28;  seven  years’  experience 
with  photo  syndicate,  daily  newspaper, 
publication.  I’lilly  equipped.  Seeking  staff 
berth  with  daily  or  publication.  Will  trav- 
el.  Box  9336.  Editor  &  Publisher. _ 

Reporter,  sports  writer,  qualified  on  desk. 
Experienced.  Eastern  daily  for  three 
years;  prefer  post  in  midwest.  Capable 
newsman.  Highest  references.  Box  9213, 
Editor  &  Publisher. 

Reporter,  21,  now  employed,  desires  change, 
•rwo  years’  active  experience.  Police, 
Court  House,  Features,  Columnist.  Go 
anywhere.  References  unexcelled.  Per¬ 
sonable,  teetotaller.  Reliable  Worker. 
Box  9270,  Editor  &  Publisher. _ 

Secretary,  efficient  office  manager.  Y'oung 
woman,  several  years  publication  experi¬ 
ence,  personnel,  promotion.  Metropolitan 
area.  _Box  9230,  Editor  &  Publisher. 

Wanted:  Position  as  proofreader.  College 
graduate.  Experience  on  weekly  news¬ 
paper,  and  as  copy-editor  and  proof¬ 
reader  for  commereial  organization.  Box 

9265,  Editor  &  Publisher. _ 

WHAT  HAVE  YOU' 

Editorial — I  sal  on  City.  Telegraph  and 
copy  desks;  know  miikenp:  aged  39: 
Christian:  married.  Box  9221,  Editor  & 
Piiblislier.  _  _ 

Woman  Proofreader — 26,  six  years’  news¬ 
paper  experience.  Will  consider  general 
reporting.  Box  9272,  Editor  &  Publisher. 


Shop  at—  THE  EQUIPMENT  MART  —And  Sovo 

Utei  Equipment — New  Equipment  i  Sappliet — Private  Sourcet,  Dealers,  Supply  Houses 


Mechanical  Equipment  For  Sole 


USED  GOODS 


Mechanical  Eqaipment  Wanted 

Rotary  newspaper  press  with  complete 
stereotype  outfit,  8-12  page  capacity.  Must 
be  in  good  mechanical  condition,  capable 
of  producing  well  printed  paper.  Give 
make,  age,  electrical  equipment,  full  par¬ 
ticulars.  Box  9340,  Editor  &  Publisher. 


Ostrander.  Wescl.  Hoe  and  Williams-  ticulars,  Hox  9.340,  Editor  &  Publisher. 
Lloyd  Saw  Tables  .$50.00  each.  ^  ,  To  increase  capacity  of  present  16  page  Cox 

Ostrander  Combination  Router,  $112..)0.  Duplex  Tubular  press,  wanted  one  eight 
00  **  •  •*i'’l<“  1-4  in.  diHinoter,  page  frame  and  one  or  two  four  page 

$3o  00.  ...  .  units  for  same.  The  Paincsville  Tele- 

Wesel  Jig  Saw,  table  30x30,  $.>0.00,  graph,  Painesville.  Ohio. 

Wesel  Radial  Ann  Router,  with  2‘20  volt - - 

d.c.  motor.  $125.00.  Wanted — Fonts,  molds,  magazines,  motors, 

Wesel  Combination  Flat  and  Curved  escapements,  magazine  cradles  and  other 

Plate  Router,  table  30  x  44,  no  segments,  Linotype  and  Intertype  parts  and  acces- 

$75.00.  series.  We  buy,  sell  and  trade.  Tell  ns 

Hoe  Radial  Arm  Router.  $75.00.  your  needs.  Montgomery  &  Bacon,  To- 

Two  How  Roughing  JIaehines  No.  5,  wanda,  Penna. 
jilaner  tables  18  x  30",  each  $50.00. 

One  Wesel  Wet  Mat  Roller  for  full  double-  ■ 

I...1  ,i,0  am  N.w.pop.r  Mochinii) 

n  iitcrns  Vi -50  00  stereotype  equipment.  Call  BEekman 

One  Curtis' Water  cooled  Twin  Cylinder  3-5967.  H.  Ammon  &  Co.,  136  Lafayette 
Compressor,  6  x  6"  $75.00. 

Fifty  nine  Blue  .Stereotype  Blankets  $3.00  ■  - 

""two  Hoc  Casting  Boxes,  hod  19  x  30";  Pho*o-Enqraviug  Equipmgnt  For  SaM 
will  cast  shells  .105  to  ,152  thick:  cither 

$37.50.  CHEMCO 

One  Wesel  Curved  Casting  Box.  1 1 x 
7  Im".  for  16  ineh  rylinder,  $2.5.00.  Photo- Engraving  Equipment 

One  Royle  Straight  Line  Router,  without  complete  film  plants 

motor,  $175.00.  Chemco  PbotoPioducts  Oomnany 


Nawspapar  Machiniit 


and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Ammon  &  Co.,  136  Lafayette 
St.,  N.  Y.  C. 

Photo-Engraving  Equipment  For  SalP 


7  Im".  for  16  ineh  cylinder,  $2.5.00.  Photo- Engraving  Equipment 

One  Royle  Straight  Line  Router,  without  complete  film  plants 

motor,  $175.00.  Chemco  PbotoPioducts  Company 

One  Beneh  .Model  Dixon  Roiit.-r,  with  230  W.  41st  Street  New  York  City 

universal  motor  $75.00.  - - 

One  Ostrander  Comliined  Saw  and  Tritn-  Complete  Photo  Engraving  Equipment 
titer,  witli  230  volt  D.(b  motor.  $300.00,  chemicals  and  supplies,  manufacturers 

Otie  Wesel  Radial  Artn  Ronti  r,  with  D.C.  and  distributors.  .Send  for  catalogue, 

motor,  $225.00.  THE  DOUTHITT  CORPORATION 

F.O.B.  Omwimti.  packim,  ,xtr„.  650  W.  Baltimore  Ave.,  Detroit.  Mich. 


G.  C.  DOM  SUPPLY  COMPANY 
1‘2.5  E.  I'eiirl  St.  Cincinnati.  Ohio 

Hoe  Curved  Casting  Box 

“  "  tail  cutter 

"  "  Shaver,  and  finishing  block 

"  "  Router,  all  for  15"  Diameter 

plates  7/16"  thick.  In  good  condition 
very  low  price. 

C.  L.  WATTERSON 

1100  Broad,  Nashville,  Tennessee 


chemicals  and  supplies,  manufacturers 
and  distributors.  .Send  for  catalogue. 

THE  DOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 

For  Sale:— One  eotnplete,  used  photoen¬ 
graving  plant,  suitable  for  full  page, 
coarse  screeti  zinc  ruts;  in  fine  working 
order  iiielitding  latest  model  Allegheny 
.steel  etching  marhinc  and  full  page 
halftone  sereen.  Price  cheap  for  itntne- 
diate  sale.  Alan  B.  Croke  Co.,  163  Oliver 
>St.,  Boston.  .Mass. 

Photo-engraving  Equipment  and  Metals 
E.  T.  8ULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  111. 


All  sizes  cylinder  presses,  job  presses.  Kelly  new  lors,  ix.  i.  _ ^nicago,  iii. 

presses,  Kluge  Units.  John  Thompson  Tasope*,  world's  largest  builders  of  com¬ 


presses.  Linotypes,  Intertypes.comj^te  plete  photo-engraving  plants.  Precision 

plants  bought  and  sold.  GRAPHIC  built,  low-cost  equipment  for  daily  or 

MACHINERY  EXCHANGE,  Inc.,  30  West  weekly.  Complete  instruction.  Cash  or 

24th  Street,  New  York  City. _  terms.  Catalogs  free.  DEPT.  A.  TASOPE* 

„  .  ...  Bldg.,  Aurora,  Mo. 

Newspaper  ft  Stereotype  Machinery 

What  have  you  to  buy  or  sell!  —  ■■  -  — r 

Heffelman.  406  W.  Pico.  Los  Angeles.  Cal.  Equlpmant  For  Saio 

PRI.N'TERS  &  NEWSPAPER  BARGAINS  _  o  ui  s-ruvn 

Craftsmen.  307  Atlantic  Avenue,  Boston  Bopl?*  8-page  ILAPBED  pres.s  double 

_ _  "  _ ] _ _  (irivt;  an^fle  bar  like  new.  motor,  etc. 

One  Junior  Autoplate,  one  Autoshaver  $3,200.  Terms.  Craftsmen  Maehinery 

equipped  with  AO  220  Volt  3  phase  (  ">npany,  30<  Atlantic  Avenue,  Boston, 

cn  .....  ..I.*,  in"  ni.  Mass. 


Fret*  Room  Equipmoot  For  Solo 


One  Junior  Antoplate,  one  Autoshaver 
equipped  with  AO  220  Volt  3  phase 
60  cycle  motors,  casts  plate  15"  Dfc- 
meter  7/16"  thick.  Discontinued  account 
consolidation.  Good  condition  and  a  real 
bargain. 

C.  L.  Watterson,  1100  Broad, 
Nashville,  Tennessee 


Situations  Wanted 

General  &  Administrative 

Your  life  need  saving?  I’l-nfessor  of 
jonriialisin.  well  known  with  broad 
experieiiee,  desires  to  take  over 
pnlilishing  or  editorial  direction  of 
daily  newspaper  during  siililiiitieiil 
leave  from  University.  National 
repiitiition  as  writer,  good  exeeti- 
ttve.  Can  give  your  paper  leader¬ 
ship  ill  eominniiity.  Would  be  will 
iiig  to  consider  long  etigageiiient  or 
take  option  on  iiaper  needing  de 
velopmeiit.  Availalde  soon.  Box 
9315.  Editor  &  Publisher. 

NEW.'tPAPER  EXECUTIVE  ’ 

Capable  business  manager  and  editor; 
age  40.  married.  Salary  desires  $100.00 
weekly.  Write  Box  9329,  Editor  &  Piili- 
lishcr. 

SItaationi  Wanted 
Meclianical 

Capable  Linotype  operator — a  producer  who 
"knows  how.”  Sober,  steady,  reliable. 
Box  9283,  Editor  &  Publisher. 

CO.MPOSING  ROOM  FOREMAN 
Eleven  years  foreman  Metropolitan  daily. 
.Shoiiper,  circular  experience;  capable 
managing  all  merhaniral  departments. 

Box  9330,  Editor  ft  Publisher.  _ 

Mechanical  Superintendent — highly  efficient 
and  creative;  practical  worker  in  all 
branches.  Coordinate  departments,  con¬ 
genial.  co-operative,  inspiring  leadership. 
Box  9334,  Editor  &  Publisher. 
SuperlsUndant  oi  Foreman  Composing  Boom 
— Thoroughly  experienced  with  ability  to 
handle  department  at  Publisher  dcairea. 
Permanent  poaition  with  fntnre  para¬ 
mount.  Reliable  reference!.  Box  9215, 
Editor  ft  Publisher. 


Composing  Room  Equipment  For  Solo 

Linotypes — 3  model  25,  $1,500  eaeli;  3 

model  26.  $2,000  each:  3  model  14. 

$2,000  up:  4  model  8.  $1,200  tiji;  model 
3  fine  news  maehine.  $450. 

Intertypes — model  A.  $1,000:  model  B, 
.$1,500.  200  fonts,  mats,  liners,  space- 
liaiids.  ele. 

LudlOWS — 4  casters.  150  fonts,  mats,  eabi- 
nels.  1  late  style  El, ROD  6  molds. 
Craftsmen  Machinery  Company 

307  Atlantic  Avenue  Boston,  Mass. 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  Y’ork 
City. 

LINOTYPE.  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street  New  York  City 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stork;  all  models  on  hand  for  quick  turn 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 

(1)  Model  C-3SM  Intertype,  serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds,  Mo¬ 
tor,  etc.  Practically  new.  Terms. 
PAYNE  ft  WALSH  CORPORATION,  82 
Beekman  St.,  N.  Y.  0. 

Guaranteed  Rebuilt  Linotypes  ft  Intertypes 
See  HOOD  FALOO  OORP.  First 

225  Vsrick  Street  New  York,  N.  Y. 

PRINTERS  &  newspaper  BARGAINS 

Craftsmen,  307  Atlantic  Aevnue,  Boston 


B’OR  SALE.  By  Owner, 

Rebuilt  Hoe  X  Pnttern  Sextuple  Press  witli 
two  automatic  McMiillen,  color  ink  foun¬ 
tains,  Rubber  Rollers,  Electric  Paper 
Hoist.  D.  Motors.  Control  Switch 

Board  and  complete  stereotype  equip 
ment. 

For  further  details,  write  -- 
•IHK  NORTH  AMERICAN  PRESS 
728  North  Seventh  Street 
Milwaukee  Wisconsin 

Hoe  32-page  I’RES.S  complete  -A.C.  motor, 
run  split  2  sixteeiis.  all  stereo,  equip, 
iiieiit.  price  .$2,001).  Criiftsmeii  Machiii 
cry  Conipiiny.  307  -Atliiiilir  Avenue. 
Boston.  Mass. 

Modern  Goss  low-construction  unit-type 
presses,  arranged  with  underneath  or 
end-roll  feed.  Available  in  6-unit,  double 
sextuple,  octuple,  sextuple,  quadruple,  or 
unit  capacity.  (22 cut-off).  May  be 
seen  in  operation.  For  further  informa¬ 
tion  apply  R.  HOE  &  CO.,  910  E.  138 
ST.,  N.  Y.  C. 

I’RINTERS  \  NEWSPAI'ER  BARGAINS 

Craftsmen,  307  Atlantic  Avenue,  Boston 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 


350  Madhea  Ava. 


Now  Yarli 


BnalncM  BatakUshsi  to  1M9 


EDITOR 


P  U  B  L 1 S  HE 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


ous  and  untrue  portion  of  the  1 
Several  other  examples  are  gr 
They  concern  the  elimination  or 
ing  of  signed  columns,  which  do 
agree  with  the  paper’s  policy  or 
regarded  as  otherwise  unsuitable 
publication  by  the  editor.  That’i 
least  debatable.  We  do  not  stand 


SECRETARY  ICKES'  book  was  a  dis-  A  small  matter?  Certainly,  but  he  fails  to  point  out  that  compara-  debatable.  We  do  not  stand* 

appointment.  Entitled  “America’s  one  in  which  the  refutation  should  lively  little  of  this  editorial  resistance  changing  the  sense  of  a  siened 
House  of  Lords — an  Inquiry  into  at  least  state  accurately  the  fact  it  is  found  in  the  newspapers  dominated  to  make  it  conform  to  nafe 

the  Freedom  of  the  is  disputing,  and  one  which  is  rather  by  the  “House  of  Lords.”  jo  believe  that  an  editw^ 

Mr,  Ickct  Press,”  (Harcourt.  typical  of  the  book’s  technique.  He  cites  again  the  famous  report  sponsible  for  what  appears  in  hii 

WrifMof  Brace  &  Co.)  it  *  *  *  Dr.  Pearl  on  the  harm  inherent  ^^g^  ^as  the  right  to  leave  ont 

The  Press 


Press,” 

Brace 


He  cites  again  the  famous  report 
of  Dr.  Pearl  on  the  harm  inherent 


We  do  believe  that  an  editw, 
sponsible  for  what  appears  in  his 
per,  has  the  right  to  leave  out  i 


seemed  to  us  to  jus-  A  FOUR-PAGE  chapter  purports  to  in  cigarette  smoking,  repeats  the  contribution  for  whatever  reasm 


tify  neither  title 


cover  the  “business  tie-ups”  of  pub-  charge  that  newspapers  suppressed  dects.  He  is  certainly 


tells  us  little  that  has  li.shers  with  other  enterprises.  About  this  story — in  the  face  of  the  public  gf  expensive  .stuff  unleulu 


not  been  printed  by  others;  there  is 
some  truth,  plenty  of  half-truth,  and 
occasional  omission  of  pertinent  cir¬ 
cumstances.  The  author  concedes  that 
his  treatment  is  not  exhaustive,  and 
that  his  charges  do  not  apply  to  all 


"Business" 
With  Horns 
and  a  Tail 


a  dozen  are  cited,  statement  by  Dr.  Pearl  that  the  news  believes  its  publication  harmful  to  hi 
We  suppose  several  was  not  suppressed.  The  doctor  newspaper. 

hundred  might  have  ought  to  know— he  paid  for  the  press  jyjj,  jgj^gg  refers  to  the  recent  blM 
been,  since  there  is  clippings.  ,  ,  .  by  President  Roosevelt  against  tb 

nothing  unusual  Still,  on  tobacco,  he  cites  an  econo-  United  Press,  over  the  alleged  differ, 
about  a  newspaper  mist  s  report  that  of  the  sale  price  of  ence  between  FDR  and  Secretary  Hal 
ig  as  a  director  of  a  a  pack  of  cigarettes,  manufacturing  neutrality  policy.  He  does  nd 


his  treatment  is  not  exhaustive,  and  nothing  unusual  Still,  on  tobacco,  he  cites  an  econo-  United  Press,  over  the  alleged  differ- 

that  his  charges  do  not  apply  to  all  about  a  newspaper  mist’s  report  that  of  the  sale  price  of  g^gg  between  FDR  and  Secretary  Hal 

newspapers,  many  of  which,  he  says,  publisher  serving  as  a  director  of  a  a  pack  of  cigarettes,  manufacturing  neutrality  policy.  He  doa  nd 
are  fine  and  honorable,  and  honestly  bank  or  other  local  business.  His  cost  amounted  to  0.8  cents,  tobacco  mention  that  the  United  Press  dt- 
try  to  perform  the  public  function  for  counsel  and  his  prestige  are  fre-  for  1.1  cents,  and  advertising  to  1.2  glared  that  its  story  came  from  »• 
which  alone  newspapers  ought  to  exist,  quently  sought  by  his  fellow  citizens,  cents.  He  did  not  point  to  the  fact,  jbentic  sources— certainly  a  pe 
His  creed  is  that  “if  editorial  direc-  and  usually  without  detriment  to  his  highly  relevant  to  the  smoker,  that  j^^gj  ^  writer  who  believes  in  iflliM 
tion  were  left  to  the  editors  and  re-  newspaper  work.  Our  own  opinion  Federal  taxes  are  6  cents,  or  five  times  jj^g  ^bole  story,  without  suppre^ 
porters,  there  would  be  little  occasion  is  that  a  man  makes  a  better  news-  the  advertising  cost,  and  in  New  York  Headline  emphasis  geU  extenM 
for  criticism.  With  rare  exceptions,  paperman  if  he  is  entirely  free  of  City,  an  added  3  cents  for  state  and  treatment,  with  special  reference  to 
the  attitude  of  that  newspaper  is  un-  outside  business  associations,  but  local  levies.  Taxes  are  not  mention-  jj^g  York  Times'  report  of  Fra* 
social  whose  publisher  belongs  to  the  there  are  many  who  think  otherwise,  able  in  that  connection,  but  a  few  j  Uogan’s  speech  attacking  the  pm- 
moneyed  class  and  whose  primary  In  quite  a  different  category  is  lines  later,  the  reader  is  reminded  that  ent  Supreme  Court— which  he  calk  a 
objective  is  to  make  profits."  He  be-  the  ownership  of  newspapers  by  men  “business  takes  from  3  to  4  per  cent  instance  of  a  mountain  being  redued 
lieves  that  the  majority  of  small  city  of  corporations  whose  primary  inter-  of  the  consumer’s  money  and  spends  ^  molehill  The  Times  printed  d> 


fact  to  a  writer  who  believes  in  tellin 
the  whole  story,  without  suppressid. 

Headline  emphasis  gets  extended 
treatment,  with  special  reference  to 


newspapers  are  sound  at  heart  with  csts  lie  elsewhere.  Mr.  Ickes  might,  a  considerable  portion  of  it  on  news- 

regard  to  matters  affecting  the  gen-  we  think,  have  borne  down  harder  paper  advertising . in  the  last 

era!  welfare  of  the  nation — which,  to  on  that  phase,  though  examples  are  analysis  the  public,  and  not  the  ad- 
Mr.  Ickes.  “is  a  great  consolation  in  few.  His  emphasis  on  the  effort  of  vertiser,  pays  to  support  the  press.” 


Mr.  Ickes.  “is  a  great  consolation  in  few.  His  emphasis  on  the  effort  of 
these  days  of  an  arrogant,  unscrupu-  International  Power  &  Paper  Com- 
lous.  and  socially  destructive,  even  pany  to  buy  newspapers  falls  flat. 


if  small,  newspaper  clique  close  to  The  scheme  failed — it  was  fore-  of  the  public,  ; 
the  apex  of  the  economic  pyramid.”  doomed  to  failure.  International  now  sumers,  of  new 
The  Canons  of  Journalism  of  the  owns  four  small  Southern  newspapers  taxpayers?  WI 
American  Society  of  Newspaper  Edi-  and  less  than  controlling  interests  in  compartments? 


oi  me  consumers  money  ana  spenas  ^  molehill.  The  Times  printed  tb 
a  considerable  portion  of  it  on  news-  but  did  not  attune  its  bead 

paper  advertising  ...  ^  .  in  he  last  ^^at  Mr.  Ickes  calls  the  incendkiT 
analpis  the  public,  and  not  the  ad-  address.  That  makes  k 

o  a  sinner  in  the  reverse  direction  fw 
Would  Mr  Ickes  have  it  otherwise?  Chicago  Tribime.  to  which  lb 

advertiser  also  a  part  Secretary  devotes  two  vitriolic,  if  ok 


fore-  of  the  public,  an  aggregation  of  con- 


original.  chapters.  The  Tribune  o<- 


doomed  to  failure.  International  now  sumers.  of  newspaper  readers,  and  of  ^y  putting  word  and  headlil 

owns  four  small  Southern  newspatiers  taxpayers?  Why  try  to  put  us  into _ i _ r,  _ _ _ _ a 


tors,  which,  he  says,  were  adopted  four  large  city  newspapers— and  Mr.  “Suppression  and  Fabrication”  is  the  ^lounce  and  in  many  another  wiy. 

with  perfectly  straight  faces,  is.  he  Ickes  does  not  suggest  that  it  ex-  suggestive  head  of  another  chapter,  words  are  said  for  4e 

thinks  “an  aspiration,  expressing  a  ercises  any  editorial  influence  on  the  Example  I  is  the  “suppression”  of  the  “World’s  Greatest  Newspaper”  anil 
happy  estate  that  the  editors  would  latter.  The  facts  to  the  contrary  are  news  of  the  amebic  dysentery  out-  .  welter  nf  Heniinciation  One-i 
like  to  bring  about,  rather  than  a  plain.  doesn’t  sell  out  its  influence  or  opinka 

present  set  of  rules  to  be  faithfully  As  part  of  his  thesis  on  the  utility  fair  of  1933  had  closed.  Mr.  Ickes  im-  It  led  the  ablest  fight  for  fr«- 

adhered  to.”  He  believes  also  that  control  of  the  press,  he  cites  the  pur-  plies  the  newspapers’  guilt.  Our  ^be  press  in  a  case  in  whii 

“If  the  publishers  not  only  would  chase  by  Henry  L.  Doherty  of  a  half-  memory  is  that  the  public  health  offi-  that  issue  was  really  pertinent  and  ■ 
tell  their  editors  that  they  hoped  they  interest  in  the  Kansas  City  Journal-  cials  withheld  the  news  from  the  ^bich  no  massive  monetary  intemto 
would  live  up  to  this  fine  code  of  Post.  He  does  not  mention  that  Do-  newspapers,  partly,  it  may  be  for  the  ^  involved  Surely  there  must  b 
ethics  but  expected  them  to  do  so.  Rerty’s  invasion  of  Kansas  City  jour-  sake  of  the  Fair,  partly  because  doc-  something  more  than  that  of  merit  ■ 
our  newspapers  would  show  wonderful  nalism  was  an  effort  to  retaliate  tors  don’t  leap  into  print  until  they  ,  j  ,  OO-vear-old  newspaper, 

effects  overnight.”  So  the  publisher.s.  against  the  Kansas  City  Star,  which  know  what  they  are  talking  about.  ^  ^  1  ^  million  circuh- 

“naturally  more  interested  in  private  had  attacked  his  utility  program  The  story  broke  in  the  Journal  of  the  ^  ^  ^  j.,  nn.n/tbl 

profits  than  in  public  welfare.”  are  strenuously.  The  uninformed  reader  A.M.A.,  we  believe.  ^  T  aT « 

the  villains  of  the  piece.  gets  the  idea  that  the  Star’s  fight  Example  II  is  from  a  former  Wash-  ^  ^  fV.  pmmtrv  B 

Count  I  in  the  indictment  is  a  quo-  came  after  and  not  before  Doherty  ington  Post  editor  who  tells  that  the  ?  ^ 

tation  from  the  Wall  Street  Journal  became  a  publisher.  Nor  does  he  Post  did  not  print  his  story  indicating  is  a  hardboiled  an  jP**?*®  ^ 

on  inoc  • _ L  ,  _ _  ..  _ u  _ c _ paper,  bevond  any  doubt.  but  It  mwt 


emphasis  in  news  on  policies  or  ■- 
dividuals  it  wishes  to  favor  or  de¬ 
nounce,  and  in  many  another  way. 


happy  estate  that  the  editors  would 
like  to  bring  about,  rather  than  a 
present  set  of  rules  to  be  faithfully 


the  villains  of  the  piece. 

Count  I  in  the  indictment  is  a  quo¬ 
tation  from  the  Wall  Street  Journal 


news  of  the  amebic  dysentery  out-  ^be  welter  of  denunciation.  One-il 

Y  t  iv/r^  ?  ^  ^  doesn’t  sell  out  its  influence  or  opinka 

fair  of  1933  had  closed.  Mr.  Ickes  im-  Two-It  led  the  ablest  fight  for  fr«^ 
plies  the  newspapers  guilt.  Ou^r  ^be  press  in  a  case  in  whii 

memory  IS  that  the  public  health  offi-  ^bat  issue  was  really  pertinent  and  if 


of  Jan.  20.  1925,  declaring  that  “a  news-  mention  that  Doherty’s  effort  was  a  the  crash  of  a  Washington  financial  beyond  any  ou  . 

paper  is  a  private  enterprise,  owing  complete  failure.  house.  We  pose  a  question;  Is  it  good  bave  more  than  a  o  jgj*. 

nothing  to  the  public,  which  grants  it  He  goes  on  to  advertising,  and  his  journalism  to  “indicate”  the  failure  of  ,  Chicago  to  e  .qqqjh 

no  franchise.  It  is  therefore  ‘affected’  chapter  starts  with  the  thesis  that  a  financial  house  in  advance  of  the  A 

with  no  public  interest.  It  is  em-  “this  is  not  the  place  to  discuss  the  event,  and  with  the  knowledge  that  Sunday  all  these  years  ^ 

phatically  the  property  of  its  owner,  economic  implications  of  advertising,  the  story  will  make  the  prediction  a  survived  all  corn^tition. 

who  is  selling  a  manufactured  prod-  or  to  pass  judgment  upon  its  value  certainty?  Many  honorable  newspa-  prejudice,  and  hate  alone 

uct  at  his  own  risk.”  to  society.”  The  chapter  is  interest-  permen  have  thought  otherwise.  ^  newspaper  like  that. 

We  have  often  seen  that  quota-  ing,  though  marked  by  inaccurate  re-  Example  III  is  the  “suppression”  of  *  *  • 


who  is  selling  a  manufactured  prod-  or  to  pass  judgment  upon  its  value  certainty?  Many  honorable  newspa- 
uct  at  his  own  risk.”  to  society.”  The  chapter  is  interest-  permen  have  thought  otherwise. 

We  have  often  seen  that  quota-  ing,  though  marked  by  inaccurate  re-  Example  III  is  the  “suppression”  of 
lion.  We  have  never  heard  it  quoted  porting.  The  author  refers  to  James  the  Washington  Merry-Go-Round  col- 
by  anv  publisher.  We  have  never  G.  Stahlman  as  a  “very  ingenious  umn  concerning  the  recent  Louisiana 
heard  it  endorsed  by  any  newspaper-  advertising  man.”  despite  the  fact  scandal  by  the  New  Orleans  States. 
man.  From  our  experience,  it  looks  that  Jimmy  has  sold  little  adver-  Mr.  Ickes  makes  the  flat  charge.  He 
like  the  opinion  of  one  specialized  tising  and  written  less  in  his  25  years  does  not  state  that  the  newspaper  re- 
paner,  expressing  the  views  of  a  group  of  newspaper  work.  He  quotes  a  garded  the  column  as  libelous,  and 
which  was  .socially  purblind  in  1925.  Consumers  Bureau  report  to  the  ef-  printed  it  after  it  had  become  privi- 


a  newspaper  like  that. 


or  more  probably  the  opinion  of  one 
man  on  that  paper  at  that  time.  We 
should  .say  that  not  one  of  the  nub- 


lishers  w'ho 


feet  that  “cosmetic  and  patent  medi-  leged — within  24  hours. 

cine  manufacturers  spend  about  $500.-  Example  IV  is  the  refusal  of  the  New 

000,000  yearly  in  advertising  their  York  Herald  Tribune  to  accept  adver- 


targets  would  defend  it  even  in  pri 
vate  conversation. 


Ickes’  special  products.”  and 


the  estimate  tising  of  Lundberg’s  “America's  60 


■probably  an  exaggeration."  It  is  Families.”  Mr.  Ickes  quotes  a  letter 
at  least  a  400'~l  exaggeration,  in  the  from  the  “censorship  department  ”  of 


THE  PRESS  is  unfriendly,  by  ^ 
large,  to  organized  labor,  Mr.  Ww 
.says.  He  notes  the  “polite  unfnc^ 
liness”  of  the  Ne* 
Charges  York  Times 

Based  on  exclusively  « 

Halt  Truths  jabor  matters  aw 

gives  him  free  rein  ® 
his  writing),  but  he  hops  quickly 
Los  Angeles  and  San  Francisco,  w 
the  course  of  labor  has  been  rou@a 

recent  years.  Publi.shers  are  cri 


Chain  journalism  is  dimissed  in  le.ss  light  of  reliable  newspaper  and  maga-  the  Herald  Tribune,  and  thus  "dis-  recent  years,  i'u  .s 
than  th;ee  page.s.  mo.st  of  them  devoted  zine  records.  covers"  that  an  important  metropoli-  iq-ia  and  compelbnff 


to  refuting  a  statement  attributed  to  On  firmer  ground,  he  criticizes  the  tan  paper  confesses  the  po.s.session  of 
Frank  Gannett  that  newspapers  pub-  resistance  of  new.spapers  and  adver-  a  censor.ship  department.  Mr.  Secre- 

lished  by  chains  are  only  about  tising  agencies  to  pure  food  and  drug  tary.  scores  of  newspapers  have  “cen-  nign-nanaea.  u  ''‘‘u“’'xhel 

3''i  at  the  most  of  all  newspapers  in  legislation,  but  he  fails  to  point  out  sorship  departments."  of  which  they  t'^e  to  impending  ana  ^ 

the  country.  Mr.  Gannett,  according  that  most  metropolitan  newspapers,  are  rightly  proud,  and  which  co.st  them  ’’ot  noted  by  i  r.  c 

to  Editor  &  Publishfr  for  Jan.  21.  1939,  which  are  his  principal  target,  refuse  thousands  of  dollars  every  year.  They  order  restore  .  a  ^j^3tever 

arrived  at  his  3'’^  figure  by  comput-  to  accept  a  volume  of  drug  and  cos-  exist,  not  to  keep  news  or  books  from  suffers  no  action¬ 
ing  the  number  of  chain  papers  against  metic  advertising  which  would  in-  readers,  but  to  protect  the  nublic  *1'’  r'phts  by  the  pu  is  fgu 

the  total  number  of  daily  and  weekly  crease  their  annual  incomes  by  mil-  against  fraud  in  advertising.  It  did  not  Publishers,  it  is  sai  .  Ameri 


ssession"of  cisco  situation  in  1934  and  compel 
Mr.  Secre-  a"  end  to  the  general  str  Je.  ^ 
have  “cen-  was  high-handed,  it  was  the 
vhich  they  tive  to  impending  anarchy. 
h  co.st  them  — '^ot  noted  by  Mr.  ^ckes-— 
voar  .Thov  order  was  restored,  and  lUd  . 


exisi,  noi  lo  Keep  news  or  dooks  irom  . . —  ,  action 

readers,  but  to  protect  the  nublic  its  rights  by  the  pubiis  c  fou^t 


their  annual  incomes  by  mil-  against  fraud  in  advertising.  It  did  not 

new.spapers.  Mr.  Ickes  quotes  E.  &  P.  lions.  And  he  is  right  in  criticising  occur  to  Mr.  Ickes  to  mention  why  relentlessly  ’  again 

figures,  referring  to  dailies  only,  show-  newspapers  for  acceding  to  advertis-  the  Lundberg  book  advertising  was  Newspaper  Guild, 

i'lg  that  chain  papers  are  13''f  of  the  ing  agency  pressure  against  restric-  rejected  —  that  it  was  libelous  in  it-  that  the  publishers 

total  li.st  of  dailies.  tive  and  tax  legislation,  but  again,  self  and  that  it  advertised  a  libel-  (Continued  i 


Publishers,  it  is  said. 

relentlessly”  against  the 
..  ^  j  ime  tan  ■* 


the  Lundberg  book  advertising  was  Newspaper  Guild.  The  j  not 

_ tViot  it  liKoi/^.tc  in  if-  that  the  nublishers  have  rests 


tive  and  tax  legislation,  but  again,  self  and  that  it  advertised  a  libel- 


(Continued  on  page  34) 


